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AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE COMPANY, IN 
BRIDGEPOR 
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Makers of Quality Chain Products 
Sold through Wholesalers 





sO INTENTIONALLY BETTER” _ 


4 
.* 
. 
= ~—(-ar 
. ° 
. 
. 


as 
jee, 
art ra 





Because America is sold on 


glass for windows... 


Now it’s screen cloth 


made of glass! 


New Chicopee FIBERGLAS Screen Cloth 
can't rust, corrode or stain! 


DISPLAY RACK Cuts- Measures — Dispenses — PLUS 
FIVE 50 FT. ROLLS of Chicopee Fiberglas Screen Cloth in the five 


best-selling widths: 26°, 28°, 30°, 32° and 36°. Replacements are in 


100 lengths 


A SPECIAL = $9995 
OFFER —— BOTH YOURS FOR ONLY 83° | 


~~ 


And to introduce it 





This special offer is limited. See your jobber or write directly to us today 


CHICOPEE MILLS, INC., wumie pivision. 47 w 








They Lay Stronger Roofs with 
Stormproof Galvanized Steel 


Steel is stronger and stfter a 
used in sheet rooting 

This is the reason why a good galvanized 
sheet like Stormproot can withstand winds that w: 
other metal rooting to ribbons. The steel keeps 
grip on the nails, and has less tendency to break lo« 


rin stormy weather. It has better resistance to damay 


talling ice. And it will not break or buckle easily 


under the weight of a map 


J 
In Bethlehem Stormproot roofing sheets we use strong, 


durable steel, either plain or copper bearing. We add to 
this a unitorm, tught coating of brightly spangled zinc as a 


turthe vu ird avainst Corrosion 



































Tight joints are assured 
cially designed triple r 
length of Stormproof root 
Double grains Carry « 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA, 


On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast Stee 


Export Distributor. Bethlehem Stee! Export 


STOR(MPROOF GALVANIZED STEEL ROOFING 
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Demand 


National Metal 
BRONZE WEATHERSTRIP 





ECOLEMBIKES\ 


/BRONZE WEATHERSTRIP | 





» NATIONAL METAL PRODUCTS CO 
PITTSBURGH 12. PA 


Packed To Catch The 


Homemaker's S Eye 


The ORIGINAL Packaged Bronze 
Manufactured and distributed 
EXCLUSIVELY by National e 


sas t= SS oe Company of Pittsburgh 
NATIONAL METAL 
A PRODUCTS Comenn 


* Stampings 
© Metel Frame Screens Aluminum Thresholds * Zinc Products 
* Window Gverd Units * Quonset Hut Window 


* Special Rolled for Mobile Machine Units 
Mouldings Shop * Industrial Polishing 





MANUFACTURERS OF 
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NICKEL CHROME 


‘RQgrs ann 
1566 Ri 


Barcalo 
WRENCH SET 


12 Different Sizes 
39” to lw 


Nickel Chrome Moly 
Alloy Steel 


Polished Chrome 
Plated Finish 


Wrench Lengths 
from 5” to 11” 





7 wrap-up feature of this handy new Barcalo kit 


will help move ‘em off your counter fast. Flat package makes 
an eye-catching display and is easier to handle and store. Attractive 
leatherette roll keeps tools together when not in use. Here's high 


quality merchandise with the right price for quick sales. 


Order Barcalo No. 1566RL from your jobber now! 


oe 
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Just in time for HARDWARE WEEK! This new King Cotton Jumbo 
Ball Assortment is a terrific sales aid . . . This is the way to stock and 


Iso in displ If shi 
SELL ball twine. The display really goes to work for you and the ee ee ee 


customer is often prompted to buy more than one ball, more than 


one type. 
6 Balls Jute Garden Twine 
6 Balls Polished India Twine 


Th BIG Balls, the twine i ood buy. The displ If-shi 
ese are BIG Balls, the twine isag uy. The display self-shipper tome 


is printed in eye-catching blue and yellow on white . . . it's sure to 5 «6 Balls Green Gift Cord 

- 12 Balls Cabled Household 
; . : & Kite Twine 

lent variety with very little inventory. 12 Bolls Parcel Post Twine 


stop the impulse buyer. The balanced assortment gives you an excel- 


The King Cotton Jumbo Ball Twine Assortment #25 contains 


10 Balls 300’ Parcel Post Twine We are 

Se ee ee Cooperating * 25 Balls 760 Polished India 

4 Balls 500’ 4 Ply Household Twine ; 25 Balls #18 Polished Indie 

4 Balls 160° 2 Ply Jute Twine . 25 Balls 436 Polished Indi 
os . “ TTT! <> ors - olisne noeia 

3 Balls 175° 718 India Twine 25 Balls 3-Ply Jute 

3 Balls 150’ #24 India Twine Hardware Week : 

3 Balls 60° 74'2 India Twine April 16 thru 24 

3 Balls 150° 415 Mason Twine 





JOHN H. GRAHAM @ CO. INC. 
105 DUANE STREET, NEW YORK 8, N. Y. 
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WARWOOD 


a STEEL TOOLS 


THE COMPLETE LINE 


PROTECTIVE PACKAGING 





WARWOOD TOOL COMPANY, Wheeling, West Vingiaia 





buy of the year 


MERCHANDISING 








aw} 43/, PROFIT! 


FIVE $1.19 FLASHLIGHTS FREE 





3 Beautiful Olin Flashlights ¢ oF THESE ARE FREE) 


£244©) Olin Guaranteed Flash- 
light Batteries...ALL for *25.77! 


e Retail Value *45.52 
¢ Your Profit *19.75...(43.38%)! 


8 No. 2011 OLIN FLASHLIGHTS 
240 No. 1511 OLIN GUARANTEED BATTERIES IN HANDSOME COUNTER DISPLAY 
240 Long-life guaranteed batteries in attractive 48-unit 2-cell power beam. Fixt-focus. Solid- 
counter display cartons. Each battery carries this Olin guar- drawn polished brass with chromium- 
antee: “If this battery damages your flashlight, send it with plated fittings. Lock “ON-OFF” 
battery to us. We will promptly give you free a new flashlight switch. Removable End Cap. 
of equal value plus batteries.”” Suggested Retail Price—15¢ Suggested Retail Price—$1.19 


An 
FOR LIMITED TIME ONLY 
Product 


FREE $1.19 FLASHLIGHT WITH EACH DEALER CARTON EECTONeAL SrerieN 
OF 48 OLIN No. 1511 GUARANTEED BATTERIES OLIN INDUSTRIES, INC 


NEW HAVEN 4, CONN 
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and styled by Jean Reinecke 
—famous designer of house- 
hold accessories 


Order from your jobber now—be ready 
fo get your share of the big demand! 


SOUTHERN HARDWARE for JANUARY 


1954 


the new...all new 


Health-o-Meter 
<i Bath Scale 


Retail Price 


Here if is! Th: 


large space color advertisements will announce 
this new bath scale in the February issues of 


Good Housekeeping, Better Homes and Gardens 


Vici +} ‘ 4 ’ ( 
¥ t Lad La rt ewore Now ric 10 


5701 S. CLAREMONT AVENUE «+ CHICAGO 36, ILLINOIS 


Manufacturers of precision weighing instruments 





IT'S HERE! YOUR FREE 


a 


MAIL RESERVATION 
COUPON NOW! 


Here is America’s greatest sales-making promo- 
tion for lawn and garden tools—designed by True 
Temper in cooperation with the National Retail 
Hardware Association to build store traffic, make 
sales and increase profits. 

It features 28 fast-moving tools and permits a 
powerful tie-in with other seasonable merchan- 
dise. Look over the sales-making items shown— 
then mail coupon today so we can reserve a free 
kit for you. 


TRUE TEMPER CORPORATION 
Merchandising Dept., Keith Bidg., Cleveland 15, Ohio 


FEATURING 


TRUE TEMPER 


CARDEN TOOLS 





1 extra large window banner in 4 colors. 


©1954 Trve Temper Corporation 


Le 


Here’s what you get: 





4 ledge banners—all in 4 colors. 


TRUE lem DE ® TOPS IN TOOLS 
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Feature 


As advertised” tags. 


Suggested model 


sections 


Mailing folders 


sizes with 
and the selectiors 


various 


Newspoper od mots i ou 
which you can 


>8 individual mats of tools 
ibine to fit your stock. 


Tee ott 
one fore Teele 





3 complete True Temper catalogs; one 


each on garden tools, shears and shovels 


National advertising —tul! page feature tool advertisements 
in Better Homes & Gardens, Sunset, American Home, 


and Flower Grower — combined circulation more than 


7,500,000 copies per issue. 
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This mater 


Association at its l 


? thet -ug 


ve eu TimPta vo 
4 as Vf 


aacts 


nm counters 
National Retail 


s 


d splays for 
prepared by the 


ipolis Headquarter 


Py 


~ < 


and wall 


liardware 


+129 


Preprinted 
and a packet 


Complete Instruction Folder ith sugges. 


—_- -_-__ ”-_-- 
TRUE TEMPER CORPORATION 
Merchandising Dept. $, Keith Bidg 


I wanta Free True ler 
Kit to use 1 tre 


Send my 


(what date) 


STORE NAMI 


ADDRESS 


MY NAMI 
I 


On receipt of this coupon we wi 


free newspaper ad mats and sar 


ers are furnished as desired wit 


iking effective « splay 


Cleveland 15, Ohio 


me* Sales-Make 


Kit to arrive abor 


«rr 7 
I! send you a proof sheet of the 
nple mailing folder. These fold- 


h your imprint at minimum cost. 








2 Outstanding KoeZary Power Mowers 
Priced to Sell on Sight! 


Here are the two “best buys” of the coming selling 
season and the most impressive values in power 
mowers since Heineke led the way in pricing power 
mowers for the mass market. Compare either of these = 
power mowers, feature by feature, with any other 
brand and you'll be convinced EXCELLO is your best 
buy for volume sales and volume profits in 1954. 


Write today for complete details! 


& “> 
Self-Propelled 
21” ROTARY 


Self-propelled through front wheels. Cast 
aluminum shroud for light weight and 
maximum safety! Rear discharge chute 
to expel clippings evenly! 2 HP. Briggs 
& Stratton engine. Every wanted feature 
built into this superb power mower! 


Mo del 


iS4 


model including cast aluminum shroud, z 
rear discharge chute, 8” aluminum wheels, Yj 18” ROTARY 
floating tubular steel handle. 1.6 H.P. 

Briggs & Stratton engine. A quality power 

mower throughout! 


Has many outstanding features of the 21’ 


It All Adds Up to MORE SALES, MORE PROFITS in '54 





America’s Most Popuiar Power Mower... the 
EXCELLO Heavy Duty Model 52I 


It’s the power mower everyone likes! Cuts grass like magic... 
Coax 9 geno 


has an enviable record of year-after-year trouble-free service... 
is easy to handle...and is priced just right. Your customers 
will be glad to recommend it... you will like the easy sales, 
fast turnover, quick profits. 


e 1.6 H.P. Briggs & Stratton Engine « Full 
21” Cutting Width e Positive Action Clutch 
e Finest Quality Materials Throughout 


Halt eS 
¥, * 


New 4-color National Magazine Advertising 


Full-page, 4-color ads in Life, Saturday Evening Post and Better Homes and 
Gardens will tell the EXCELLO power mower story to practically every home owner 
in the country this year. 5 other leading national magazines will carry supporting 
ads through ~~ — season > ith the coming of Spring gardeners in your Nation-Wide Service 
community will go shopping tor the ne w EXCELLO rotaries or one of the familias o 2 
EXCELLO lightweight or reel models “‘as advertised” in LIFI Eliminates Dealer Headaches 
OS 4 iR MES } > NOt 
the | I BETTER HOMI Get lined up now to eo a a eS 
cash in on your share of this business sent to you 
vertising and an expanded line broad 
by these important publications : ' 
en ght help y clinch every sale, 
: : Heineke A ( mpany, thre igh a recently 
Shou ENCE! LO u ith Pride ; established gr p of authorized service 
Sell EXCELLO with ¢ onfide NCE dealers, frees you completely from service 
headaches permits you and your sales- 
men to spend oll their time selling This is 
just One more reason why you make more 
sales more profits... with EXCELLO. 


f 
Models to Help You Cover the Market Year 'Round 
= © om aes Radio and TV 
| Support 


p> wer mawernrs 
iy each week or 

Welce 

and the 

v is well as on 
fother shows Mil 
steners hear these 
IV shows each 
hear and see the 

’ 


ed « demand EX. 


CELLO when they buy a power 


mower 


) 
| 
| 
. 
| 
| 
) 
| 
| 

J 





. The Trouble-free Line 





JANUARY — Sign of Aquarius the Water - Man 


If your birthday is in January ... your mind is 
keen and open to new ideas... you are courageous 
and serene . you will find that J&L Galvanized 
Ware fits your keen desire for turnover and profit. 


Every mnthiizaPROFIT-SIGN 
with J} & L Galvanized Ware 


Your Customers Know and Buy J&L Ware... 


Galvanized ware moves better and profits are more satisfactory when 


you stock a line with an accepted name like J&L. People have confidence 
in the J&L reputation for quality and sturdy service. They buy it when 
they see it in your store. 

J&L Ware is priced to cover the big volume market . . . and yield a 
healthy profit to the hardware dealer. Ask your Hardware Jobber for 
complete information. Call him today. If you need additional help or 


information write direct to J&L. 


Sones ¢ Laughlin 
STEEL CORPORATION — Container Division 


NEW YORK 17, NEW YORK 
Golvonized Wore Plants: Toledo, Ohio, and Atlanta, Georgia WARE 
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PROMPT DELIVERY 
FREE: Display 


Literature 
Mats 


Snap Jock DELUXE 


No. 2610-10 ' 
No. 2607- 7” 


Are you offering it to your customers? 


These exclusive advantages: 


Fits work. Holds tight 


Vim 
ae gout tate Boke 


7 
Your Seymour Smith distributor 
has full information—or write us 


Seymour Smitu 


Swnce 7850 


No. 610-10” 
No. 607. 7” 
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The Story of 
Moto-Mower 
Ouality 
Leadership 


Will be Told Through the Industry’s 


Greatest Advertising and Promotional Program 


Cash in on Moto-Mower’s thirty-five years of Quality 
Leadership—quality that has produced hundreds of 
thousands of enthusiastic Moto-Mower owners. These 
satisfied owners are your best salesmen. They tell their 
neighbors what a fine job of mowing the Moto-Mower 
does—and about its sure-starting, dependable, trouble- 
free operation. 

This Moto-Mower quality story will be told to mower 
prospects everywhere through what we believe to be the 
greatest volume of national magazine and local advertising 
to be used by any mower manufacturer during 1954. 
Starting with a full-color, double spread ad in LIFE, color 
ads will appear throughout the mower buying season in 
Post, Better Homes & Gardens, House & Garden, Sunset, 
American Home, and Progressive Farmer. Liberal allow- 
ances have been made for local newspaper advertising. 


Nothing sells like proven quality. So—handle Moto- 
Mower and let the thousands of satisfied Moto-Mower 
boosters send new customers to your store. 


THE MOTO-MOWER COMPANY 
Richmond, Indiana 


Subsidiary of DETROIT HARVESTER COMPANY 
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Shown above is the Moto-Mower 20” Moto-Boy 
with Weed-Topper attachment. There is a 
Moto-Mower model—reel-type or rotary—in 
a size and price to meet the mowing needs and 
pocketbook of every customer. 
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ven leah rs a Se mM 6 KITCHEN LINES 
f id HOUSEHOLD TWINES 
OH CQ pu YOur COW / af WRAPPING TWINES 
NYLON CASTING LINES 
PARCEL POST TWINES 
GIFT CORDS 


SEA ISLAND TWINES 
EXPRESS TWINES 


in th 
in e KITE CORDS 


—e £ CHALK LINES 
T's Ra | JUMP ROPE 
G) i gig Glee SG MOP HEADS 


STARTER ROPES 


QUALIT TWINES AND CORDAGES eer tp 


New Packaging for the New Year —_ 





WIGS plastic 
CLOTHES 


ART. 575 


ked 12 50-f* 


MIKE SOLID BRAIDED 
CLOTHES LINE (No. 6) 
ART 556 


Packed !2 50-ft. hanks — connected as 


CUSTOMER APPEAI 


These attractively packaged clothes lines have instant 
customer appeal—both plastic and braided lines are 
now put up in connecting 50 ft. hanks. Red, white and 
blue individual cartons have cellophane windows. MIKE 
Plastic Clothes Line, Art. 575, wipes clean easily and 
won't stretch — lasts indefinitely. MIKE Solid Braided 
SO Clothes Line, Art. 556, is a longer wearing, high quality 


ORDERS OF $50.00 OR MORE, FREIGHT Cotton line —easy to tie. 

PREPAID. Orders of less than $20.00 f.o.b. Mill, 

Lawndale, N. C., Los Angeles, California, or Mari- 

etta, Minnesota. Orders of $20.00 to $50.00, 

freight allowed to $1.00 per cwt. Freight prepaid 

does not include extra charges incurred outside 

carrier's regular zone of delivery. When you display the line=— 


i i | it Sells! 


Cleveland Mills Company aii ain 


[ 2102 Colorado Blvd Marietta 


ESTABLISHED iN 1673 
Los Angeles 41, Collif. Minnesota 
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A veteran of 53 years in the 
lumber business, E. C. Kerr finds 
that Pressure-Creosoted Fence 
Posts account for a healthy 


share of his volume 


for 30 years 


have been ‘a fast moving item 


. 





E. C. Kerr has been in the lumber 
business for 53 years, and for 30 of 
those vears Pressure-( reosoted 
Fence Posts have been an important 
item in his line. Today, his company 

Ditmars, Kerr and Company 
West Liberty, lowa— handles Creo 
soted products by the carload with 
Pressure Creosoted Fence Posts aC 
counting for nearly 10 of his total 
vearly volume 


Located in the center of some of } 
the country’s richest farming land 
Ditmars, Kerr and Company sells 
Pressure-Creosoted Fence Posts to 
their customers in average lots of 
L150 to ZOO posts 


Mr Kerr uses his local weekly 
newspaper for reminder advertising 
but says that the real job of selling 
Pressure-Creosoted Fence Posts ha 
been done over the vears by word of 
mouth 


Why are Pressure-Creosoted 
Fence Posts such good sellers? Mr 
Kerr says it’s because they are long 
lasting, light, easy to st iple trim 
looking, tough, come in any size and 
the cost is low 


Here Mr. Kerr checks his stocks of Pressure-C re 


ber in the yard of Dit 


Liberty, lowa 


fungi, and dry rot . 
them far longer life. Many of plants 
Creosote, a quality product of United States Steel. 


in selling 

Here’s help for you in 

Turn the page to read how the makers of US-S 
ee ol Me Me 
sure-creosoted fence posts in your area. Then mail 
this card (no stamp necessary) for full information 
on how to become a pr e-creosoted fence post 
déaler. 


i. 
c 
i 
rs 











nars, Kerr and ( 


United States Steel Corporation 
Room 4232. 525 William Penn Place 
Pittsburgh 30, Pennsylvania 

I'm interested in handling pressure-creosoted fence posts. Please 
send me more information and put me in touch with pressure-treaters 
who produce this product. And include a copy of your new guide 
‘*Fences That Pay.” 


Name 


Address 


City 


Oumer of Mile Iwoy Farms 


FARM PAPER SiR Sie. eens 
ADVERTISING Right now~—well in advance of the spring 


fencing season— United States Steel is tell 
ing farmers about the advantages of Pres 
sure-Creosoted Fence Posts. Advertising in 
regional and state farm papers describes the 
experiences of farmers in the reader’s own 
area with Pressure-Creosoted Fence Posts 
These advertisements stress the savings 
in labor, savings in replacements and sav- 
ings in fence that result from using pressure- 
creosoted fence posts. They go a long way 
toward convincing farmers that pressure- 
creosoted posts are the best wood posts 


FENCE CONSTRUCTION 
GUIDE 


a hl r.g.a ‘ ter 
The makers of US'S Creosote have pre- : =e US'S Catosore 
pared a guide to the best approved methods * : 
of fence construction. It deals with prob- pats 

. 525 ame 
lems farmers encounter in building fence, Witee 
and it shows how pressure-creosoted posts 


sr 
e 1 COnPoearion 


save time and money. 

When you mail the card below, we'll send 
you a sample of this guide, “‘Fences That 
Pay.”’ Look it over. If you'd like copies 
later for your farmer customers, your pres- 
sure-treater who uses U’S’S Creosote can 
supply you. 


LOCAL If you wish to advertise pressure-creosoted 


fence posts in your local newspapers, your 

ADVERTISING pressure-treater can obtain mats like this 
for you. There’s ample space for your firm 
name and address 


United States Steel is a major producer of Creosote used by many producers of z You've | lol 
pressure-creosoted fence posts. When your supplier tells you he uses US'S You’ them! 
u've read about them |! 


Creosote, you can be sure a quality preservative has been used 
We sell them / 
seesccase | PRESSURE-creosoen fence posts 


Permit No. 3117 
(SEC. 34.9 P.LAR. @You've heard at. — 
. rroseted posts fr 
Pittsburgh, Pa. bors on 


in leading far 





my neig} 
r new 


¢ read about then 








™ Magazines Pres 
sure 

re-creoscted posta mean fewer 
posts to buy over the wente 
teas labor ir @etting and 

1 reset 

ung nger life from the 
fencing iteelf Sure-creosotes 

Wh r far b 

¥Y are ressure-creosote : “nm any 

poste your best buy Siesnene ; ¥ an ume 


they are th engineered pr. Prices and other infors 
P day 


Your headquarters for PRESSURE -CREOSOTED posts 


DEALER SIGNATURE 








BUSINESS REPLY CARD 


No Postoge Stamp Necessary if Mailed in the United Stotes 











— POSTAGE WILL BE PAID BY — 


UNITED STATES STEEL 
Room 4232, 525 William Penn Place 
Pittsburgh 30, Pennsylvania 


Ln 
ee 














ROTARY POWER MOWERS 
Cal chiens i8” and 20” Cut 


‘4 The COOPER Cyclo-Mo Trimmer Type Rotary Mower - an instant hit when introduced in ‘53 - now 
y \ seis a new high in design and will surely make a ‘HOME RUN” for dealers in ‘54. 


Industrial Designer 


j Improved design provides lighter weight, maximum safety, closer trim, contour cut with NO 
SCALPING, adjustable front grass chute eliminates windrowing or bunching, simple height 
adjustment from 1:2" to 3%” permits the cutting of high grass or tough weeds, plus new 
Briggs & Stratton 4-cycle, easy starting engine for extreme flexibility and power. Truly 


“TOPS” in design, performance and safety 


REEL TYPE POWER MOWERS 
18 and 20 Cut — 


Fully enclosed oversize Diamond chain drive. 
Oversize enclosed Timken reel bearings with 
automatic takeup Tubular standup steel 
handle Patented, positive action, non-wear- 
ing clutch. Simple, powerful, self-locking. 
Extra strong, zinc die cast alloy frame. Zinc 
die cast alloy pinions with hardened steel in- 
serts Patented 
**Quickset height 
adjusiment with a 
range of ‘2° to 2°" 
Briggs & Stratton 4- 
cycle engines. Power 
driven weed culter 
(optional) 


Specially designed blade and shroud has desirable leaf mulching action. Tubular type 
all-steel handle with large rubber grips siands up for easy and compact siorage 


Inyn tual 
27"" ROLLER TYPE MOWER Nationally Advertised 


for ‘54 in 
Rubber covered steel roller Saturday Evening Post 
and caster wheels. New Better Homes & Gardens 
American Home 
positive reel adjustment and Flower Grower 
new all-steel welded deck. Sunset 
: American Cemetery 
Briggs & Stratton 4-cycle 3.1 Park Maintenance 
, : Farm Quarterly 
HP engine. Rubber ; tired Gusceeetel Parains 
Riding Sulky (optional 


equipment). 


627-629 South First Avenue 
Marshalltown, Iowa 


BUILT FOR THOSE WHO WANT THE BEST 





1904.-1954 


... of service to the Hardware, Farm Equip- 
ment and Auto dealer...The FEDERATED 
Man knows the special requirements of 
YOUR business. 


INSURANCE AT A SAVING FOR 
BUSINESS, HOME and CAR 


7” ee 
) Jederafe fal ‘ssvmenes, comra 


Lote 


HOME OFFICE: OWATONNA, MINNESOTA 


IT’S GOOD BUSINESS TO SUPPORT YOUR ASSOCIATION 
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Newtons GOSS 
ARE ON THE MOVE 


Sp 


2 New NYLON LINES 


SILICONE TREATED “CRAVENETTE” : 


GHOST SUPER WATER REPELLENT 
bake). | Super-soft for rasier, longer casts——no 
breaking-in period on the ree! 
CASTING ‘wet 


s stretch, very small diameter for test 
The slickest, smoothest, longest-wearing casting 
line you have ever sold 
Black or Camouflage colors in 10 to 30 lb t 
$1.20 to $1.85 list per spool 





SUPER FINISH 


-TRA SHOOTING POWER 
-TRA BUOYANT 
-TRA TOUGH 
-TRA SMOOTH 


@ The perfect floating fly line 

@ Does not get tacky in extreme heat 

@ Available in Levels and Taper 

Levels $1.85 to $3.00 list 
Tapers $10.00 and $11.00 ? 

INTRODUCTORY 
COUNTER DISPLAY 
Three Ghost Fly Lines furnished 
in attractive counter display if 
desired. Popular sizes for your 
trade. No charge for disploy 


NEWTON LINE CO., INC., HOMER, NEW 
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> were Wal 


NEW PROFIT-BUILDING 
ADDITIONS TO 


Reaeltare 


REVERE IS LOOKING AHEAD ...AND GOING AHEAD 
WITH MORE OF EVERYTHING TO HELP YOU SELL IN 1954! 


"ay fast-selling items. 
2 Here are five new fast-selling items to give your sales 
— a powerful push. These are attractive new pieces with 
tremendous appeal. They'll not only sell on sight but 
will give all your popular Revere Ware a tremendous 


sales lift. 


consumers reached through Revere’s new co-operative advertising. 


oo & 
| An all-out co-operative newspaper advertising program 
is in effect for all Revere retailers. You can organize 
— immediately to take advantage of this new program 
It’s designed to increase your sales and better your 
competitive position! 


publications added to Revere’s national advertising program. 


s | Woman's Day and Family Circle have now been added 
to Revere’s powerful national advertising program 
Full page, four color advertisements, devoted exclu 
' sively to Revere Ware, will appear in Better Homes & 


Gardens, Gourmet, Ladies’ Home Journal, McCall's, 
Progressive Farmer, Successful Farming, Sunset, Family 
Circle, Woman's Day 


Action—impelling Revere Ware sales messages will also 


J 
See Revere be seen on “Meet the Press’’ over NBC-TV's national 
network. 
Ware at the 
Chicago Housewares 
Show in Booth 


640 -642-644-646 


REVERE WARE WILL HELP YOU MAKE THIS YOUR BIGGEST YEAR. 
“S MORE IN ‘54” IS JUST THE BEGINNING OF THINGS TO COME! 


Rome Manufacturing Company Division, Rome, New York 
ROME, NEW YORK - CLINTON, ILLINOIS - RIVERSIDE, CALIFORNIA 
SEE ‘““MEET THE PRESS’ ON NBC TELEVISION, SUNDAYS 
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4 CUP DRIP COFFEE 
MAKER. Ideal for the 
small family. Makes 2, 3, 
or 4 cups. Copper-Clad, 
Stainless Steel. 

No. 1594—Retail, $9.95 


5 QT. DELUXE TEA 
KETTLE. Cool Black Bake- 
lite handle grip and cover 
knob. Spout designed for 
fast filling and easy pour- 


ing. Solid Copper. 
Chrome Plated. 
No. 888—Retail, $8.95 


2 QT. PENTHOUSE 
WHISTLER. Attractive, 
cool, raffia wrapped red 
handle with metal whistle 
and Red Bakelite Cap. 
Solid Copper. Chrome 
Plated. 

No. 2247 —Retail, $3.95 


14 CUP COFFEE MAKER 
AND SERVER. Newly de- 
signed percolator for per- 
fect coffee at parties or 
for outdoor cooking. Cop- 
per-Clad, Stainless Steel. 
No, 1544—Retail, $25.00 


FRENCH FRYER BASKET. 
Fits 3 qt. sauce pan. Easy 
draining attachment. All 
Stainless Steel construc- 
tion. 


No. 1423—Retail, $3.50 
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Make ‘54 A BANNER Profit Year With... 





i 


tt 


” 
i ' 


OO FO On a a a Ge ae a 
L : 
» 


2 & 3 GAL. SIZES 


\\\ 


( 


/| 
fess of 
\ 
co 
a 


5, 10 & 15 GAL. SIZES 


NEW MODELS, NEW PRICES 5 GAL. SLIM MODEL 
ADD NEW SALES APPEAL 


Sturdy IGLOO Water Coolers have already won a pla¢ 
the honor roll of products giving bette: 





hardware field through modern methods of 1 
Now Igloo, the FIRST and ONLY fully co 
sets out to make 1954 another banner y 
new, improved models at extremely) 

Igloo’s all galvanized steel construction, « 

fully enclosed lid, recessed spigot and many 
features make it the World's Best Portable C 


Igloo Economy Water Cans (without spigot) 


available now in 2, 3, 5 and 10 gallon sizes 





Multiple packaging 
WRITE TODAY FOR LITERATURE AND NEW PRICES 


P. ©. Drawer 9365 


A = 
rts CORPORATION wouston 11, texas 














Choose from 20,000 shapes and sizes 


REPUBLIC BOLTS, NUTS, 
SCREWS, RIVETS 


@ More than 20,000 regular items are 
made and stocked by Republic. They 
are uniform in size, accurately threaded, 
easy to assemble, tough and strong to 


withstand shock and vibration. 


Highest quality steel, modern plant 
facilities and equipment, rigid control 
at every step of production assure you 
of long-lasting, top-quality fasteners. 
Depend on Republic for complete cover- 


age of all your fastener requirements. 


DOVELELEL ALOE LEVEL OUEDODELOLDDOIO Lope be 
PROM E eb bebeebe 


REPUBLIC STEEL CORPORATION 


Bolt and Nut Division 
CLEVELAND 13, OHIO . GADSDEN, ALABAMA 
Export Depar Che B g. N \ N.Y 


REPUBLIG Gag 
BONS AND UES 





‘Cia 
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For all-arg 
nd 
PROTECTION 


SCREEN HARDWARE 


A Recuiadies About Screens 


THIS FREE DISPLAY 


reminds your customers Spring is screen-up time! 


New...4 Bright Colors... this Stanley and well include a cops of the S-page told 


Screen Hardware display is yours for the ask- that is your handy catalog of 1954 
ing. The most wanted items are shown actual hardware. Free newspaper mats 
size just set it up where it can be seen — printed stuffers, too. Don't delay 
and sell for you. Check your stock of Stanley — for screen-up time. Write The Stanley W 


Screen Hardware. Send for vour free display New Britain, Connecticut 


Stanley salutes the Geo. Worthington Co., leveland, Ohio . . 125 ye young 


yo STANLEY Gam 
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BARON CREAGER, Southwestern Editor 
(1805 National City Bldg., Dallas, Texas) 
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Business Trends 
Hardware Industry News 
Demonstrations Sell Power Tools . 
Glitter Stimulates Sales 
Wages and Working Hours 
Selling Big-Ticket Sprinklers 
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FARM EQUIPMENT SECTION 


Profits Go Up 
Old Barter System 
30°% Boost in Shop Volume 
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Alabama Convention 
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valuable shelf space 


yaluable counter space 


NEW NATIONAL LOCK 


kohetaPak 


MERCHANDISING SYSTEM 


@ Handy “Pak" has clear acetate slide cover 
shows merchandise attractively 
@ Provides extra customer convenience depend 


able product protection 


YOU. 
ONE GLANCE TELLS som 


Select- a-Paks § 
. 


Pak 


Aa 
CARTON 


Bye! 


BG. - 


12 doz. Pak 
opes 


12 doz. env Savings! 


As Much As 75 Space 


FAST-MOVING GolectaPak ASSORTMENTS 
‘serv-yourself” DISPENSERS 
COMPACT...FREE 
CABINET HARDWARE No. 32 


WOOD SCREW No. 24 
STOVE BOLT No. 26 


distinctive hardware all from ] source 


NATIONAL LOCK COMPANY 


Rockford, tilineis 
Merchant Saies Division 





Announcing The New— 





STORE-TESTED 


The 
“HOT-SPOT”’ 


@ Provides Strong 
PYREX Identification! 





Displays A Wide 
Assortment Of Ware! 


ls Designed To Fit 
Standard Counters! 


Includes Colorful Price 
Stickers—Free! 


Is Of Sturdy, All-Metal 
Construction! 











“The ‘Hot-Spot 
stepped up our sales 
volume by its hard 


selling display of 


HERE’S PYREX items'” 
WHAT DEALERS : vane 
WHO HAVE TESTED pera sre ements rs PYREX 


ittracted to this The 


THE “HOT-SPOT”’ makesshopping and PY REX Ware shop Ware 'Hot-Spot’ or 


self-service easier 
ganizes our stock 


HAVE ine) SAY REDO RC ping center. They 


look and remember 


ABOUT iv... stepped m4 saies in tw the @ “:. play 1 Wider variet\ 


for us, too pian 
th if they need' ol | \ REX VW ire 

















ind allows us to dis 














vw Corning Glass Works, Consumers Products Division, 
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Self-Service Salesman! 


MERCHANDISER AUTOMATICALLY INCREASES YOUR 
PYREX SALES AND PROFITS! 


@ Actual store tests prove this new, modern wares sections of typi il stores. No special idver 
attractive PYREX Ware Self-Service Salesman tising or store promotions were put on. But, in 
automatically increases sales a:d profits on every instarce, PYREXN Ware sales and profits 
PYREX Ware’ wherever it is installed! increased sudstantia when the Hot Spot Self 


The ‘Hot Spot” Was sales tested mn the house Ser ice Salesm in was pul to work 


Let The “Hot-Spot” Organize Your PY REX Department For Greater Profits! 


The “Hot-Spot” is a complete PYREX Ware encourages self-service and attracts the attention 
shopping center that makes buying easier for of passing shoppers. With the ““Hot-Spot”’, you 
your customers, makes selling easier and more can display up to 31 different items under the 
profitable for vou! It keeps vour PYREX Ware powerful, sales-making banner of the famous 


well displayed, orderly, easy to shop from. It PYREX trade-mark 


The “Hot-Spot” Is Especially Designed To Help You Take Full Advantage Of 
These Important Features Of PYREX Ware— 


TOP MARGIN IN HOUSEWARES! 8. FAIR-TRADE PROFIT PROTECTION! 

PYREX Ware has 7% high mat e PYREX W Fair le Poli 

2. FASTER TURNOVER!- 
PYREX Ware | 


9. A TRADE-MARK FAMOUS FOR QUALITY! 

PYREX” j a pe 
3. BETTER ANNUAL SALES!— 
PYREX Ware produce 


4. BIGGER NET PROFITS! 
PYREN Ware how 


SAVINGS ON FREIGHT COSTS! 


~ 


YEAR-ROUND NATIONAL ADVERTISING! 


bis i werful PYREX Ware 


MERCHANDISING THAT MOVES GOODS! 


Sp PYREN War es pl 


Corning, New York 
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pi 


PYREN Ware Dphstrit 


PUT THIS “HOT-SPOT" SALESMAN TO WORK FOR 


e PYRE Hot 


FOR FULL DETAILS ys 
listributor r write TODAY! 


SH 








AND PRICE CHANGES 


Some Readjustment Foreseen, but 
Business Activity to be Strong 


WHILE TALK 
adjustment 
pendin hold 
Pe! 


ate 


employment, despite some Employment Holds 
ige, continues high, and gover to High Level 


ment spending for defense still 1 
IN THE THIRD quarte f 1953 the 


co ited billion Taken togethe a 
Prange er saliacegy ; high level of employment cot Farm Income Off 5% in 


these factors would seem to assure , - aes : 
table econom\ in the month tinued to j » pood busine lt "53's First Ten Months 
the months ahead. Though 1.2 mil 
a lion le persons were employed FARMERS RECEI\ 
" than the record 63.4 millior ! 
Production Cut 
August, total employment wa 


: - 
billion dollars f 


factor in the nati 
Undoubtedly, there will be some 
further “readjustment.” Industrial 
production ha lipped in recent 
month primarily as a result of 
cutbacks in production of durabl 
good Earlier in the vear all-out 
production of automobile ippli 
ances and othe ont a left _ Business inventories ugh October wer 
houses and pipelines bulging. Now ° ° illion dollar eV 
production is tapering off until in Show Slight Gain on 1952 
ventories are cut down BUSINESS inventorie totaled animals were dow 
While somewhat slower busine 79.3 billion dollars at the opening inlv because 
is predicted for the early months of of 1953's last quarter, 1.8 billion attle and calve 
1954, the level of business still will higher than at the end of June he 10-month peri 


billion dollar 


° 


product 


Rece lt 
I 


‘ 


’ 


be above any prewar year. The This compares with a gain of about 
Federal Reserve Bank of Phila 2°? billion in the vear'’s second less than 
delphia points out that few fore uarter. Retail stocks Department 

casts predict a decline in industrial . 

production of more than 15 per 

cent, A 15 percent drop in output Wholesale Hardware Sales and Inventories 
would be about the 1949 rate—a 

level of activity higher than in any an 10 ae 

but the last few years in sales 1953 Jin inventori 
Geographi Oct. 1953 from Oct. 1953 
Division from 


last vex 





Farm Income 


; Oct Sept 10 mos. 
Further, it appears that farm 1952 1953 1952 
income has about reached the low ; a 





voint of its recession. Income has 6 0 
held = steady for about three 
months. While .the farmer’s prob 
lems are by no means solved it is 
unlikely that the government will lantic 


allow farm income to slide beyond 
certain points. East South 

It is almost assured that Con- a 
gress will provide both consumers West South 
and business with some tax relief Central 
This could favorably effect retail 


sales. at a time when consume! 























S. Dept 
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FIRST FAMILY OF SPORTS 


FROM SHELVES TO SIDEWALKS WITH AMAZING SPEED! 


Frequently new dealer ire imazed at the fast 

turnover records set by Union Llardware roller skat 

But no one should be. For lL nion Llardware roller shat 
rrheve quickly from dealers to customer is there i 
THE "FAVORITE" No. 5 customer for every skate; a skate for every customer 


from adult tor tontealler 


\ indeed Lnion HLlardware rolles hate ire in 


ideal product for handle. kor roller shate ire 
~taple .. never deteriorate. Youre not bothered with 
model wormed over trade-ins or inven 
tors depreciation And as lon is millions of kids keep 
llalwa have a rich market for Union 


ever-changin 


rowing tip. vou 


Hardware roller hate 
md ask hum 


THE SPORTS 


THE LILLIPUTIAN "TRAINER" No. 1 


ec Vil kide lear 





SHARD WARE™ 


Ruberoid Board Elects 
Woodward President 


[THE BOARD OF directo! 
Ruberoid Co 


asphalt roofing and asbesto 


manutacture! 


ment building material na an 
nounced the election of Stanley 
Wocdward to the pre iden¢ of th 
col bal elttective January ] 
At the same meeting, Herbe 
Abraham was elected to the new! 


created post of chairman of th 


1954 


board 


Stanley Woodward 


Woodward, now executive vice 
president, has been with The 
Ruberoid Co. for 25 years. He wa 
vice-president in charge of th: 
Southern Division, at Baltimore 
up to 1950. Prior to his association 
with Ruberoid, Woodward was 
vice-president of the Continental 
Roofing and Manufacturing Co 
Baltimore, Md., and Mobile, Ala 
which he helped to organize in 
1922 and which was acquired by 
Ruberoid in 1928 


> 


Burguet New Sales Head 
of Parker Mfg. Co. 


JACQUES J. BURGUET has been 
named sales manager of the Parker 
Manufacturing Co., effective last 
November. He will continue to 
advertising 


serve as manage! 
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MANUFACTURERS - WHOLESALERS 


Wholesalers, Manufacturers to 
Meet in New Orleans, April 11-15 


t 
! ago as the place fe 
the 1954 joint convention 
f th rn Wholesale Hard- 
vare Association and the Ame 
can Hardware Manufacture! A 
ociation. However! 
convention 
ent out by the two a 
to their respective m 
Decembe! 12 an 
quests fo! hotel re 
l tarted immediatels 
afte! 

Six leading New Orlean 
have joined in guaranteeins 
imum of 1200 rooms fo! 
vention the Roosevel 
Charl Monteleone Nev 
and De Soto 
quarters will be at the Roose 


Convention 


which is within easy walkins 
tance of the other hotel 

The convention will be hel 
week of April 11. It will foll 
chedule, w 


usual general 


Linen Thread Co. 
Acquires New Assets 


Jacques J. Burguet 
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Howard M. Nelson New 
Langley Sales Head 


HOWARD M. NELSON 
anager ofl Sti 


William L. Lang 
> 


Hubbard Co.'s W. L. Lang New Plastics Corp. 
Dies in Jacksonville Locates in Texas 


Howard M. Nelson 


“Langley i furthe 
its fishing t le div 
ons appointment 
tep li the 
aid Lar Pic’ 
new 45.000 


mtr 
oOauce 





° 


Chattanooga Firm 
Alters Company Name 


PROMOTIO> 


Officers and new department heads of the Chattanooga Royal Co., new 
division of the Chattanooga Implement & Manufacturing Co., are shown 
at the annual sales meeting testing food barbecued on a portable grill made 
by the company. R. H. Mason serves L. O. Morin, Jr., while R. H. May, 
sales representative, and Ben Foxworth, manager of grill sales, look on 
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WD Shieh) 


INSECT WIRE SCREENING 


OTHER WICKWIRE 
HARDWARE PRODUCTS 


3 
5, 


ee ie 
Clinton Standard 
Hardware Cloth 


JOIL/MEAL FEET A 


Clinton Hex 
Mesh Nettings Gold Strand Insect Wire Screening is made in grades that 


meet the price requirements of all your customers — gal- 
vanoid, bronze or aluminum. The name Gold Strand is 


your assurance of insect wire screening that’s long wearing 


Quick Hitch and reliable; screening that’s manufactured to the most 
Gate Springs . 
rigid standards of testing and inspection. For a well-rounded 
-_ stock, carry the complete Wickwire Hardware line. 
LSS 
‘ STRAND 
€ fe ‘vat THE COLORADO FUEL AND IRON CORPORATION er, Colorad 


Perfection . PACIFIC COAST DIV N—Oaokland, ( 
Door Springs *. ‘ WICKWIRE SPENCER STEEL DIVISION—At 
~~ (hl O Buffalo, Chicago, Detroit, New Orlea New Y 

a 


Wissco TV 


ic K WIRE 
HARDWARE PRODUCTS 


Wissco Flexible T E COLORADO FUEL AND 1RON CORPORATION 
Wire Clothes Line 
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Vass-display 
sortment every t ’ ! x ' ‘ i hie 


\l 


SPEEDLINE 


blue-handle tools 


A complete selection of modern lawn and garden tools 


that outsell old-type tools by more than 2 to I. 
\l 
No. SLA SMALL GARDEN TOOLS 


\ 


Contain 
Regulor Trowe 


Transplanting Trowels \7 ng Hoe St 
forged blade 4 
ash hondl:« te 


Cultivator Hoes 
; Weeding Hoes . an er dor 
| very SPEEDLINI you mtv ‘ iu rf I ; ¢ Cultivotors _ ; 


] i} matchir Hond Rakes 


motes repe sules of 0 eT 


Select ou } Order ) \ ir | NTON 


\ 


Lawn Weeders 
Spading Forks 


made by THE UNION FORK & HOE CO. Columbus 15, Ohio 


— 

a i 
ae 
— 


No. $120 Spading Fork 
ongulor-back tines; 3 

Tapertite ferrule Stee 
bs. No. SL201 has tor 


she 
per dor 


N $1421 Floral Shove Forged. he 
treoted 5 x 8” blade nd shonk 4? 

bent ash handle, 8” Tapertite ferry ; . 

Doz 3? Ibs. No. $1210 has D handl« : ” 1 bs er dor b die ie 





Vass-display of matched tools increases sales: bvery too 
This in | lt Is to | 


eustomers to itching i ! her 


select your 


Green Thumb tools 


of the most asked-for 4 la 


finish 


customer w ho nee 


hack for m 


the other Vile my 


i} 
rivile aie your core 


your chores 


Here 


arden tool matching 


im) oonne 


Stvled to apy il to today’s biggest market the home eardeners 


branded with the most appealing rarden name. and featuring 


what no other nationally advertised line of steel coods offers 


1 — Exelusively natural finished ash handles of 


the highest quality, 
2—A written guarantee of satisfaction displayed 
large on every tool, 


Order them from your LNION jobber 


Flower Grower 


Select 


Nationally advertised in Better Homes & Gardens 


your items 


Sunset, House Beautiful 


S 
— 


UGSUD Spade x 12” blade 
half polished Integral socket 

27” ash handle. Steel D top 
No. UGS48 has long handle 


No 

lower 
footrest 
Doz. 52 Ibs 


+E 
( » : > 


Speedy Cultivators: No. 4SC has 4 tines 
4 spring pattern handle, 3°,” 
20 Ibs. per dor. No. 3SC has 3 tines, 4 
handle 15 Ibs. per doz 


No. SALD Spading Fork: 11” roll-forged 
angvlar-back tines; 30” ash handle, 10’ 
Tapertite ferrule. Stee! D top. Dor 54 
Ibs. No. SAL4 has long handle 


No. FSHL Floral Shovel Forged, heat 
treated 5°," x 8” blade and shank, 42 
bent ash handle, 8” Tapertite ferrule 
Doz. 32 Ibs. No. FSH has D handle 


ferrule 


No Rake 14), 
wide 
n one 


3%” ferrule. 38 


SCI4 Level Head 
14 curved teeth 3'," deep. Forged 
solid piece. 5§' ash handle 
Ibs. per doz 


Bows and heod 
15” wide 14 
5’ ash hondle 

per dor 


No. BI4 Bow Rake 

forged in one piece 
curved teeth 3'," deep 
3%" ferrule. 41 Ibs 


1 in 


uy them 


ever they 


| 


Patar 


(8) No 
(5) No 
(3! No 
(3) No 
(5) No 
(3) No 
(4) No 
(5) No 
Ind 


No 
blod 


Lower holf of blade polished. 42 


ash 


No 


satisfactory 


shor 


handle. 4', 


No 
an 
osh 


a 
3 


curved 


No. GTA SMALL GARDEN TOOLS 


wh. Weight 
Contains 
GT50 Regular Trowels 
GT51 Transplanting Trowels 
GT52 Cultivator Hoes 
GT53 Weeding Hoes 
GT54 Cultivators 
GT55 Hand Rakes 
GT56 Lawn Weeders 
GT57 Spading Forks 


LGS$42 Garden Shovel: 75," x 10 
e with integral socket and footrest 
bent 


handle. 42 Ibs. per doz 


TE Turf permanently 
blade 
4’ ash 


per doz 


Edge The 
edger x 4 
end to end. Footrest 


32 Ibs 


pened 
ferrule 


OT Crebgrass Roke 26 saw teeth 
steel! head 15°, wide 5 
handle. equipped with 3°," ferrule 
bs per dor 


4h 


4 


No. ABR22 Adjustable Lawn Broom 
Quickly set to any width from 11 
2 22 flat spring 


to 20” tt 
tempered teeth 4’ ash handle 28 


suit work 


bs. per doz 


a 
‘ _ 


No FH Floral Hoe 5” « 37” blade 
17 Ibs dot. No WN2 Nursery 
Hoe 2 x 3% blade, 16 Ibs 
per doz. Blades polished. 4° spring 
pattern ash handles 


per 


\ 


Garden Hoes No. $G6 socket pat 
No. G6 shank pattern 6” x 
4°, polished blades 4 spring 
pattern ash handles. 26 Ibs. per doz 


tern 


= 


‘. gms —_— 


No. W7S Warren Hoe 
blade sharpened 
spring pattern ash handle 
rule 25 Ibs 


4°, 
eor to ear 


per doz 


No 
39/16" «x 
blade. 4 
die, 3% 


2PWF Weeding Hoe Strong 
93," forged 2-prong 
spring pattern ash han 


ferrule. 28 Ibs. per doz 


eon 


ton 


No. BI7 Earless Hoe: 7” x 
blade shorpened on 3 sides 
spring pattern ash handle, 3 
rule 24 Ibs. per doz 


x 


SKH Soil-Knife 3% x 

blade sharpened on sides and 

spring pattern ash handle 
17 Ibs. per doz 


No Hoe 
3% 
point. 4 


3” ferrule 


=_— 


oa 


No DW Dandelion Weede 1 
wide, notched and sharpened blade 
on 6 ong shank of forged 
3 osh handle, 3” ferrule. 9 Ibs 


per doz 
No. USGTS Grass 
Triana 8 
x 2% heat 


treated 
ond 


stee 


serrated 
beveled 
blade revers 
ble ond replace 
able 30 
handie 17 Ibs 


per doz 


ash 





}-] Plan! OUALIT) 
VARAUPS that give 
BOKER. PRICES that cut 

VATIONAL ADVERTISING it 


16 OOO0L000 reader that 


r BOKER Tree Brand 


EASY PINKER’ SHEARS 
Re 


l 
the 


STEAK SET 


SUBURBAN” TABLEWARE SET 


CARVING SETS 


THE 


ASK YOUR JOBBER TO SHOW Y THE 
E 


BOKER TREE BRAND LIN 
Cotalogs Avo ble Request 


est. tea7 


BOKER 
cer aes TREE GID BRAND 


Wary, c U T LE RY wut" 


a 


SCISSORS — SHEARS 


H. BOKER & CO., INC. 


Established 1837 


101 Duane Street New York 7, N. ¥. 
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INDUSTRY NEWS | 


2 


which has already been marketed 
under the Everlite trade name for 
the past year and a half 


o 


L. A. Hager, Jr. Dies 
in St. Louis, Mo. 


Louis A. HAGER, JR., 
vice-president and director of sale 
of the C. Hager & Sons Hinge Mfg 
Co., died suddenly, November 5, in 
St. Louis. He was 50 year 

Since 1936, when he wi: 
vice-president 
Hager ha 
creating and establi hing the pre 
sales organization, and 


manage! 


ponsible for 


and ale 


been re 


ent Haget 
interpreting Hager selling and ad 
He first entered 
1924, upon 


University of 


vertising policies 
the Hager firm in 
graduation from the 
Virginia 


Louis A. Hager, Jr. 


Long active in civic and busine 
affairs, Hager was Chairman of 
the Board of the Manufacturers 
Bank & Trust Co., St. Louis. He 
also served on the executive board 
of the St. Louis Council, Boy 
Scouts of America, and was a 
director of the Boys Club of St 
Louis 

In World War II, a 
lieutenant, he became a 


a naval re 
serve 
naval aide to two presidents at the 
White House, serving under both 
Roosevelt and Truman. At the end 
of the war, with the 1 c 
Captain, he was comman 

ficer of the Naval Trai: 

at Camp Perry, Va 
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(Continued from page 33) 


Ellis to Head Dallas 
Trade Association 

C. T. “CxHoc’ 
dent and 
Schoellkopf Co., 


was elected pre 


ELLIS, vi 
manage! 
Dallas, 
iden 


sales 


cently 


Dalla 


As a past director of the orga: 
zation as well, Ellis stre 
ty of furnishing 
of the member! 
ociation, at no exper 
members, educutional c« 
for the sales and office force 
During his first term a 
dent, he collaborated with 


from th 


Cc. T. “Choc” Ellis 


mittee of enginee! 
bership in compiling 
called the most 
detailed prospectus of 
trial Facilities of Dall: 
lished. It wa 

ment procurement agen 
prime defense c 


most comprehensi 


been 


Reorganizes in South 


accepts d by 


its kind, and ha 


model for similar 


Pioneer Cooperage Co. Celebrates Centennial 


LOOKING BACK on a 
in the barrel-making 
Pioneet! Coops rage Co. of 
manufacturers of liquid-t 
and kegs, is 
100th anniversary 

In 1854, when 


done ent 


rels 


was 
liam Brown of 


COODE!I 


SToOUN « 
OU} 


ploy ‘i 
time as 


1 


acqulre an int 
Seaman, a prominen 
rel-maker and pion 
velopment of cooperas 
Ten vears later th 
dated. The firn 

ent name, and 


nephew 


first pr 


SOUTHERN HARDWARE for JANUARY 


Westinghouse Supply Co. 


1954 





NOW is the time 


to feature a complete line* 


here’s how 





variety can help! 


plete line of Tapatco marine 


equipment, sleeping bags, tents 


nd parkas. If you have cus- 
ho are interested in the outdoo 
you can interest them in o1 
‘o products. And when you 


satisfied customer. See 


or ask your jobber 





Ta pall€O representatives 





a 
Rd 





Tapatc 
"Cf cant buy bE 
to save your Ge!” 


THE AMERICAN PAD & TEXTILE COMPANY 


GREENFIELD, OHIO . FAIRFIELD, CALIF. . NEW ORLEANS, LA. 
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Umbrella Tent 


Motor Cover 


sO 








INDUSTRY NEWS 


qual 

and he ly 

Myers of 

dent of 
G 


The Westinghou 
ply Co. is a_ natior 
marketing outlet for 
and other mani 
trical appliance 
upplie 

* 


Roberts New Sales 
Head of Wooster Co. 


WILBUR FE. ROBERTS has beer 
pointed general sales manas 
The Wooster Bru 
national sales of pain 
roller applicator 
extensive background 
ing and_ distribution 
formerly having been 
with Thompson Product 
Cleveland, Ohio, as director 
marketing and bu 
Theodore Presser Co 


phia, as vice president; and Robert 


i 

Heller and Associates : 

as a management consultar 
Addit ( nal cl ange 

ment assignment 1! 

Day, advertisi 

tion manager; 


Wilbur E. Roberts 





(Continued from page 38) 


ae ile) 


Shown is Jones & Laughliin's new Container Division recently opened 
officially in Atlanta, Georgia, to produce galvanized ware 


Cc. R. Church Passes 
in North Carolina 


Atlanta Is Site for 
New J & L Steel Plant 


\ NEW GALVANIZED 
y ] ff) lly 
ea o1ricial 
December! 
| Cory 
l o 


Macklanburg-Duncan Name 


New Advertising Head 
TY FE KRANZ } } 


Harold E. Kranz 
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COMPLETE LINE... 
NATIONALLY ADVERTISED ... 


TOP QUALITY ...SELLS ON SIGHT 


ClearStream Garden Hose was a tremendous seller last 
year but the supply was limited. So here’s good news. 
We stepped up production and expanded the line on 
this beautiful, transparent-green Vinyl hose — and 
added a great new companion item — Lawnette 


Both are big values. Both are packaged to sell. Both 
have national acceptance through intensive promotion 
and coast-to-coast advertising of ClearStream and 
Yardley. 

three sizes — three lengths 


ClearStream hose is now made in three diameters — 
7/16”, %” and 5%”, in 75-ft., 50-ft., and 25-ft. lengths 
Lawnette is made in 50-ft., and 20-ft., lengths. All have 
solid brass fittings (replaceable type on '%” hose) 


fully guaranteed 


Besides beauty and light weight, you can now sell long- 


YARDLEY PLASTICS CO. 


142 Parsons Ave., Columbus 15, Ohio 





In Canada: Co., Ltd., Chatham, Ont. 


Export Sales: F. & J. Meyer, 115 Broad St., New York 4, U.S.A. 





















| Plastic Sprinkler 


ag ae 





life. We guarantee all ClearStream products to be free 


of defects in workmanship or material. 


neater, handier Lawnette 


m is a big improvement over ear- 


This great impulse ite 


lier spray sprinklers. It’s a seamless tube providing a 


verfect spray pattern for every area. See below how 
pra} ; 


the exclusive captive reel makes a better package, does 


1 

r 
a better job. Lawnette is made in both transparent and 
Opaque materiais Wo in attractive as orted 


col rs. 


he re than Yardley Clear- 
nette Spri kler . vet the y re priced 


for Bulletins No. 54 and No. 105 


There's no better quality anyw 
Stream Hose and Law 


l] ht Writ 


right to sell rig 


-—— EASY DOES IT -- EVERYWHERE ——— 


qr fe 





SET FOR ANY 

LENGTH NEVE® SNARLS HANGS ON 
To sprinkle smol!! or KINKS A HOOK 
creas, fold and Winding on reel Storing is no prob 
insert looped sec prevents twisting lem. Neat LAWN 
tion through two ond bunching, ETTE is clwoys 


shut-off slots. drains out woter ready to use 




















advertising agency for the past 
‘ven years. For about five year: 
of that time the 
firm was one of the major advet 
tising accounts he was 
umed his new duties 
include 


manufacturing 


servicing 

Kranz a 
Septembe: 15 and 
handling all national advertising 
in the hardware, lumber and build 
ing supply fields, as well as na 


tney 


tional consumer advertising 


¢ 


Moto-Mower Names Three 
to Key Sales Posts 
IN LINE WITH its progr: 


activity during 195 


} 
f 


im of ex 
panding ale 
J. Thomas Smith, president of the 
Moto-Mower C« Richmond, Indi 
ina, a subsidiary of Detroit Ha 
vester Co., has announced the aj 
pointment of three men with ex 
tensive backgrounds in the power 
mower field to executive sale 


po t 


~~ 


H. Malcolm Magers 





(Continued from page 40) 


Bill Cromwell, Jr. 


Allan W Greene has been 
named sales m.anager, and H. Mal 
colm Magers, assistant sales man- 
ager, Both will have headquarters 
in Richmond. W. E. (Bill) Crom- 
well, Jr., will be Southeastern dis- 
trict manager with headquarters in 
Orlando, Florida 

Greene, for the past four years, 
has been service manager in charge 
of sales and service representatives 
for the lawn mower division of 
Reo Motors, Inc., and Magers 
formerly was assistant sales man- 
RPM Mfg. Co., power 
builders of Lamar, Mis 


; r 
agel Ol 


mowel 

Cromwell will cover the Caro- 
linas, Alabama, Georgia, Florida, 
and eastern Tennessee. He was 
formerly the representative in this 
same area for the RPM Mfg. Co., 
and before that 
Grand Rapids company i the 
builders supply field 


4 


represented 


Business Groups Honor 
Two Rockwell Managers 


Two ROCKWELL Manufacturing 
Co. plant managers have been ap- 
pointe d directors of business 

roups in Mississippi and Texas 
the coming year 

John Osberg, general manager 
of Rockwell's Tupelo, Miss., plant, 
named to the 16-man 
Manufac- 


has been 
board of the Mississippi 
turers Association 
Philip E. W. Goodwin Jr., gen- 
eral manager of the firm’s new 
Sulphur Springs plant, has been 


SOUTHERN 


tor of the Sulphu 


appoint d a direct 
Springs Chamber of Commerce 
He joins John G 

sonnel manage! 

elected to the bo: 


Sd 


Louis J. Bernatz 
Dies in Los Angeles 


Lou!Is J. BERNATZ, 62, vice-presi- 
dent and general sales manager of 
the American Cabinet Hardware 
Corp., Rockford, Ill., died suddenly 
on November 15 in Li Angel 
while on a combination | 
and pleasure trip 

A native of Ossian 
served as a fi 
Marshall Field Co., Chicags 
becoming a representative of 
National Lock C¢ Indianapolis 

Mr. Bernatz was a director 
one of the early a 
American Cabinet Hardwa1 


1 
saiesman 


of hardware ors 

ing the Hardwat 

Statistical A 

York; the Am 

Manufacturers 

Central States Hard 

the Hardware Golf z 
Survivors include 

two sons, two dau 

grandchildren 


(Continue 
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You || 
BUZZ UP BUSINESS a 
with 
CHAIN SAWS... * a 


Nat Engine P 


GREAT SALES FEATURES THAT 
TURN PROSPECTS INTO CUSTOMERS . 


Pert ' 
Cor 


Bolens Means Business WITH THIS WINNING 


SALES COMBINATION OF OUTDOOR POWER EQUIPMENT 
BOLENS GARDEN TRACTORS BOLENS POWER MOWERS BOLENS M-E ROTARY TILLERS 


WITH BOLENS YOU'LL OFFER MORE...MAKE MORE IN ’54 


Mail Coupon Now for details on 
BOLENS POWER PROFIT PLAN 


BOLENS PRODUCTS DIVISION 
BOLENS PRODUCTS FOOD MACHINERY AND CHEMICAL CORPORATION 


DIVISION 227-1 South Park Street, Port Washington, Wisconsin 
Please send information on BOLENS money moking Deoler Franchise Offer 
FOOD MACHINERY AND Sate 
CHEMICAL CORPORATION Company 
Address 
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Follow the Leader to Lush Profit 


oe WR. 
ith ta 
Style 71... long trousers May 
hunting, fishing or ony .o¥?- R 75 
door activity; double seat and 
knees; zipper fly and over. 


elastic 
tbond pant with 
tie’ string; needs no 


size pockets. In Duxbak ond Tole o 


r suspenders; ex 


lighter fabrics 
fra deep front and 


a w gee os 
oe pockets zipper 

Style F ... the popular . ; ’ fly 

and practical hat-cap; in y _— 

Duxbak, Montana cloth 

and Mohawk Duck 


Style 04 . . . our most 
popular coat; double-ply 
body and top-sleeve; bi- 
swing back; adjustable 
pivot sleeves; blood-proof 
Pakbak game pocket; 
hand-warmer pockets 
shell pockets divided, or 
with shell loops. In Dux 
bak cloth 


Style 55 . . . combination 

hunting and fishing vest; 

12 shell loops with flaps, 

two expansion patch pock- 

ets and plastic-lined back 

pocket for game or fish Style 72 worsted cuff pant with 
In Utica Duck, Sail and double seat and knees; zipper fly; large 
Oxford Cloth pockets. In Duxbak and lighter fabrics. 


n advertising 


ing 
prt 


adv ertis 
sp 


hes 


national 
\eat 


) ynes 
gaz 


{ne 
rear 
That > 


Duxbak's 


echedule 


in the 


and outdoot 
: 7 QOL 


readet ” 


ove Duy 


» who 


SPORTS _ .. 
AFIELD «-=— 
UMTING 
, © FISHING field & stream 
: ' 
anvol 


Fished . 


al 
Huntind wa 


dis 


of store 

ars, packaee 
- »yisio" _ 
j Style OS . short, sleeveless 


ynto fish ng acke r woding Two 
hem **” 
ye the front pockets and expansion back 


rele 


he 
gurmisht 


and 
pocket; one brea pocket with 


Puxba* avet 12 Ay 


nuge 
this pocket, rod h 


pad ana 3 one nsice 


for net. In Utica C 


Oxford Cloth 





and Turnover in at 


The Leade; 


Pre pare 
when the migrating 
woman. 
Stock Duxbak, display Duxbak, advert t] 
headed for the north, Duxbak the leader in hunting fishing clothes will bring the 


<G . buying crowds straight to your store 


¥, 
7 Sheds Water Like a Duck's Back Full Cut, Stoutly Stitched 
he nam« fa th and of compan\ parrme t arefully. Not 


land re 


Duxbak is t , pany. T -xamine any Duxbah 


leh 
ciotn 18 a spe 


Duch 


proht, garment 
vith DUXBAK 


Since 1904 Utica Duxbak Corporation Utica 4, New York 


Style 38 


lined wool 


Style 72 
worsted cuff 
pockets. Also | 


Utica Duxbok Corp 
For more information Utica 4, New York 


on BIGGER PROFITS 
mail this coupon today! 








INDUSTRY NEWS 


Stanley Works Announces 
Executive Promotions 


THE APPOINTMENT of Richard G 
Edwards to the newly 
tion of director of 


recently by 


created posi 


Johr 


inced 


president of The Stanley 


Gerald M. Fletcher 
New Britain, Connecticut 
Cairns also announced the promo- 
tion of Gerald M 
post of director of 
Fletcher has been advertising man 
ager of the company for 23 year 


Work 


advertising 


Richard G. Edwards 


Edwards joined Stanley in 1947 
and has served as sales promotion 
the hardware division 
manager of the magic doo! 
division. As director of merchan- 
dising, he will be concerned with 
the merchandising and promotion 
al activities of all divisions of the 
company 


manager of 
and 





merchandising 


Fletcher to the 


(Continued from page 42) 


A Harvard 


has had a long association wit 


graduate, 


having been sal 
of the P. & F 
fore joining Stanley 
Fletcher joined the company 
1920. A of advertising, hs 
will be of all phases of 
work divisions of the 
United States 


° 


trade, lanage! 


directo! 
in char ge 
in all 


company in the 


Roger Nelson Joins 

Johnston Mower Corp. 
ROGER NELSON has joined John- 

ston Lawn Mower Corp., Brook- 


haven, Miss., as adver- 
tising and merchandising 


° Leroy H. Kise 
alrector of 


he adquarte! at 2420 


Road, N.W. in Atlanta 
i 


Sikes to Represent 
Reed & Prince 


O. LARRY SIKES ha 


peen n 


ime 


to represent the Reed & Prince 


Manufacturing Co.. Worcs 
Mass : 
which 


includes the states of 


Roger Nelson 


In his new capacity he will su} 
plement the Johnston sales organi- 
zation and direct the company’s ex 
panded 1953-54 advertising and 
merchandising program, He brings 

new job over 17 year 
perience in the hardware in 
and come to Johnston fro 
R.P.M. Mfg. Co 


to his 


e 


Kise to Represent 
Wilshire Mfg. Co. 


GERALD RUBENS, head of Wil- 
shire Mfg. Co., Los Angeles, re- 
cently announced the appointment 
of Leroy H 
for their line of fireside fu 
ings for the states of Georgia, 
Florida, North and South Carolina 
formerly buyer of house 
for Rich’s, Atlanta, will 


Kise as representative 
rnish- 
screws an l 
specialties 

Mr Sikes u 
Robert M. Crum] 


Kise, 
wares 
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in the southeastern divisi 
f Vir- 
North Carolina, South Caro 


ster, 


’ 
ait 


1954 





Meet Joan 














You helped elect her now she’s gong 
nowers this season! Yes 
over Girl Joan Tuby was voted Velvet, Lawr 


1ardware wholesalers and dealers from all over Ameri 


d in Johnston's expanded 1954 ad 


g placements in seven lead 
? 
t 


a special television prog! 1, and complete dealet 


merchandising kits. This aggressiv rogram backed by 


Johnston's quality line of reel and rotary mowers “ 
Hl pay off for you 1n extra p! 
HHI ; 

AH 

Nit) 


Hi 


Ht 


SHOWN AT LEFT The 


Lawn Patrol 


LAWN PATROL GASOLINE ROTARY CRUISER ELECTRIC ROTARY 


21-inch & 18-inch - 
Cutting Widths 
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Display the sign on) 


ATLANTIC STEEL COMPANY 


* 
___$__— —_- 
— | 


of the profit line smn 3h 


TeaadEe mann 


The colorful metal sign on every roll of Dixistren Fence 
is a sure-fire profit producer, because it sells two way- 
for you. 

Displayed in your store, the sign ealls attention to well- 
made, well-advertised Dixistrent Fence. 

When the fence is erected, the sign becomes a part of 
the installation—a permanent advertisement of the fence 
you sell, 

Make your store headquarters for Dixisreen Fence. 
Barbed Wire and Staples the profit line. See your whole- 


saler or write us today. 





SELL DIXISTEEL BARBED WIRE 
AND STAPLES, TOO! 


Dintsteet, Barbed Wire and 
Staples are perfect companions 
to Dinisteen Fenee. Every 
time vou make a fence sale. 
suggest that it be topped with 
Dinxtsreet Barbed Wire, stapled 
>— Wa) with DInisTeet staples. 
/ 


Atlantic Steel 


ATLANTA, GEORGIA 
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JANUARY 


_ | 
HARDWARE 1954 


Demonstrations 


ell Power Tools 


A complete and well- 
rounded stock of ac 
cessories for power 
tools is considered 
essential by the Mc- 
Intire sales staff 
Left, a salesman sells 
a set of bits, attach- 
ments for a drill, to 
a customer making 
cornices. Sizable 
sales of power tools 
generally depend di- 
rectly on the en- 
thusiasm and know- 


a = 7: or 4 how of a dealer's 
- sales personnel 
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Power tool sales are made easier 
when customer is impressed with 
variety of jobs tools perform. 
Here, ©. H. Mcintire tells cus- 
tomer how drill with lambswool! 
bonnet can be used for various 
polishing jobs in the home 


Instructions in methods of oper- 
ating power tools help salesmen 
do more effective selling job. 
Store salesmen, left, discuss op- 
eration of small power saw 


purpose easily and efficiently 
McIntire emphasized that vir- 
tually an untapped market awaits 
those dealers who will concentrate 
on introducing women customers 
to power tools and their various 
uses. ““‘Women are doing many of 
the small repair jobs around the 
home and they, as well as men 
hould be educated in the use of 
power tools. We find that it is al- 
important to sell a woman 
it Is to convince 


most as 
on a power tool as 
the husband of the usefulness of 
the tool,” McIntire explained 

“Sales are made easier, for ex rdwal lealer an excelle 
ample, when the lady of the house ] 
shown how ae power drill, ire 


powel tools 


equipped with lambswool bonnet 
in be used to polish furniture or 


iber 


Cy 
floors. She can be further im 
ed when shown that the dri important te 


tool department 


with wire brush attachment ittachment 
excellent tool for removing 
garden 
is more t n likely that 
favor the 
that 
o to sandpaper th; 


at need repalin 


and bec: 
ability of more 
50 SOUTHERN HARDWARE for JANUARY, 1954 





By Baron Creager 


With a mirror-backed gift department 


Glitter Stimulates Sales 


A ONE THOUSAND doll 
that ha paid Lor 
eral times ove b1 
jewelry store 
pull and | 
been created b\ 
of the hardwat 
located near 
Austin, Texa 

A a custo! 


A Vaught clerk demonstrates how women pause before mirrored display to re-arrange hair, examine gift articles 


" a » a . 7 ry 
Ty fi ., | 
‘ ‘ ha 4 5 
4 . _- 
-_- ’ se = 


ew 
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Southern dealers report on 


Wages and Working Hours 


Ne! rHE CLOSE of World War II A READER SURVEY 
J the average wage paid hard 
ware tore sale personnel ha 
climbed steadily and currently ha 
oared to a record high level At 
the same time, it is apparent that 
the work week for the average 


Y 


RD 


( 


hardware store salesman has de ag n 1948 a similar irve 
clined. While this decrease in the uct by SOUTHERN 


+} 


HA 
average number of hou worked 1 losed that L¢ 
is slight, a trend is perceptible 

These facts were revealed in a ! mi pel 
urvey conducted recently by t 
SOUTHERN HARDWARE among 
a large number of dealers in the 
16 outhern and southwestern 
state Information given by deal 
el participating in the urvey 
showed that the average wage 
ing paid hardware store sale 


VO 





In southern hardware stores, 
wages paid sales people have 
reached an all-time high level. A 
salesman of about average abili- 
ty and experience receives aver- 
age weekly earnings of $51.40, or 
$221.53 if paid on a monthly 
basis. The average salesman 
works 51 hours a week, receives 
an annual vacation with pay and 
is allowed sick leave and oc- 
casional time off without loss 
of pay 
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The Questions Asked 


How much do you pay your sales people? Minimum 
Maximum For pay period of (week or month) 


What is about your average wage or salary fo sale: 
about average experience and ability? 


How many hours per week do they work? 
What are your opening and closing hours? 


About what is your percentage of selling expense (rotio of sales 
people's salaries to total sales)? 


What is your policy as to vacations, occasional time off sick leave 
etc? 


if you are using any form of incentive plan—bonus profit-sharing 
commission, contests, etc..—give details 


Your approximate annual volume? Size of town?” 
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A sales story in pictures... 


Big-Ticket Sprinklers 


Sellin 


1): RING THE growing season 
1952. Owner H. K. Vinson of 
Preston Hardware in Dallas, Texas 
old 135 wheel-mounted elf 
propelled sprinklet 

Sales of the two model 

medium and large 
$34 each and the margin wa 
percent on each sale. Volume or 
elf-propelled sprinkler sales alone 
amounted to approximately $4,609 
which was about 5 percent 
tore-wide volume 


yee 
Fe NG J aia 


This volume was largely the re 
sult of three factors, according to 
Vinson, and not the least of these 
is his seasonal window display, a 
sprinkler with arms in motion and 
connected with hose to a dummy 
faucet. This stops customers and 
impels them to enter the store for 
further information 

‘For less than $15, I obtained « 
small turntable,” he explained 


Inside the store, the passerby, 

now a good prospect, gets the 

complete sales story from H. K 
Vinson, owner of the business 


NAL 


By Baron Creager 


an 165 


perrar My) 


= 
remain et EE EE GO LOT 


Preston Hardware Co., a store 
20 by 70 feet, is located in busy 
Dalias shopping center on a main 
traffic artery and in an area well 
populated with home owners 


Passerby, left, stops to inspect 
sprinkler featured in Preston's 
window. Animated display, for 
the sprinkler is self-propelled, is 
excellent traffic-stopper. At 
night, groups gather to watch 





Display, factory literature, and 
Vinson's persuasiveness sells cus- 
tomer on sprinkler. He now in- 
spects 50 foot re-inforced hose 
which is recommended for use 
with the automatic system 


Vinson has expanded market 

greatly by adding redwood 

wheels for traction on soft earth, 

“where it wouldn't work.” Below, 

he shapes wheel on bench saw in 

the store, making two in 30 
minutes 


Owner Vinson delivers sprinkler late that evening and explains use. 
Neighbors, children generally gather to watch. Result: new prospects 


Using the saw for a back-up 
plate, he adds disc of sand- 
paper and rounds wheel. Holes 
are drilled, wheels attached 
with long bolts. Customer 
pays $2.50 for this feature 


Final operation is studding 
wheels with nails. Automatic 
self-propelled sprinkler is 
ready for duty in turf or mud 
can be set, left on overnigh* 





New Face — New Profits 


) Ganor 
Tob oo 


' ~“— 
A 


‘ey 
ow’ 
; 


id —" a we 


... from this 


A 40 PERCENT increase in sale 
l volume wa the immediat 
result of a remodernization pro 
gram carried out during the past 
year by owners of Candey Hard 
ware Co located in a downtown 
area of Washington, D. C. Th 
transformation of an old-fashioned 
tore into a modern, departmen 
tized, and well-lighted business 
brought special recognition from 
the Washington Board of Trade 
which gave the store its Fine Art 
Award for the architectural desigt 
and beauty of its two-story gla 
front 

Located in a downtown sectio 
of office buildings and tore 
Candey’s now attracts women cu 
tomers to its housewares and gal 
den supplies department. The new 
store arrangement has cut dow! 
hours of labor in inventory-taking 
permitting time for all book wor! 
to be done during store hours, and 
is an easier and much more pleas 
ant place to work in and maintain 
Moreover, sales and storage area 
have been consolidated under on: 
rool 

Established in 1891, and in the 
family for three generations, Can 
dey Hardware Co. labored under 
an old system in which its ware 
house was in an adjoining fran 
building on a lot 15 feet wide. Wit! 


Old warehouse next to original 
Candey store, above, was torn 
down to become site of present 
modern store, right, which won 
award for architectural design 








Modernization brings 40 % sales Increase 


for Award-Winning Store 


Diogram of the new store's floor WAREHOUSE 
plan shows spaciousness of shop- 
ping area, clean-cut departmenti- 
zation. Warehouse area now is 
under the same roof 


Housewares and gift department 

below, attracts large number of 

women customers. Located down- ha vy A 

town, store has many lunch-hour wea = ans 
shoppers orrice 


Brooms 
BRUSHES 


WRAPPING COUNTER 
with 
CASH REGISTER 


MISCELLANEOUS 


PAINT 


CLEANING 


ELECTRICAL 
SsuPPLICS 


iSTamway T 
| BASEMENT 


Sui. ERS ANDO 
CABINET HAROWARE 
GAROEN 
PLUMBING 
SUPPLIES 


SUPPLIES 
seaSouac 
MOSE 


ENTRANCE 
= 








Py 
INOURINT DEPT 


Left, this novel sign, constructed 
in the store, is designed to at 
tract the do-it-yourself enthusi- 
asts to the tool rental section 


By William B. Brown 


Below, William E. Myers demon- 
strates the use of the cutting 
device with which he makes signs 
and other promotional devices 
for every department in store 


Make em yourself and 


Cut Display Costs 


B: MAKING HIS own display sign 
and promotional devices, Wil 
liam E. Myers, advertising and 
promotion manager of Tampa 
Hardware Co., Tampa, Florida, ha 
substantially reduced this oper 
ating expense 

“Effective hardware merchan 
dising,” he points out, “calls for 
prominent, eye-catching signs and 
similar promotional devices. We 
have found that the small amount 
of money invested in the necessary 
equipment and supplies for mak 
ing signs has been more than justi- 
fied. And with such equipment it 
is entirely possible for a store to 
cut tnis expense as much as $1,000 
annually.” 

A further advantage is the 
originality and attractiveness that 
can be achieved with store-made 
designs. Floor and table signs 
which Myers has turned out are 
ample evidence of this 

Though the operators of small 








Will You Pass 
The March 15 Exam: 


— SAM has a test in store 
or you—one that flatten 


1! pocket OOK 


exis 


rial from the 


Accountants, 


$600. She wan é t the Y f é $600 


ry 


Here Are the Answers 
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elling Appliances 


...in the living room 


A DEEP-IN-the-heart-of-Texa 
small-town hardware com- 
pany called Cavitt’s went out on 
a limb to try it and discovered 
that a lot of big-ticket appliances 
can be sold right in the living 
rooms of prospective customers 

‘Because our community is small 
and we know most of our pros- 
pects, our selling problems are 
different. For one thing, we can't 
employ the numerous selling gim- 
micks used by big-city stores 
where buying and selling is more 
impersonal,” says William R, Cav- 
itt, co-owner of the company 
We have tried to tailor our sell- 
ing program to fit our local sit- 
uation.” 

And so, by following every legit- 
imate lead on a major appliance 
and continuing to follow it right 
into the prospect’s living room in 
the evening after dinner this com- 
paratively small company sells a- 
bout $100,000 worth of apphances 
vearly 

The company relies greatly on 
the friendship of satisfied custom- 
ers to recommend the store and 
its various major appliance line 
and it gets a lot of good leads from 
this source. Leads also come from 
a careful reading of the _ local 
weekly paper, from observation of 
homes being built or remodeled, 
and from reports of the local utili- 
ty companies 

Among the best leads for future 
follow-up are women actually 
visiting the store. “Lookers,” says 
Cavitt, “are real prospects. Other- 
wise they wouldn't be wasting 
their time coming to the appliance 
department. We try to obtain the 
name and address of every woman 
who comes in to ‘look around’, if 
we don’t already know her on 
sight. Each name goes into a pros- 


60 


By Ruel McDaniel 


pect file, for consistent follow The store sold 59 electric 
later.” el in a recent 10 monttl 


+ ; 


That is where night-work come without extensive demon 
in, Cavitt, his brother and one ap r heavy outside selling, althou 
titut } ) washel 1 ially hooked 1} 


prentice salesman con te 


sales force, and, of course, both the ol he floor for demonstratior 


Cavitts have other dutie the occasion arises (One 


form aside from selling yf the store, divided from the 


But the company has ne 
pecialty salesmen in tha 
ment, and Cavitt ay 


old wall devoted 


pplhlan e 


never! expects to do 8) 
“Major appliance selli pavit emphasiz 
surely selling,” Cavitt s: ‘Thi rison tabulation 
why we find it so sheet of 


to call on a pro pect I | ! wn shows the var 


living room, after dinne1 in i wa 


band is there, and othe: ! ! whethe: 


of the family, We c: \ compan 
surely and talk of 
in which the womar 

an interest, and we can |! 
and profit by the comment 
husband, daughter o1 
member of the family 
interest all member 

in the appliance, t 

far less hesitant 1 

mind. We discuss ! 
the appliance as neighbor 
seller and prospective buy 
this leisurely approach 
much to step up our 


of closings.” 


Here's a small-town hardware store which has tail- 
ored its appliance sales program to fit the local 
situation. By carefully following up every lead — 
even into the prospect's living room in the even- 
ing — appliance volume exceeds $100,000 annually 
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Every ROYAL CHEF firebox ts 

guaranteed for a full five years! 

The customer satisfaction you get 
with the ROYAL CHEF line means 
EXTRA sales volume—and NOW’s 


the time to see this comple le 





line, with something special for 


EVERY BUYER! 


- 


Ys So 
Get Your Share 


of the Fast-Growing Outdoor 
Grill Market with Royal Chef! 


¥ ROYAL CHET i 
LEADS AGAIN COMPLET 
p } ‘ 
{BUILD CUSTOMER CONFIDENC! 
ROYALCHET SALES! 


ONLY i ink 
ROYAL CHEI KEEPING 


DEALER HELPS GALORE 


pore NEWSPAPER ADS— 
pry FOLDER S— 


paey MAGATINE ADS— H©O Ht 
BEAL TI | Hid) 
. PD . COOK BOOKLETS— 
\RI) . 
© | _ REI 


a w\ =, we TY «SPOTS— b . 
RovyaL > CHEF YOU! 2 eS ee ae 
\ S -“ J « RADIO SPOT— % 

ANUFACTURING COMPANY 


CHATTANOOGA ROYAL COMPANY division of CHATTANOOGA IMPLEMENT & MANUF 


Chattanooga, Tennessee 





SOUTHERN HARDWARE for JANUARY, 1954 








Special Services 


Check Chain 
Competition 


7 A CUSTOMER a type of 
service he does not expect 
to find in a hardware store, go out 
of your way to make this service 
as valuable as possible and add 
plenty of courtesy 

That. in short, is the recipe for 
success which C. R. Todd, owner of 
Todd Hardware Co., Jackson, Mi: 
sissippi, has followed since he set 
up his business three years ago 
This business formula has enabled 
him to enjoy constantly increasing 
volume despite stiff competition 
from several larger, well-estab 
lished stores in his vicinity 

‘Service and courtesy are the 
best means that the small hard 
wareman has of competing with 
the larger stores and the mail orde: 
companies,” Todd _ pointed out 
“and I try to use them both to the 
greatest possible advantage.’ Todd 


Hardware Co located it ’ 


suburban area about 
two miles from Jack 
on main shopping 
district. However, there 
are other hardware 
store in outlying dis 
tricts of the city, not a 
great distance from the 
tore neighborhood 

“Because of its high 
cost, I have done no 
newspaper or radio ad 
vertising since openings 
my store said Todd 
‘Instead, for the present 
at least, Iam relying on 
pecial ervice anda 
courtesy to ‘sell’ 1 
tore to the public. I t 
lieve this policy 


mY 

¢ 

paving 

cause ] have custome! 

closer to other hardware 

who trade with me instead 
Money orders—whicl 


Ah 


\a Ny 





Above, C. R. Todd, right, owner 
of the business, accepts fishing 
tackle which customer is bring- 
ing for repairs. Service has been 
particularly popular with sports- 


men in the area 


Left, Mrs. Todd fills out a money 

order for a customer. This serv- 

ice has been an effective traffic 
builder for these dealers 
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The year’s biggest news in 
bolt and nut merchandising 


RB&W’s NEW 


Handy-Man 


BOLT and NUT KIT! 


* 50 BOLTS, 50 NUTS, 8 WASHERS 
—ALL BRIGHT ZINC-PLATED 
Yes, it’s the hottest bolt-seller of this 


* DESIGNED FOR FAST SALES TO THE : 
7 . year—or any year—the way this new 
FIX-IT-YOURSELF” TRADE RB&W merchandising “first” is catch- 


* A BIG BARGAIN FOR EVERY HOME-OWNER ing on! 





Typical home repair jobs— | 


Dealers go for the Kit because it... | OUTDOOR FURNITURE APPLIANCES AND FIXTU 
| LAWNMOWERS AND GARDEN EQUIPMENT RECREATION EQUIPMENT | 


e Gives shoppers self-service item 
BICYCLES, WAGONS, OTHER LARGE TOYS 


e Saves time for dealer and shopper 


* Builds bigger unit sales of bolts 
e Sells on sight—from point-of- eenonedl oe IRHA 


urchase disz.a 
P wy RB&W's Handy-Man Bolt and Nut Kit was one of the items 


featured in povng : s big nationwide promotion to the multi 
: billion dollar ‘‘do-it-yourself”’ market. You can still cash i 
Home-owners go for the Kit this promotion by ie alien iaiae alee aif tiem 


because oan. 7 sell kits ey yme in ‘on display 
minimum of room on your counters 


e Provides good profit margin 


e Contains wide assortment of 


needed bolts Shoppers Sell Themselves 


e Eliminates frequent shopping trips 


e Gives them quality items at low 
cost 

e Handles small or large 
fastening jobs 


e Keeps bolts handy at 
all times 


: now? Phone write y earest distribu 
Re & W 109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


Plants at: Port Chester, N , Coraopolis, P LOCK ngeles, Calif. Additior ules offices a 
Ardmore, Pa Deere deen a hicago, Dallas, San Francisco tles agents at ortland, Se le. Distributor 
trom co 
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Demonstrations Sell 


That's the blade | want’ Vikatan 


( 


powel 
' 7 
riodically, sales 


the 


of People who know quality ask for 
Griffin Hack Saw Blades 


‘been know that for a straight clean cut, even under 
the worst conditions, Griffin is the blade to buy. Your 
customers will also like the long life no other blade can 


equal, 


G. W. Griffin Co. has been making hack 
saw blades since 1880. The knowledge 
and experience of over 70 years of manu- 
facturing goes into every Griffin Hack 
Saw Blade. 





Griffin Blades are 
available in High 
Speed Molybdenum 
or Standard Steel, 


hand and power sizes. 





G. W. GRIFFIN CO. e« FRANKLIN, NEW HAMPSHIRE 


Sales Agents John 4 Graham & Co. Inc vane Street, New York 8 N.Y 
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CRESTOLOY LINEMEN'S 
SIDE-CUTTING PLIERS 


No. 1950, in 6, 7 and 
8 sizes 


CRESTOLOY DIAGONAL 
CUTTING PLIERS 


No. 942, in 4, 5.5 
and 6 sizes. 


CRESTOLOY HEAVY 
DIAGONAL CUTTING PLIERS 


No. 542, in 7 size only. 


HARDWARE DEALERS 
Crescent oft 
ettective poi 
Order t 


on Cresc 


Pa 
« J — , z ~ 
! Qa aa 
” a ic» — 


EN ] rt © oO 
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CRESTOLOY END 
CUTTING NIPPERS 


No. 72, in 64 7 


“A 


CRESTOLOY LONG 
NOSE PLIERS 


No. 1033, in 647 sizes 
Also No. 654, same 
except with side cutter 


CRESTOLOY LONG FLAT 
NOSE, SIDE-CUTTING PLIERS 


No. 650, in 7 size only 


This lier 
RE/STOLOY 
STEEL 


ond Aas tested 


100% 


CRESTOLOY PLIERS <\: 


are tudiuidually tested / 


( restoloy Pliers tak« all the vue sswork out of plier 


buving, because Crescent h is take n all the guesswork out 


of plier m iking. Rigid speciticat 


| ions establish the material, 


desi ni, workm inship, tests and Inspection ot these better 
tools. Strict adherence to these specifications is maintained 
tests and relentless Inspection of th« 
fual tools Every Piter cCarrics the Crestoloy tiv 
ing that it has | \dividuall 
certifying that it has Decn individually teste 
CRESCENT TOOLS — 
ee 
J * 
Ce tng lo — 


Sign of the “Srtisan 


1954 


, 





IDWEST 


for money-making ideas! 


Make ‘Em Yourself and 
Compound Cut Display Costs 


Lever 


SNIPS | 
Guaranteed More $ N | b $ 


Work With 
Less Fatigue Far Better... By 
Actual Work Tests 


i a worst nae oe - =a ! ally aaa 
A al 
AS 4A/ PROFESSIONAL 
<4 iy PRUNING - 
- SHEARS 


Fully Hot Forged Pass Thru FREE Money Making Display 
Rack, No Charge With 12 Pop- 


ular Snips, Retailing at $23.00. 





and Anvil Types 


Call your wholesaler - or write Too! and Cutlery Co., Sturgis, Michigan 








with 


TANDROTINE 


the Popu la PAINT THINNER! 


IT’S PROVEN : 
IT’S ECONOMICAL ANDRO l INI is preferred by both 
IT’S a Quality THINNER painters and home owners tor use W her- 











ever a high grade paint, enamel, or varnish 





thinner iS needed. 
ORDER = , ; 
That is because TANDROTINE is such jimension o th 
TANDROTINE Today! an excellent thinner and cleaner of brushes, hich will be use¢ 
Get ready for as well as a remover of grease. It also dis- If th bi ard must | 
EXTRA Sol solves wax and does a hundred other house- 
ares, hold tasks. TANDROTINE has a high flash 
MORE Profits. point, a pleasing odor, long leveling, and 


even flow. It is slow drying. 





TURPENTINE & ROSIN FACTORS, INC Get your supply now! 
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NOW -More Than Ever 
Biggest Selling Camp Stove in America 


Model 413D 


Pox aT er 
stove witht led 
rner and strap 


Shde away legs 


Copper-Brazed Fuel Tank .. . Life-Long ... Rust Resistant 
ON ALL MODELS 


Now, with this new, improved fuel tank, Coleman again extends its long- 
established leadership...makes Coleman Camp Stoves more dominant than 
eve r...2ives them added sales features This new, removable tank has cor- 
rosion-resistant finish inside and out. Special durable construction insures 
years of heavy service. Cannot be over-filled...easily empties of all fuel. 
Packs inside stove for easy carrying. 

Other record-setting sales features are: It lights instantly, cooks like 
a gas range. Instantly regulated. Clean no smoke, soot, dirt or ashes. 
Folds up and carries like a suitcase. Great for outings for all the family... 


Slashes high food costs 


Nationally Advertised with Biggest Campaign in Coleman History 


Hard-selling ad ' lea ‘ tloor magazines 
ul n LIFE,AMERICAN,. SATURDAY EVENING 
POST, TRUE, that pres ‘ r customers. Tie-in 
with FREE point-ot é plays, other aids 

Coleman Folding Pict le and Carrying Case 
(left) is Continuing its sensational sales burst 
Model 200 Lantern, America’s finest outdoor light, 
rounds out this tamous, protit-| roducing 


ight 
Outing Pal” line 
*® Send for your free copy of new Coleman Book of Sales Aids 


THE COLEMAN COMPANY, INC., Wichita 1, Kansas 


ORDER FROM YOUR WHOLESALER 
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They're a// boosting 
Bassick caster sales 


with this display 
demonstrator 


Chances are yours is one of the 
more than 10,000 hardware stores now 
prominently displaying Bassick casters 

With the growing demand for 
mobile furniture, people are more 
careful to protect their floors than evet 
before. That’s why it pays to remind 
your caster-conscious Customers that 
you carry the best known, best work- 
ing casters on the market. 

But if you aren't as yet displaying 
these casters, make sure to ask your 
jobber about Bassick’s HD-10 Display 
Then use it to become one of the next 
10,000 hardware dealers who gets a 
profitable share of the biggest caster 
sales ever. THE BASSICK COMPANY, 


, 


Bridgeport 2, Conn 
a In Canada Belle- 
v 


! ‘ 
‘ 


ia 
5 4B 


Bassick 


BAKING WORT KINDS OF CASTERS (MAKING CASTERS DO WORE 


75 YEARS OF CASTER LEADERSHIP 


68 





v 


Dealers Report on 
Wages, Working Hours 


at 9:U0U 1 


at 6:00 P.M 














s 
. 


395 Fd 394 


Surface Bolt Flush Bolt Flush Bolt 


bthing Better 


-++FOR SECURING SALES 
STANLEY BOLTS 





tion fr 
Cat 
preciate St 


The Stanley Works, New Britain, Connecticut 


[ STANLEY 


Reg. U.S. Pat. Off 
HARDWARE * TOOLS 
ELECTRIC TOOLS * STEEL STRAPPING * STEEL 
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Vv for Sales that are Sure to Bloom in the Spring . . . It's Jugs by Columbian! 
A 


Plain Gallon 


1 Gallon Pour Spout 


“Oportsm 


1 Gallon Faucet 


2 Gallon Faucer 


The DeLuxe Thermic Jugs with the TITANIUM- 
WHITE Porcelain-Enameled Steel Liner 


Columbian’s SPORTSMASTER Thermic Jugs hit a new high for 
NEW ...NON-SLIP, TIP-GRIP appec! . a new low for price in 1954! No other line offers so 


much in smart appearance, so many selling features that make the 





Mokes it easy to pour th 
* j) drop! Other features cash register ring. You'll be downright proud to show ‘em and very 


happy with the way they sell 








nerican 


N ENAMELE EF 





TONEWARE LINER NER A 


; ait ‘ — , 
C olumbian TURN PAGE for Sensational, New BONNIE LINE! 





Bonnie Companions for Your Outdoor Pleasure! 


The Beautiful, New, and Different 
web fe dh |Mem| b) ad 


- , f * f i : 4 ¥ 
“V7 va) 5 me - A Banka-Mango 


TRADEMARK 


CHEST 


es oe 


@ Sensational, new and original design. 
The gorgeous-colored, striking plaid 
catches every eye! 

@ Top, locked in place when handle is up, 
is removable and is designed as handy, 
recessed serving-tray. 


®@ Made of steel, it's built to take it and like 
it! Sturdy, handsome plated hardware. 


@ Generous Capacity... 
Overall dimensions: 17” x 9” x 11'’””. 
Inside dimensions: 15” x 8” x 10”. 


@ Whot a seller at its popular, low-price 
. what 9 natural for profits with its 
regular margins! 


No. 815 Bonnie Chest— Packed 
individually in 200-pound test 
carton. Shipping weight 13 Ibs 
Order by number 


No. 815-T Bonnie Chest— Same 
as No. 815, with inside tray for 
added convenience. Shipping 
weight 13 4 Ibs. 


ONE-GALLON JUG WITH TITANIUM-WHITE ENAMELED STEEL LINER 


Companion in design to the outstanding, new Bonnie Chest Highest 
attention and interest value available in jugs. Porcelain-enameled steel 
= > > - - > " . > J 7 oO IC > 
8B with Pour-Spout liner, easy-to-clean, acid-resistant Most efficient insulation stronger 
7B with Faucet leak-proof has new tip-grip in bottom for easy pouring ! 
(Order by Number. ) 


A Banka-Mango Design 


HALF-GALLON INSULATED PICNIC JUG 
WITH REPLACEABLE GLASS LINER, 
ANODIZED ALUMINUM CAP 


Priced to retail under $2.00 . . . Available in plaid to match 
Bonnie Chest . . . Glass liner easily removable Efficient 
No. 12G 
Plaid Steel 
in weatherproof all-aluminum. Convenient aluminum drinking- as 

- anka-Mango 


insulation . . . Sturdy construction in plaid steel. Also available 


cup cap. A terrific seller where a gallon capacity is not needed! Des 
All Aluminum 


COLUMBIAN - TERRE HAUTE, INDIANA, U.S.A.- SPORTSMASTER - CHAMPION - ALL-AMERICAN JUGS 











“This brand 
cuts easiest” 


says Wm. McClenaghan 
of Bryn Mawr (Pa.) Hardware 


Nir Nhe lenavhan test cut four well Known bramds~ «of 
singvle-strength window elas-. bach brand was tidentitied 
Soa letter 1. BR. Coor DD. He ran several cut. of 


vers single time. he sand brand PD) was bv tae 


TRY THE “‘BLINDFOLD TEST’’ YOURSELF! 


Cut | ‘) | ! 
- fev curt. ae alae said Phiere = the stoop sed star it snd R on) wat 
ruonoine a cation this elass. Just ron a light line and the 


vlas- Hap oll que hand clean... me -plintering a 


at was | ()-} burtherimiore , coeat col thee Mheleu 
whe took this “Blindfold Pest7 pone hed Lek! 


1-0)b Window Glass is easier to cut into bie pi 
littl prheees lt ~ easter to cut inte aneled or curve 


You caneveneut off narrow stripes with thight.oeass <troke 


1-O0b cuts easier becaus itis a bigher « 
itis annealed more slowly. more patient! 
les= brittle ane more even om structure 
bee 


1S) for NVestr ctistottbenrs=. Levee, 


| ! hat 
| coon 


LIBBEY: OWENS: FORD the easy-to-cut WINDOW cass 
_ 
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a pe 
é. nag age oO l 
usually | ut 271 
; y run I : i 
“ about 27 
it seco ‘Salesn ‘cueuies ” 
h; nel I : ' 
laring bor as ale : cr 
slovees te a © Some ro prinkler 
ol il] rec | | | | 
C1lVe - 
nal I | 
made 1 
i point t 
int to ches 
! K etl 


(C ¢ l 








6 you want eee 


for FEATURE 
at a PRICE you want .-- 


Fi te Master provucts ~ 


PLAYTIME TABLES 

TEETEROUNDS 
SANDBOXES 
GYM SETS 
SLIDES 








Flite Ta 
?7er SUPER DELUXE FD 51-SRNT-2 


SOUTHER 
N 
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ASSURE 

LONG LIFE 
FOR ALL TYPES 
OF LIVE 

BAIT 


I 


} 
Plated frame « 
fting handle 
For more than 50 years Griffin yg Alera 
’ meter to nsure 
hinges have been known for their life and better 
ing Masonite 
fine materials and workman- lifting handle 


ship. Griffin hinges are 


part of a wide variety of light : \ Sica netenia: damniaaiiis 
: Sturdy wire frame 


builder's hardware... oS eep ait ve indefinitely 





quality produced by 


“(GRIFFIN- 


ts lanufacturing (hmpany 





ERIE + PENNSYLVANIA 
THE B. S. ALDER COMPANY 

4 Worren Street 

New ‘ NY 
HARVEY D RUSH & SONS WALTER S. JOHNSON & SONS EH. FARRAR 
Soe : . » + y ’ Fs es Avenue 66 ’ +e 
WILBUR H. DAVIS 
639 W. Fargo Ave 


tlenta, Georgia C 5. Texos 

H.C. GLOVER CHARLES L. LEWIS 

e 2611 Gerrison Bivd 1 Morket Street 
Boltimore 16, Maryland Son F 3. 
ROY L. ROGERS RF. BEVERS 


eld Street 4° 


GEORGE A. GREGG 
7134-6 Wyoming Aveny 
Detroit 21, Michigan Denver 6, C rodeo Seottie, W 


eet 


e 


1BAUM & CO L. G. FULLER, @ 


ho Avenue 644 Well noton ® 


x 0 ino FRABILL Manufacturing Co. 
234 W. Florida St., Milwaukee 5, Wis. 


AUSTIN & EDDY INC w Cc. ME 
115 Brood Street 495 


4 e 


e 
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MR. FAMILY-FUN SAYS — the prinkle in operation 
want one like it. Many 
ich demonstratior 


from 
A third factor is the resou 

ness of Vinson. During th 
, he expanded nil rl 

and old 25 pri I ( 


SOUTH BEND ave 
CROQUET 
HAS A™., 


nave been 





Yes , 
volume and customer 
by featuring Auto-Li 
Sportsman's Lamps this 
the first choice in the S 
1914 Start building 
today by orderi: 
Aut Lite 


r now 


Cc 


F iil 





business 
four popular 


I 


from your wholesale 





oadanag: 
’ WY peliy ay 
‘ CL | 
a Hi 
LLANE | 
le: hi 
v a 


. 
%e, 
. 


vy —A 
—- 


~~ \& 


KNURLED and 
GROOVED BALL! 


Color won't come out of groove. 


as 


Balls do not mar as easily 
smooth type, and their roll is 


straighter and more accurate. 


Made ol seasoned ron k maple. 





13 models of South Bend Croquet 


fit every customer need! 





Write for 1954 Catalog and 
name of nearest Jobber. 








SALES REPRESENTATIVES 
Fast th Se. N.Y. 
Lours Williams & Co., 4rd National 


» Bldg... Nashville, Tena 
So. Bend, Ind. 





Julius Levenson 





South Bend Toy Mfg 


ou Anderson Sales Company, 
1S, Calif, 


40 W. 10th Place 
2840 W, 


Denver & Pac. N. W.-Leo Scherrer . sf : iT -., apt xin f 
94rd Sc.. Seattle 7, Wash wh | I 1e) ) moot} 
SOUTH BEND TOY MFG. CO. 4 rcle on a sanding disk 
fn ee! UNIVERSAL 


Dept. Stl-1, South Bend 23, indiana - = eile ? 
7 for this add LAMP CO. 


* DOLL CARRIAGES— es Oe 
>. 
= Springfield, tltlinois 


and English Coach 
JUVENILE FURNITURE A most effective procedure 
to emphasize 


sprinklers is t 
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Los Angeles 





CROQUET SETS 
Folding, Fibre, 
DOLL STROLLERS «+ 








selling 
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SE Swan Canounced td Hew 
TRIPLE-TUBE 
FLEXIBLE SPRINKLER! 


Does the work of a Lawn-Sprinkler and Soil-Soaker, 
and does it better! 


Sprinkles or soaks uneven 


The Best Sprinkler Guaranteed to lie flat! 
Will not roll terrain .. . terraces... . long 


narrow strips .. . between 


Coupling on the Market! 


or shift position! 
walks or vegetable rows 


“+ 
Stays where you put it! ...all those hard-to-get-at 


WATER OPENINGS places! Throws lots 
ON ONE SIDE ONLY of water! 


ws, % ate) FA 
4 ix @ 4s 


Seve rai engin 


(( 1 Oum 
NOT 





The 
vew TRIPLE-TUBE >pr nkler oupilr 


s/o» §=6| FL 


| R SWA 
sett SPRINKLERS FROM YOUR smi oe FLEXIBLE 


aor Sa 
SZ — tp STORE TRAFFIC!» 
SE | THEY Pi your CASH 
——— | — _ = 


| 2 
——— 
—_— 
—— 











SWAN RUBBER COMPANY e BUCYRUS, OHIO, U. S. A. 


World’s Largest Manufacturer of Garden Hose 





SWAN'S FAMOUS Fs H: CROWN JEWELS {See 


nw e 4 , / “ 

of Plastic Garden Hose 
* VIRGIN VINYL PLASTIC ® LIGHT WEIGHT 
* EASY TO HANDLE @ DURABLE © BEAUTIFUL 


IS SELLING GREAT GUNS! 


Introduced to the hardware trade last 
fall, the Swan “Jewel Box” display of 
plastic garden hose has become a 
“must” for every hardware merchant. 
If you have not already ordered your 
supply of this beautifully-packaged, 
colorful plastic hose — 


ct your 
Conta Jobber 


Suan, DAY: 


UNIT 


NO COLORS | SIZE PACKAGING SHIPPING 
CARTON 








to order plenty of 
Swan Garden Hose for the 1954 Season! 





It's later than you think! Spring and the big demand for Swan Gar- 
den Hose ts just around the corner! Check vour hose inventory now 
and order plenty of Swan Garden Hose from your Swan jobber 
today. Swan, the nationally advertised garden hose is preferred by 


millions and millions of Americans' 





SWAN RUBBER COMPANY BS BUCYRUS, OHIO, U. S. A. 


World’s Largest Manufacturer of Garden Hose 








the ease of watering a lawn and 
the sprinkler’s automatic features 
Hose is laid to determine th- 
sprinkler’s course and an auto- 
matic cut-off is set up, generally 50 
feet from the faucet 

“The automatic features ar 
especially interesting to house 
wives,” Vinson emphasizes, “be 


cause, figuratively, the man of the 


, thea 
I tn 


house can attend to watering 
lawn in a few minutes each even 
ing and morning and the house 
wife need not be bothered 


“Assuming a lawn can be 
watered with 150 feet of hose, the 


man of the house can set the 


prinkler in the evening and start 
Traveling at the ri of 10 te 

15 feet an hour, the sprink 

probably operate until 

the morning, when 

matically shut off 

necessary next mornings 

off pressure at the f 

the hose By repeating 

erations, average ftront 


+) + 
AUCE TL 


lawns can be watered 
nights.” 
More often than 
Hardware sells 50 t 
e with each sprinkle 
t ale i most fr 
length of reinfor 
ommended for 


and 


and faucet m 
re ire Ola 


between cut-off 
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WIILHOLD 
GLUE Aas the 


4o0z.{& 
6¥%20z.7125 


REFILLABLE PLASTIC GLUE GUN 


won't break, won’‘t spill, keeps glue fresh, 
free from splinters, sawdust and dirt. 


SELLS ON SIGHT 


FULL PROFIT HIGH UNIT SALE 














GLU-BIRD popularity has upped dealer and 
jobber sales 43% to 76%. 


LUILHOLD 


time 
sover 


GLUE 


A white cream, dries 
stainless, colorless. 


YOUR CUSTOMERS WILL BUY BECAUSE 
THEY WANT RESULTS 


PROVEN BY 6 YEARS SERVICE 


Southern Repr's: FRANK W. COLLINS CO., ATLANTA, GA.; ROBERT M. BARNES CO., 
NEW ORLEANS 13, LA.; W. K. PRESTON, ORLANDO, FLA 








den. SR ACORN ADHESIVES CO., INC. 
678 Clover St., Los Angeles 31, California + 5733 W. Lake St., Chicago 44, Illinois 


Let us send you absolutely FREE a full size ($1.00 retail volue) GLU-BIRD that hos 
set the sensational records 


NAME 
ADDRESS 
CITY 
JOBBER 


1954 





og 


Self Selling 


TACK AND NAIL BAR 


@ Profit-proved by thousands of 
dealers 
Takes less than | sq. ft. of 
counter space 
Holds 180 packages, 6 each of 
30 items 
Boxes slide into selling position 
automatically 


HOW TO GET IT 


Just buy one dozen each of popular Atlas 
items listed below. Display comes packed 
in same carton. Shipping weight 60 Ibs. 





Upholsterer’s Tacks, 4 sizes © Carpet 
Tacks, 3sizes © Furniture Nails, 3 styles 
Wire Brads, 6sizes © Wire Nails, 4sizes 
Metaleather Furniture Nails, 5 colors 
Wire Cloth Staples ¢ Double Pointed 
Tacks ¢ Thumb Tacks © Linoleum Bind 
ing Nails © Glazier Points 


FAST PROFIT! SMALL INVESTMENT! 


This is fast moving, impulse sale mer- 











chandise items that every householder 
’ 


Priced to give 
PROFIT on your invest- 


uses and keeps on hand 
you over 60 


ment, 


Ask Your Wholesaler’s Salesman 


ATLAS 


TACK CORP. 


Fairhaven, Mass. 
Henderson, Ky. 





completed. Approximately 600 pos 
cards were mailed a few days b 
fore the opening, followed by 
hortly thereafter 


dey sent engraved invitat! 


post card 


the 250 customer carried 
tore books. In addition 
nouncing the opening, the 
tions described the many ne\ 
tures that would make shopy 
the store more pleasant 

In its award of fir 
Candey Hardware Cx 
ington Board of Trade p1 
brochure in which the old a1 
buildings were dramatically 
trasted The brochure expial 
that the award was given f 
disciplined simplicity of the 
ceived design” and for 
tion of blighted property 


> 


Special Services 
(Continued from page 62) 


dise through the mails and fo! 
paying bills. We have a number of 
housewives who use them regular 
ly for paying light, water and ga 
and sometimes, laundry bill We 
also have several salesmen who 
use them for settling accounts with 
the home office.” The average 
money order written at Todd 
Hardware is for $25. Todd retain 
1s of the money order fee as his 
comm ion 

There is very little bookkeep- 
ing connected with money orders,” 
Todd explained, “and there a 
reports to file. While the fe 
ceive are insignificant 
traffic ene! 
the service makes the 
worthwhile.” 

Most of his money 
crs Todd aid look 


tore briefly before leav 


tional store 


course Is an oppor 
ight sales and suggesti 
which Todd tries to make 
attractive freq 
displavs ample 
lighting and suggestive s¢ 


through 


changed 


‘Paint sales have benefited 
ticularly by our money 
service, reported Mrs. Todd 
assists her husband in the 
tion of the store and mans 
money order account 
woman purchases a mo! 
from me, I usually ask he 
isn t some painting she ne 
around the house—a fl 
porch railing o1 piece ol 
Very often I will sell a c: 
and accessories as a resul 

“We have a good fi 


business,” Todd said 











Nail Holding 
Hammers 


The Hammer 
Holds The Nail 
YOU ONLY DO THE DRIVING 


CHENEY 
Sales Maker 
DEAL 


No. 938 hammers 16 oz 
No. 937 hammers 20 o2 
No. 944 hammers 18 oz 
No. 938 hammer, 16 o2., for use with 
displaoy—at half price 
Seles Moker demonstretor ond sign— 
free 
Hommers supplied in either bell or octo- 
gon foce. 
EXTRA — The New Cheney Nail Chort 
with each order 


< ewe waALee 


Soles Representotives 
JOHN H. GRAHAM & CO 
New York, NY 
SANFORD BROTHERS 
Chattanooga. Tenn ie 
a 


(sg Ak. 


fA. 
y 


HENRY CHENEY HAMMER 
fae) te) T Vile) 


LITTLE FALLS, NEW YORK 
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ossible 


crease this aS mucn as } 
invite all of the fishermen I know 
to bring in their reels during U 
winter months, after C! tmas 
for a checkup. When I find that 
reel needs repair, I dk ‘ ece 
arv work on it and charge U 
owner only the price of a! part 
that were required. | é ! 
that this service is an exceller 
goodwill builder and usua an 
able to sell these fishermer ire 
extra lines. tackle boxe tne! 
fishing equipment at the time the 
pick up their reels. Tt ervice al 
o builds store traffic at a time 
when business 1s dull and helps te 
keep the name of my store before 
the sportsmen In tl area 

In offering extra service Tod 
nas not neglected tne ounge 
generation For proot t I 
tore almost any imme 
winter week-end and \ ] see ] 
ng bicycles, tricycle tball 


nd basketballs from all ver the 
neighborhood at Todd Hardware 
The 


trouble probably will be remedie 


young ownel KNOW na ne 


bv the store 


oa ‘ 


Glitter Stimulates Sales 


(Cont nmued tron 


have, we think, a complete 


answel 


for the problem of displaying gift 


merchandise 

‘A display 
tricks on human 
Dringing out 
that is in each of us. It is quite 
common for a 


such as this play 
nature, too, by 


the streak of vanity 


woman to be shop 
ping, catch a glimpse of he 


a miurro! 


f . } ' 
ace OFr Cal 


not too uncommon fi an 
passing alongside tl} lisplay, t 
stop produce a com | M 
to the demands of |} own per 
vanity 

The idea for the | 
of Owner Vaught, si Nol y} 
relate that Vaught nspecte 
mar hardware 1 

ORI 1¢ «<i it I | 
Dla plar He eve 
€ ct se t ne ! 

but he cK 
compounded then vith A 
and a\ Noler ve 
I Idi &y 

Labor ‘ ct t 1 

I I na ate 

vas performed | ‘ 
penter who build 
plavs Along the tw ‘ 
wall chosen, two-by-fou 


were installed, approximate 


feet on center te ect ¢ nt 
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Seine Twine ' 
eyateialtielt i malieliisais , , 


The Linen Thread Co., Inc. . 
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gle Medal 


Gee QUALITY SEINE TWINES 


THE LINEN THREAD CO. INC wd 


42nd w 


418 Grand Street, Paterson | 


Bester 10 Maw 
Lemberd & Cotvert brs 
Belmore ) tnd 


6 Mew Montgomery 
Ser frenmaesce 5 Col 
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Rack Up More Sales + Rake in More Profits 

“in REEVE Shuresell 

GARDEN TOOL 
DISPLAYERS 


The new improved REEVE Shure Sell 
Garden Tool Displayers are being wel- 
comed by hardware men everywhere 
as the most practical, economical and 
sales-prod acing advancement in gar- 
den tool désplayers in the past 10 years! 


Easy to Install... Last a Lifetime... Steel 
for Strength . . . Riveted Construction for 
Durability .. Durashine for Gleaming Beauty! 


SHOVEL 
DISPLAYER No.418 


Holds 6 long handled shovels, 


i spading forks, cultivators, lawn 
edgers or similar tools 
- ' 


AN RAKE — PITCHFORK 


DISPLAYER No. 420 

Holds 8 rakes or pitch 

forks in a neat step- 

é \ down row 
A 

a — 

use on steel rails...Or 

may be screwed direct 

to wall. Displayer rails 

supplied as shown 

WOOD CABINETS ARE NOT FURNISHED 


“D” HANDLE TOOL DISPLAYER No. 09 


— —. Used in pairs these stee! 

SSN brackets provide space 

saving displayers for 

posthole diggers, forks and other tools best 
displayed at floor level 


HOE DISPLAYER No. 417 


Slanted single bar with 8 
slots for hoe display 


* Flexible, Interchangeable 


Items above are slotted for 


Send now for brochure giving 
full description. 


Descriptive Catalog 


Send for it today! Hundreds 
of new improved items from 
ticket holders to large display 
units. 


REEVE COMPANY 


Serving America’s Retailers since 1913" 


P.O. Box 276 « Rivera, Calif. 








bracketing that makes shelving 
adjustable 
Then the mirrors were installed, 
seven on 17 feet of wall and 9 
on 221% feet. Each 2% by 5 foot 
mirror listed for $50 and 18 mir- 
rors would have run that bill to 
$800, except for the discount hard- 
ware dealers get from glass com- 
panies. Discount brought the 
price of mirrors down to $400 
talled 
On the %4-inch plate glass shelv- 
the Vaught store did not get 
ame attractive discount, since 
rdware dealers do not handle 
glass for resale in such 
juantities. The shelving, four tiers 
it for a total of 160 feet of 
helving, cost one dollar per linear 
ot, or $160 
Decorating was the final touch, 
ipervised by Vaught in perso! 
since his observations had taus 
him the entire project could 
purpose without supp 
a proper color scheme 
The 18-inch-high base was faced 
on the front with combed plywood 
which was painted a mild yellow 
for brightne and the same 
was applied to facing above 
ror Then the 18-inch 
of the base was cal 
and the wall above 
wa painted a dark green 
Net result was to repel the 
from the dark walls above the 
and frame the enti 
thus drav 


merchandise 


+ 


March 15 Exam 


(Continued fror 


LIFO (last-in 
Y be filed 


ll deduc 
ontributior 
lit at the t 
cial 


COI ae! 


taxable 


increased in value 
7. d. The dependent may 
e1iner & U 
dent 
nA 
vViCXICO 


a. You establish 


when vou file 


} . 
l I cnange 
with Government permis 
{ ‘ 


requested at least 60 days 


the proposed year 





MORE PROFIT IN 





america’s NO. 1 Line 


ST IN DEMAND! 
T IN SALES! 
T IN QUALITY! 





FOR Gn BURNING WIRLESS STOVES, 
ances AMD HLATLAD 


GLASWIK- 


outlasts ordi- 
nary kindlers 
4 to 5 times 


a full line for oil stoves and ranges 


GLASWIK FASTHEAT 
w +] finest A | 
gia wiree WICK 


FLAMEMASTER 
The best eader G 


ha e Carrying tw 


for 


SUPERHEAT 


wire 


BESWIK THRIF-T 


3 npetitwe p . . 
TOP NOTCH 


New! 


TRIPLEHEAT The 


w 


Check your stock and reorder NOW! 
Sold Only Through Distributors 
ATLAS ASBESTOS 

COMPANY 


NORTH WALES 9, PA. 


Mérs. of Asbestos Textiles Since 1922 
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7 ype DICKS-PONTIUS GLAZING 


yeaa sl) COMPOUND sells faster 
adjust i and gives you more profit 


PICKS. Ponti 
Ana 


New - Aas COMPOUND 
DELUXE KLEENCUT : y 
with RA=T adjustment 


EXCLUSIVE ! New Deluxe Kleencu witl 
a complete lias of adjustable tension "she ars! 
At last you can offer all the most popular 
sizes and styles at popular low prices with 
Exclusive Micro-Tension Adjustment. Thes¢ 
are DOUBLE GUARANTEED shears that 
you can set anytime with a penny o! 

_. no more loose, sloppy blades. . 
always feel just the way you like ‘em! 
be the first in town to cash in on our sensa- 


tional Merchandiser Deals 
PRICED TO SELL FAST $1.19-$1.98 


: nd tty tiv , , vy 

eaiahe Trimmer $1 79 i asta 3 MiaciVve 1spiay in if 
aig ’ 

t Trimmer 1.98 


Vider tron 
Trimme 


troight 

traight Trimmer 
sight Trimmer 

134C ? ant Trimmer 


134C ent Trimmer 


F 
Fu 

135C Bent Trimmer, Bia 
B 


-<< moon” 
Zzceqecaq oa 
-— = = 


A Another D-P Profit Booster— 


135C 8” Bent Trimmer im White Caulking Compound in a Tube! 


= 
oe 


name 49 


SENSATIONAL NEW FREE MERCHANDISERS 


| uu 
a > 
am WAC b= 7237 % ¥ x d 
\ - 2 


a 1907 


Case with Complete Line Point of Sale 
of Scissors and Shears for M-T She 


See your favorite jobber or write... 
For 87 years — the quality leader 


DP 
THE ACME SHEAR COMPANY Z: The DICKS-PONTIUS Company 


Fahey ee mcenent BRIDGEPORT 1, CONN DAYTON, OHIO 
WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS ua Alexandria, Va. * Decatur, Ga. * Dallas, Texas 
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T'S NEW 


Lightweight 
Die Cast 
Aluminum 
Alloy 
Handles . . 


Finger 
Grips. + * ° 


with Blades 
for Hand 
Clearance . « « 


New Operating 
Mechanism... .. 


Predetermined 
Cutting . 
Height’ « ° 


Hollow Ground 
Long-Life 
Blades. eeecee 


High Carbon 
Tempered Steel, 
Thru-hardened 
Blades eeeene 


Dookijps 
Model DK 101 

a Lawn Tool wa 
in Doo-Klip s 
Complete Line 


There's 
Every 
New and 


THE LEWIS ENGINEERING 
AND MANUFACTURING CO. 
ALLIANCE, OHIO 





date 

9. a. But if you had held the 
tock beyond six months you 
would have had a long-term 
instead of short-term capital 
ain You would have been 
taxed on only 50° of the gain 
and in no case would the tax 
exceed 26°7 of the gain 

10. c. The dividends are in 
come to the child, provided the 
gift is considered genuine, and 
no return is required from any- 
ne having less than $600 gross 


ncome 


. 


Selling Appliances 


(Continued from page 60) 


to encourage customers to bring 
in tips on prospects, the store, for 
a time, gave a set of dishes to any 
customer who turned in the name 
of a prospect who, in turn, actual- 
lv bought a refrigerator. This went 
along well for a while and it led 
to a number of profitable sales 
until one day four customers came 
in, explained how they had rec- 
ommended the company and its 
refrigerators to a_ certain local 
housewife who had bought a re- 
frigerator from the store. The 
company had an “out” in that 
three of these four had failed to 
come in and list the prospect in 
advance of the sale, Nevertheless, 
Cavitt sensed that each woman 
sincerely felt that she had earned 
a set of dishes, and he gave each 
a set. But he discontinued the of- 
fer. 

More “off-the-beat- 
en-track” publicity has come Cav- 
however. Recently the 
company participated in an appli- 


sponsored locally by 


favorable 
itt’s way 


ance show 
Central Power & Light Co. Top 
attendance prize at the show was 
an electric refrigerator. The win- 
ner had a choice of nine different 
makes from which to choose, and 
chose the one handled by the Cav- 
itt store. A picture of this pres 
entation, to a well known local 
person, has been a big aid in sell- 
ing refrigerators 

The company won top place in 
its district for the 


in communities of 


sreatest increase 
in washer sales 
ize group, and last 

a plaque’ from he refri 
manutacture! 
rries, for excellent merchandis- 
ing and service to. refrigerator 


customers 


“Our sales methods are simple 
and improvised as we go along,” 


‘Se 
4 


} 4 “4 ; 
= =) 
MERS | | \' 


AB )> 
U 


CONS 


SPACKLING COMPOUND 


FOR REPAIRING 
HAIR-LINE CRACKS, HOLES 
IN PLASTERED SURFACES 
For pre-painting preparation—the 
smooth way to ‘‘crack-proof’’ plaster 
walls, seal open joints and cracks in 
woodwork, fill nail and screw holes, 
smooth rough wallboard, cover checks 
and knots in wood. Can be sand- 
papered to velvet finish. Will not shrink 
or fall out. Available in 1, 5 Ib. cans; 
100 Ib. drums; 300 Ib. drums. 


Order from your wholesaler. 


CONSUMERS GLUE CO. 


151S N. HADLEY ST $T. LOUIS 6. MO 





whose line the store 





oMHictor Bait Bucket 
means BIGGER 
PROFITS 


“NA 


~ | 
SNUG- FITTING —_ 
f Of MOLDED FiBRE 


At their low price, y 
fishermen customers. will 
buy two or three of thes 
sturdy VICTOR bait buckets—they 
really build profits for you! Four sizes 

No. 4, $ .89 No. 10, $1.50 

No. 6, $1.00 No. 20, $3.50 
Shipped nested for minimum storage 
and display space. Liners also avail- 


able. Order from your wholesaler 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. + Pascagoula, Miss 
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for top profit 
for top quality 


15: 
... they meet a million needs! 


Favorites with millions — because OK 15¢ Adhesives 
are tops in quality! Finest raw materials, continuous 
quality control assures consumer satisfaction, quick 
repeat sales. OK Adhesives bring you top markup, toy 
turnover. Colorful tubes, compact displays do the sell- 
ing job for you — in fewest counter inches. 


“ae 


QUICK-DRYING 
DURABLE 
STRONG 
COLORLESS 


OK HOUSEHOLD CEMENT assures permanent bond to glass, 
china, fabrics, plastic, we stal-clear, all- 
purpose sure-holding cement 

No. 1297 — Colorful, 3-wing count: lisplay, 10” high, 18” 
wide, 12 on card. No. 95 n3 5! card, 1 on card. 
No. 5 — OK Cement, uncarded ose 

OK MODEL CEMENT specially developed for model builders, 
hobbyists, craftsmer iick-drying, fast-and-sure setting, 
crystal-clear. Jumb« ize tube with nozzie tip. 

No. 1298 — In eye-catching display carton 7” wide, 7” high, 
2 doz. per box. No. 8 Model Cement, bulk, 1 gross, loose 
OK LIQUID SOLDER repairs leaks in plumbing, radiators, 
tanks. Makes speedy powerful bond to me tals, wood, glass, 
tile, etc. Water-proof, gasoline-proof, quick-drying. No 


ieatner. Cry 


heat necessary. Lasts indefinitely. 
No. 1296 — Colorful 3-wing counter display, 10 
wide, 12 on card. No. 94 — On 334” x 5%” card, 1 « 
No. 4— OK Solder, uncarded, 1 gross, loose. 

write t day fe r details, san Pp leg 


TIP-TOP PRODUCTS CO - OMAHA 2, NEBR. 
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GREATEST 
can opener 
promotion ever! 


buy 3 each of these 


a EE RE: 


and you get 


iol crusher 
FREE! 





JY 


make an extra 
eee 


6.95 profit 


YOUR DISCOUNT...OVER 48% 


This extra special ‘dealer bonus’ offer begin: 
February | and ends March 31. You buy 3 each of 

4 most popular Can Openers, and y: 

SWING -A-WAY Ice Crusher absolutely free. 
retail value of this offer is $51.77. Your 
$26.89. Your discount over 48%. |i 
not featuring SWING-A-WAY, why not start now? 
Get the satisfaction of knowing you sell the best. 


«t 


CALL YOUR JOBBER OR WRITE: 


=> SWING-A-WAY MFG. CO. 


4100 BECK AVENUE ° $7’ touts 16 





MISSOURI 


Cavitt says, “but they're work- 
ing in our town. We believe they 
will work in other towns of com- 
parable size.’ 


© 


Millard in New Sales 
Post for American Steel 


MAXWELL D. MILLARD has been 
appointed to the newly-created 
position of assistant general man 
ager of sales of the American 
Steel & Wire Division of the 
United States Steel Corp. The ar 
nouncement was made by H. M 
Francis, American Steel & Wire 

ice president—sales. Millard, who 
omes to his new post in Cleveland 
from his present post as Detroi 
district sales manager will serve 
as assistant to John Graham, gen 
eral manager of sales at division 
headquarters in Cleveland. 

A native of Brooklyn, Millard 
graduated from Princeton with an 
A.B. in philosophy and later re 
ceived A.B. and M.A. degrees, both 
in electrical engineering, from M 
I. T. He has been with the company 
since 1934, with time out for serv 


ice in the navy during the war as 
a lieutenant commander 





CONVENTION DATES 





Alabama Retail Hardware As- 
sociation, annual convention 
and trade show, May 16-18 
Headquarters, Admiral Semmes 
Hotel, Mobile, Ala., Secretary 
Mrs. Euna G. Ramsey, 1006 
Frank Nelson Bldg., 
ham, Alabama. 


sirmings 


Arkansas Retail Hardware & 
Implement Association, annual 
convention, Feb. 14-16. Head- 
quarters, Robinson Auditorium, 
Little Rock, Ark. Secretary, J 
Wayne Tisdale, 908 Rector 
Bldg., Little Rock, Arkansas. 


Hardware Association of the 
Carolinas, annual convention, 
Feb. 23-25. Headquarters, Hote] 
Charlotte, Charlotte, N. C. 
Secretary, Dwyane Laws, 118% 
E. 4th St., Charlotte 2, N. C. 


Florida Retail Hardware Asso- 
ciation and Georgia Retail 
Hardware Association, annua! 





PROFITABLE 


Believe it or not, more than 6 million horses and mules 
need shoeing each year—and today their owners are look- 
ing to YOU to supply them. Horseshoes are a high-profit 
item...come packaged 10 pair to the box—easy to store, 
shelve, and sell. Stir yourself: Write now to Dept. H-2 for 
name of distributor, free catalog and pricing information. 


YOUR CUSTOMER LOOKS FOR THIS TRADE MARK——- ... 


It signifies the 
WORLD'S LARGEST 
MANUFACTURER OF 


HORSE AND MULE SHOES. 


@ 


MANUFACTURING CO. 
Joliet, Illinois 


MARKET 





joint convention, April 25-27. 
George Washington Hotel, 
Jacksonville, Fla. Secretary, W 
W. Howell, Box 183, Waycross, 
Georgia. 


Kentucky Retail Hardware As- 
sociation, Inc., annual conven- 
tion and trade show, Feb. 2-4 
Headquarters, Kentucky Hotel, 
Louisville, Ky. Secretary, Ed- 
ward K. Keiley, 501 Republic 
Building, Louisville, Kentucky 


Missouri Retail Hardware As- 
sociation, annual convention 
and trade show, Feb. 23-25 
Headquarters, Jefferson Hotel, 
St. Louis, Mo. Secretary, Harry 
F. Scherer, 1189 Arcade Blidg., 
St. Louis, Missouri. 


Oklahoma Hardware & Imple- 
ment Association, annual con- 
vention and trade show, Feb. 
2-4. Headquarters, Municipal 
Auditorium, Oklahoma City, 
Okla. Secretary, R. K. Thomas, 
515 Midwest Bldg., Oklahoma 
City, Oklahoma. 


Southern Wholesale Hardware 
Association and American 
Hardware Manufacturers Asso- 
ciation annual joint convention 
New Orleans, April 11-15 
Headquarters, Roosevelt Hots 

T. W. McAllister, 814 Metcalf 
Bldg., Orlando, Fla., managing 
director, SWHA. A. L. Faubel 
342 Madison Ave., New York 
17, New York, secretary 
AHMA 


Tennessee Retail Hardware As- 
sociation, annual convention, 
Feb. 21-24. Headquarters, Noel 
Hotel, Nashville, Tenn. Secre- 
tary, Morris Jones, Box 784, 
Nashville 2, Tennessee. 


Texas Hardware & Implement 
Association, annual convention 
and trade show, Jan. 25-27. 
Headquarters, Plaza Hotel, San 
Antonio Executive Director 
Ray M. Souder, 822 Texas 
Bank Bldg., Dallas, Texas 


Tri-State Hardware & Imple- 
ment Association, annual con- 
vention, Feb. 8-9. Headquarters, 
Hotel Herring, Amarillo, Texas 
Secretary, M. D. Shepherd, 
Canyon, Texas. 


Virginia Retail Hardware As- 
sociation, annual convention 
and trade show, Feb. 7-10 
Headquarters, Hotel Chamber- 
lin, Old Point Comfort, Va 
Secretary, G. T. Omohundro, 
Jr., Scottsville, Virginia. 


West Virginia Hardware Asso- 
ciation, annual convention and 
trade show, Feb. 22-24. Head- 
quarters, Daniel Boone Hotel, 
Charleston. Secretary, James 
C. Fielding, 1628 McClung St.., 
Charleston, West Virginia 
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SOUTHERN HARDWARE 


Your Silent Partner with 40 Years’ Experience in 
the Southern Hardware Trade... 





Available at a “salary” of less than $1.00 a year. 


Here is a value you can't afford to miss. A monthly discussion of 
the best in merchandising methods, new products and ideas 
backed by over 40 years’ of outstanding service to the Southern 


Hardware Trade. 


If you aren't yet a subscriber, or if your present subscription is 
about to lapse—get in on this wonderful value—36 issues of 
SOUTHERN HARDWARE—at a cost to you of less than $1.00 a 
year! Mail the coupon below today. 














SUBSCRIPTION ORDER FORM |genMERICAS CNS ran 


Use this handy coupon 


for entering your subscription ST 


jf, , — 
Mode! 50 


to * 

4: PROFIT MAKERS 

SOUTHERN HARDWARE THAT WILL GET YOUR 
lA Ist CHOICE VOTE... 


The notion wide acceptance of 
Rowe'l-Ezy All Purpose lawn and 





Gorden Edgers by the Americon put 


s without precedent. Rowe'l-Exy 





Edgers trim effortlessly around flower 
W. R. C. Smith Publishing Co t 
Depertment 10-H u f along fences ond sidewalks, and cuts 
806 Peachtree St.. NE enewa ubscript Ay forward and bockword. Rowe'l-Ezy 
Atlanta 5, Georgie E 
o 


peds, tree basins, sprinkler wells 


igers ore built to the highest stand 
rds of design and workmanship, ond 
ore PRICED RIGHT TO SELL RIGHT 


MILLIONS OF PEOPLE WILL SEE 
ROWE'L-EZY ADVERTISING IN 
1954. . with @ topflight 
national and regional advertis- 
ing program 


For America’s Fastest Selling — Top 
Profit Lown Edgers, ORDER NOW 


from your local jobber, or write to 





Wholesale Hordware Retoil Hardware 


Farm Implement Retailer Hordwore & Farm Equipment “4 Model 200 ROWE TOOL co 


Hordwore & Genera! Merchandise 
P.O B8OxX 3185 


GLENDALE |, CALIFORNIA 


Enclosed find $2.00 Send ¢t 
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Small Hand Garden Tools 


For their 
small hand garden tools, the O. Ames 
Co. has created for dealer display a 
revolving display stand. The line of 
tools was designed for home garden 
er requiring light, well balanced 
tools at popular prices. The heads of 


all items (except lawn weeder) are 
of cold-rolled steel, sharpened and 
polished. Handles are of hardwood, 
smoothly sanded and finished in clear 
laquer. 

The line includes regular trowels, 
transplanting trowels, spading forks, 
cultivator hoes, weeding hoes, culti- 
vators, hand rakes and lawn weeders 


The O. Ames Co. 
Parkersburg, W. Va. 


+ 


Food and Beverage Chest 


A new multi-purpose food and 
beverage chest called the Magicooler 
“Sportster” is adaptable for such 
varied uses as fishing, hunting, camp 
ing, picnicking, and outings and par 
ties of all sorts; and it can serve as a 
supplemental refrigerator within the 
home. 

Fashioned with an attractive de 
sign depicting various sports scenes, it 
is finished in gray and white with 2 
red top. 

Constructed of heavy steel with 
galvanized steel interior and baked 


86 


now-complete line of 





on enamel finish, the “Sportster” has 


an automatic lock-cover handle for 


one-hand carrying, and is 100 percent 
insulated. Its large capacity hold 
beverages, sandwiches and the like, 
and sufficient ice to keep contents 
cold for hours. The manufacturers 
claim it equally ideal for keeping 
foods hot 
The “Sportster” retails at $9.95 


Metalcraft Manufacturing Corp. 
Memphis, Tennessee 


* 


Steel Snips 


A new compound lever snip which 
is equipped with hot forged steel 
blades is being introduced by the 
Midwest Tool and Cutlery Co 

The compound action of the snips 
is designed for maximum power at 
the jaws with minimum effort at the 
handles. The controlled heat treat 


ment and the highly polished, in 
dividually fitted blades assure longer 
lasting cutting edge and smooth posi 
tive cuts, according to the manufac 
turer 

The snips will cut 18 gauge 
heavier in some types of metal 
handle is of a rubber-type Plastisol 
finish 


Midwest Tool & Cutlery Co. 
Sturgis, Michigan 


AND SALES PROMOTION AIDS 


New Labeling 


New aluminum labels in eight pat 


terns are being added to the pack 


aging of the products of Southern 


Screw Co 
According 
the labels are 
read. being designed for the con 
venience of the retailer and for eye 
catching appeal to the buyer. Screw 
silhouettes in royal blue on aluminun 
base will identify aluminum slotted 
screws, oval, flat and round head 


to tne manufacturers, 
error-proof, easy to 


Bold aluminum lettering gives the 
needed information 


Other labels are being designed f 


machine and drive screws on whict 
production will begin soon 


Southern Screw Co. 
Statesville, North Carolina 


+ 


Reel Parts Kit 


Ocean City’s new Parts Kit, N« 
790, now available for dealers and re 
pairmen, is designed to furnish then 
with parts most frequently replaced 
in Ocean City’s most popular fresh 
water, level-wind reels. The reels ‘th: 
kit will service are the #1581, = 1529. 
+1500, = 1591, and the #1600 








The kit, in a clear plastic container 
includes Ocean City’s recently put 
ished Reel Parts Service manual and 
those items which the average repair 
man and dealer normally purchase 
in the greatest quantity 

According to the innouncen 
the kit is in } 1 to exp 
company's service departmen 
t a replacement for their 
| service facilities. List p 


is $20 


Ocean City Mfg. Co. 
Philadelphia, Pa. 


SOUTHERN HARDWARE for JANUARY, 








More profit on 


wd HOUSEWARES You'll do better 
rion with WOODRUFF 


fast-selling 
BRUSHES —— . 


mixture particularly adapted to the 





nny south 


Southern Shady — provides a thick 
green cover in shady areas where 





grass is hard to grow. 


Put this gred-tecking is- :* — 4 / Feature Woodruff Lawn Seed for 
play of quality household ' ; + ii guider end wave evelitehis temmees, 
brushes in a good traffic r ' 

spot and watch your brush 
sales climb. Profits, too 
—not just 331,°%, but 
a full 37% — for you. 





colorful merchandise 
appeaiingly displayed 


Kellogg @ Brushes 


famous name... famous brand 


KELLOGG BRUSH MFG. CO. 
Westfield, Mass. 

















KEEPS THAT 

HOLIDAY VOLUME 
GOING Alt YEAR lone! || CH ECK | 
1 VALVES 


st $3.25 Annodize 
30° Net, Floating Aluminum Handle 


BAMBOO POLES 








No. 1-312 Perma-Bond Brass Ferrules. List $1.79 3 pes 
Bamboo he only complete line of o Poles in Amer 


TUBULAR SALT WATER SPINNING ROD 


a) 


—— —— 


No. 1003-SM 86’, ft 


Sold through jobbers everywhere 


Sz. Grocz WORLD FAMOUS TACKLE 


WRITE FOR YOUR FREE CATALOG _—— 
St. Grotz Corp. UNITY, WIS. STRATAFLO PRODUCTS, INC. 
FORT WAYNE 1, INDIANA 
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i older ¢ ‘olor lisplay card balls; and StrongTie Garden Twine, 
Au er Bit Assortments clip holder on a colorful displa} a 
3 The holder can be easily removed and handy three-foot lengths of hard fibe 
twine dyed green 


The Irwin Auger Bit Co. is featur- permanently mounted in workshop, 
With an initial order of a garden 


ing two “Jiffy Job” assortments at garage, or other convenient place 
; than regular cost. These four and around the home twine unit, the dealer receives an at 
six bit assortments include only the tractive display stand which occupies 
best-selling sizes of Irwin’s regular Irwin Auger Bit Co. less than two feet of floor space and 
62T auger bits, according to the an- Wilmington, Ohio holds many garden twine items 
nouncement 
° Plymouth Cordage Co. 
Plymouth, Massachusetts 
far the heme manera” 


nw = —- Garden Twine e 


“JOB '3” 

FEY new line of garden twine prod 

icts by *lymouth Cordage Co. in Side Barbecue Grill 

clude PlymKraft EZ-Ties, a green 

paper-wrapped wire garden twin Designed for outdoor or indoor! 

that tie with a twist; PlymKraft cooking pleasure, a new portable side 

Garden Twines in 250-ft. and 500-ft grill barbecues, broils, and fries, giv 
ing all meat a real charcoal, outdoor 
flavor. Four steaks or 12 large han 
burgers can be broiled at once 
According to the manufacturer 





The H-4 assortment (4 bits) is 
priced to dealers at $2.20, retailing at 
$3.29. The H-6 (pictured) is the six-bit 
assortment priced at $3.33 and selling 
at $4.98. Both assortments are pack 
aged “% dozen cards to the box 

The sets are mounted on a spring- 








nothing succeeds like... 


THE NEW 


(%4" White one acer ty MASTER 


=, blade! a 
Designed in direct answer to 
deocler demand. The “Big Boy not only 
hos oll of the known Moster features, but hos 
many which ore startlingly new! You will be amazed 
ot the number of “Big Boy” rules you will sell if you will toke 
full adventage of the selling dividends listed below 





THE SLIDING TIP. The new Master sliding tip 
(exclusive with the ‘Big Boy’) gives you im- 
portant new features: 
|. Allows for a hook measurement, using either side of 
Pp the blade 
nowrt SHIPMENT SECURE PACKING 2. Makes possible completely accurate butt measure 
from 500,000,000 screws in bulk in containers specially built and ment 
300,000 gross packaged stock sealed against loss in shipment FOR HOOK MEASUREMENTS! Hook either side of the 
double purpose tip over the edge of the measuring 
FREE LUBRICATION Southern means one source for surface. New slide tip will automatically assume proper 
Screws in bulk tubricated free all your wood screw needs—and position 
upon request Quality in every screw FOR BUTT MEASUREMENTS! Just butt the tip against 
one of the surfaces to be measured. Tip will auto 
matically slide in, out of the way 
PHILLIPS or SLOTTED FLAT . ROUND . OVAL POSITIVE ACTION LEVER LOCK Can be pushed eith 
er up or down to lock. Brake will hold blade firmly 
STEEL ° BRASS SILICON BRONZE ad ALUMINUM ~ not mar or scratch the blade surface 
PRINTED BOTH SIDES Double figures and gradu 


tion r rin n b i f the la ¢ 

SOUTHERN SCREW COMPANY quick use. Figures are always right side tp 
To retail at $3.25 ea. Replacement blade $1.50 

STATESVILLE, N. C ° MANUFACTURER OF WOOD SCREWS No. 710W (10 f* only) 


Rectory Warehouses i tMASTER i 


MASTER RULE MFG CO INC Middletown New Tort 


North Bergen, Nz Chicago 10, Ili Los Angeles 23, Calif 
| Arent WOOD AND STEELTAPE RULES Jy 11 


* 
> )> 
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BURKS )) PUMPS 
and water systems ° 


A Deep Well Pumg can be used either 


or vertically—witnhout any mechar 


| Patented KAM-ACTION Feature gives you 
ek. arger Capacity, greater efficiency, velvet 
7 Teale) isms) e)-i¢- ale) 


BURKS 


PUMPS 


Write for Catalog Folder 
DECATUR PUMP CO. 


35 Elk St., Decatur 70, Ill. 











There'sNoSubstitute for 
Cape Cod Linen 


No other line has ever equalled Cape Cod 
Linen for salt water game fishing. Used by 
top-flight fishermen everywhere. Made in 
Ireland with long fibre Irish Flax. Un- 
equalled for silken-smooth finish. 


Ask your jobber or write us for catalog 


CAPE COD LINE COMPANY 
East Hampton Connecticut 











SOME DEALER 
SHOULD SELL HIM 


SEALER 900 


“makes boats absolutely 
water-tight 


aN Fe ZONG 
\ <s3> 
x 2 


A 
SEALER 900 Finest sealer made! Sealer 
me... a 900 flows into seams, cracks, i 
Seis § joints up to's” in width, 
Repected freer- B = : " } . i 
ing ond thow- eing rubber, it expands 
ieee and contracts 
ae eo a ‘ , 
were hesive, flexible seal to keep = 
water out. Plastic squeeze Va = 
bottle easy to use yointed f Seaces 
900 
tip controls flow. Sells for and 


only $1.35 at marine, sport- 


forms ad- 


— « 
~ <cen . *" 


ing goods and hardware Sees 


stores. Used by thousands » 

of boat owners. teense 

Imitated —- never equalled! ~ - 
If your bber t _ i 


Also available 
>» direct in cans 


Marine Products, Inc. 


41 HIGH STREET ~w OSHKOSH, WISCONSIN 
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GOL 
HOT BLAST 


“Leaders in room 
Heaters since 1894” 


Exclusive COLE **Tilt-A-Ways” Cabinet 


for f’uasy « le aning 


A complete line of both single and 


dual burner models 


Glass lined (porcelain) 


heating units 


Sold and serviced 
nationally thru 
leading Dis- : 
FOR Easy CLEANING } 
Patent No. 2,241,025 


tributors 


Write for catalog 


COLE HOT BLAST MANUFACTURING CO. 


3817-35 Sevth Racine Avenve + Chicago 9%, illinois 





the design eliminates all flash fires, and an extra shear free by Seymour 
improves the draft, thereby elimi Smith & Son 

nating smoke, and uses about 40 The assortment, called the No. 77 
less fuel than the average such grill “Profit Maker Pack’’, consists of 1 
The grill come set up with two No. 057 special “Ezy Cut” shears tha 
long-handled broilers of all steel con retail for $1.19 each, 6 No. A57 “Ezy 
struction and nickel finish. It is 15” Cut hears, retail $1.95 each and 3 
long, 6” wide and 1312” high, and the No. 277 “World's Finest” shears re 
uggested retail price is $7.95 il $2.75 each. There i ge 
the 3 No. 277 shear The 
The Collis Co. otal : hears cost the dealer $21.00 
Clinton, Iowa il at $34.23. The manufactur 

the assortment l 
a alanced for quick sell 

T which 1 ipplie 

of each of the shear 
== Seymour Smitu == to fir hs the is Prt I tan 
GRASS SHEARS . an : ' a Qual 


no cNnal 


out 


enameled reen and 


id as yellow on heavy tal am I ( , 
| | t i permanent dal lay 
. Yaa Seymour Smith & Son, Inc. ee? pee A 
' Oakville, Conn. 
i 


—* 
a < oe 
y 


° 


New 18" Power Mower livers grass cuttings evenly in the 


form of a fine mulch, eliminating 
A new 18” “Cyclo-Mo rotary raking and trimming. Height adjust 
power mower retains all the feature ment from 112” to 342” permits the 
of the larger 20 “Cyclo-Mo ma cutting of high grass or weed 
Grass Shear Display chine introduced by Cooper Manufac A four-cycle 1.6. H.P. engine pro 
turing Co. last year. Wheel placement vides the power 
A new assortment of grass shears permits the mower and cutting blad 
in three different price ranges is to provide close trim without scalp Cooper Manufacturing Co. 
being offered with a special display ing. Adjustable front grass chute dé Marshalltown, Iowa 





ONCE USED, NEVER SUBSTITUTED... 


The “gorilla grip” of Rogers Glue — a ton of 
strength in every drop — gives unequalled 
satisfaction. With Rogers Glue, joints are 

made really solid . repair jobs are 

firm and lasting. Once used, cus- 

tomers sell themselves on the su- 

perior quality of Rogers Glue. 





























National advertising in such 
TROJAN SAW 5 , well-read publications as Pop- 
ular Science, Popular Mech- 

: ALL TYPES — sin sal ng ont 
i i ’ ‘‘ Science and Mechanics, Sctence 
g, Coping, Jewelers’, Fret, Scroll, Hack, Machine instead ani Meme Conte 


man further stimulates new 


‘ Rogers Glue 
World-famous Trojan —e B 
| builds consumer acceptance of 


Saw Blades. Over 130 dis Gue Gendon. 
different types for 
every hand and power 
sawing operation. Un- And to protect your sales, no 
equalled in quality. | chain stores, group buyers, or mail 
aah are edad M order houses handle Rogers Glue 
ses wv - It's sold only to hardware dealers 
filed and Precision set. 4 BS like yourself. This means added 


Blades are hardened profits for you 
and oil tempered for Stock Rogers Glue for a lasting glue 
a long, sharp life. business. See your jobber today or 


Manufacturers of World- write directiy to 
Famous Parker Line Tools 
PARKER MFG. CO. ROGERS 
W ter, M Insist on ISINGLASS & GLUE CO. 
orcester, Mass. TROJAN by name Shearing Strength per Square Inch @LOUCESTER, MASS. 


‘ 
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Cash tu 
on the 


DO-IT-YOURSELF 
TREND 


DECORATED 
BUILDING 


DISPLAY 
Wallrite 


Send Today 
for Free 


WINDOW 
DISPLAY 


COLOR 
FOLDERS 





FLEMING & SONS, 
INC. 


DALLAS, TEXAS 





HEXAGONAL 
NETTING .. 


high standard of 
the industry 

evenly woven.. 
perfectly straight 
selvage . . heavily 
galvanized with 
gleaming finish. 
This pepular prod- 
uct is readily iden- 
tified by the fa- 


mouscolorful 


rooster label. 
iiaaue 


GE WRIGHT wieeco 


WORCESTER ~ MASS. 


D. C. HORNIBROOK LAWRENCE J. BALDWIN & SON 
E. L. HORNIBROOK 306 Corondelet Bidg 
Box 176, Avondale Estates, Ge New Orleans 12, Lea 











EASY TO MAKE — EASIER TO SELL! 
_Larso)} 
Make Your Own 


SAW 


HORSE 
BRACKETS 











Cash in on the already made sales for "Make Y 
Horse Sets, originated by Chas. O. Larson 


men w 


buy several! sets 


Attractively packaged and al! hardware neede 
s included for the eful Saw Horse Set 


complete easy to assembie nstructions 


Each set inc ystrated folder on How + 


Working Too 


ides 
s for the amateur 
tors and ober 


Sold through 
color Make Your Owr 


orfu terature on 


recognized distrit 
the Larson 


n sets 


Also Manufacturers of BRIGHT WIRE GOODS AND DISPLAY HARDWARE 


CHAS. O. LARSON CO. 


STERLING ¢ ILLINOIS 
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Meet 
LUCKY 
BUNNY 


Junior? 





Newest, hottest, most irresistible 
Spin and Fly fishing lure! 


@ Spin f ermet re Tay f } it this new 


I 
with LUCKY BUNNY lures! 
and get your stock in early 


YOUR SALES WILL Z00M 
Order from your jobber today 
Tenite head in flashing red, green, yellow 
* $16.20 dozen 


$15.00 dozen 


BAIT CASTING + 2 oz. + $1.35 each 


FLY & SPIN + % oz 


LUCKY BUNNY BAIT COMPANY 


3256 West North Avenue e Chicago 47, lilinois 


« $1.25 each «+ 





Fishing Guide 


A free 
salt 
for 


road Fishing 
conjunction 
& Reel Co 
ufacturing Co 
of fishing 
featuring 

Long Is! 


and guide for Florida 
water fishing is now available 
distribution to fishermen and 
fishing tackle dealers, according to 
John D. Keith, sales manager of the 
Ocean City Manufacturing Co 


map 


series 
iished, 
necticut 


rhe guide is published by the 
Promotion 
with the 
and the Ocean City Man of 
It i 


Rail 
Agency 
Mont: 


A feature of the guide is a chart 
that lists suggested tackle—hook, line, 
and bait—to use in catching any 
24 species of Florida coastal fish 


Rod 


igue rod, 
addition to 

guides already pub 

salt water for Con 

and and New Je! 


an 
Ocean City Mfg. Co. 

“A” and Somerset Sts. 
Philadelphia 34, Pa. 





Your best seller... 


1S HEXLOK 


POUtTRY N ETT i 


with the red, 
white & blue 


ATTRACTIVE DISPLAYS are easier 
and more effective! SUPER U S 
HEXLOK is stronger, more rigid 
with the Lock-Twist weave. It 
lays flat, stretches easier and 
better, lasts for years! 
GALVANIZED before and after 
weaving in 1” and 2” mesh 
No. 20 wire. Compact, even- 
end rolls in all standard widths 
each contain 150 linear feet. 
Ask your jobber! 


MFD. EXCLUSIVELY BY 


INDIANA Steel & Wire Co., Muncie, Indiana 


Sell one - 
or a complete set 


ea | fa 


With Ww ; 

Simple installation 
dr three 4 holes 

ined beauty, Adjustable for 
to I'%"' doo’s, Reversible 


or key 


TT). e4 
a = rage | 





Lubricated for long life, Simple applica- 
tion, Enclosed Shock absorber spring, 
Hold-open feature, Display models 
available with each half-dozen 


Plated or Stainless Stee! and Brass Metal 


™ SCREEN DOORS 


Write for full description, price and delivery on these 
and other items 


Jdeal IDEAL BRASS WORKS, Inc. 


250 East 5th St. . 





St. Paul 1, Minn 








MARSHALLTOWN TROWEL COMPANY 


MARSHALLTOWN, IOWA 








CONTAINS 
LATEX 


Contains Mutton Tallow 


Squeckiag, Slipping | LIQUID BELT DRESSING 


Cutting 
oll 





Pure homogenized 
Neatsfoot Oil. Wa- 
terproofs, pre- 
serves leather 
boo's, shoes, sad 
jies luggage 
Liquid Saddle 
oap 
Animal Shampoo 


Sulphurized and Prime 
Homogenlized 


lord 


7 
anva- 


ekasitc 


- 
tate 
NEATSLENE CC 














Animal Hair- Waterproofing for canvas 





= = dressing awnings, tents. tarps 


d. by Shepoerd Laborotories 
wmerly the Neatsiene Co. 





Omaha 2, Nebr., Roy W. (Shep) Shepard 
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SENSATIONAL 


NEW LOW PRICED CHAIN SAW 


“HOTTEST ITEM IN THE 
CHAIN SAW FIELD." 


TTT 6 Main St., Ashland, Mass. 
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FARM EQUIPMENT 


806 Peachtree St. N.E 
Section of SOUTHERN HARDWARE Atlanta 5, Ga. 


A/a. STAKE YOUR ’54 PROFITS 
& ON THESE NCW BER? MACHINES 


MoO de! 





MO i) by 


SELL THE FARMER 
~ WITH HIS OWN COST FIGURES! 


ts. Wher ne MM 
I illey' Her pust ¢ rnp 
MIM | I op! 


BOOST VOUR PROFITS BY SELLING PROFITS! 


ye 





W.-for Farmers Who 
Like a Low Tractor 





That Puts YOU in the Driver’s Seat 


Some like to ride high . . . others like a tractor low, easier to get on and 
off. Either way, Case dealers have what the farmer wants. The new 
“low-seater” in the 2-plow “VA” Series has low platform . . . easy 
entrance from the side . . . the all-day riding comfort of Bodyguard 
seat with torsional rubber springs. It has all this, and full crop clearance, 
too, for cultivators mounted either up-front or behind. It has Eagle 
Hitch, the one-minute hook-up that has been the “exclusive” of Case 
dealers, the envy of others. With choice of adjustable front axle or dual 
front wheels, upright or tail-pipe exhaust, this new low-seater fits most 
any farm, meets most any fancy. Along with two dozen other tractor 
models it puts the Case dealer “in the driver’s seat.” J. 1. Case Co., 
Racine, Wis. 
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R. E. Norman, left, as- 
sembles company per- 
sonnel for special 
meeting to discuss op- 
erational problem that 
has arisen. Employee 
ideas and suggestions 
receive careful consid- 
eration 


Profits Go Up 


when employees are partners 


— Prensnaggenen BETWEEN 
ment and employ 
problem for owners of t 
Implement Co 
Arkansas cits 

Empl yvees 

participats 

management 

direct re 


the 





Norman, right, and Monte Mayfield, parts manager, scan job sheets daily 
Information given on job sheet indicates quality of work individual me- 
chanic is doing. This helps Norman determine rate of pay for employee 


SOUTHERN FARM EQUIPMENT Section for JANUARY, 1954 





Old Barter 


System-- 


It's still effective in stimulating sales 


ee IS NOT a lost art, at 
least not for M. B. Dunn, own- 
er of Dunn Truck and Tractor Co., 
LaGrange, Georgia, who is using a 
selling method as old as time itself 
to move his equipment. It has 
proven so successful that he is a 
recognized leader in the field in 
this area, with gross sales for 1952 
closely approximating the $300,000 
mark. 

“There is nothing 
my method,” Dunn 
Folks began trading for 
they wanted long before ou 
country existed. I just make use 
of the old barter system to stimu- 


fancy about 
points out 


articles 


late sales.” 

Dunn, a farmer himself, knows 
that many items on 
farms for 
longer has a use. For 
there are many 


there are 
which the farmer no 
example 


pieces of scrap- 


M. B. Dunn points to old auto- 
mobile received in trade for 
piece of new farm equipment. 
Willingness to barter helped 
company gross $300,000 in 1952. 
Right, Prentice Threadgill, as- 
sistant manager, works out trade 
with a customer. Company sel- 
dom takes loss on the variety of 
tradeins accepted 


By C. L. Lorentzson 


iron lying around gathering rust 
old harrows, plows, and automo- 


biles. Then, too, there is used 


equipment of all types and other 


TA 
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such items. These articles are as- 
signed a value, and the farmer is 
sold on the idea of receiving credit 
for them as down payment on a 
new tractor or implement. The 
old scrap or other material is then 
picked up and resold for the value 


it may bring, From this sale, the 


= 


jf oi 


: Pies nn z 





A report to you about men and machines that help maintain International Harvester leadership 


“Calling Truck No. 3..." 


"See Bill Jones, he's ready 
to start his new 
McCormick No. 45 Baler!" 


Roland Gremillion, manager, Gremillion Bros 
1H dealership at Cottonport, La., knows the value 
of prompt customer service in operating a success 
ful retail business. He uses two-way radio as one 
of his aids in successful, efficient management 
“With two-way radio, I know what's going on 
in our business all the time,’” he says I can be 
in touch instantly with any one of our three radio Here's how Gremillion’s hold a three-way con- 
ference. Vernon Manuel, serviceman, stops to check the 
operation of Alfred Riche'’s McCormick cotton picker He 


aia calls office to report »ration K. then ick Rol 
I'wo-way radio saves time, makes our sales- C yin - o — P and 
are 


equipped sales and service trucks out in the 
country, either from my office or my car 


; : »million’s call to stop by Bill Jones’ place to check on the 
men’s and servicemen’s time more valuable. Our ration of his new No. 45 boler. And so it goes, through 


pera 


men can make more Calls, close more deals, and out the eine snsiiion tc: aieanene service to ogri 


serve more customers every day.’ culture poying 1a ; and increased sales. 


Keeping in touch — between the office and the l the 
time are key factors in Gremillion Bros. management of their operatior ike } \ Iccess 
ful IH de ilerships from coast to coast (;remillion s believe that dealers wl rve agriculture best 
are the ones who profit most. Through the broad IH line, 1H de 


able position to enjoy the rew ards of helping to deve pa nger 


INTERNATIONAL HARVESTER 


nternationa!l Horvester produ ts poy f . se Lv i k rm Equipme 4 rr f rs Motor 


7 
Trucks Crawler Tractors and Power ts Refrigerators 4 Freezers yener ffice r 5 linots 
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of items and equipme 
the farm and asked me 
to buy some of them, Thi 
were valued at roughl 


thought it ¢« 


the difference ove¢ 

of time through the 
and on labo! 
Dunn stands by old model tractor recentiy accepted in trade. He feels charges. Then 
that intelligent trading closes many sales firm would otherwise lose with whom 
word alongs 
sible to put a value 
fective “word-of-mol 
ment is usually realized it was sold before it tising 

However, Dunn does not stop from the truck In summing 
with old or obsolete equipment These examples of quick re 
He trades for cattle, hogs, horses represent items of an unusual na- 
mules, corn, cotton anything ture, Most of the time, the equip- 


normal profit on the new equip- ported back to the 


his approach to l 

ful, Dunn says, “Trading 

to a farmer's heart because 

ten doesn’t have the ready 

with which to buy equipment. But 


> J fing : thing oO tl ‘ f 
On the surface, it would appear last year a new tractor with ac- he can find something t ide 


that a person would lose money cessories was delivered to a farm- he owns anything at all 
by tying up his profit in old er who received credit for eleven 
equipment or live stock. “Not on ‘ows, a mule, and an old G. I equipment — im a desire 
your life!” Dunn exclaims. “You truck body. The livestock were 

take a look around this plant kept on Dunn’s own farm until 
There is somebody who wants to buyers appeared to purchase them 
buy every item you can lay your The truck body was sold for scrap 
eyes on—that '2-ton truck, that It is interesting to note that 

implement, even the chair in none of the 30 horses and mules Dayton Pump Names 
which you are sitting. Of course which were traded last ve Laseter to Sales Post 
you do not know who that buyer old at a public auction. Everyor 

ff them was bought by a buy BRAND LASETER 


which the farmer owns which lat- ment is readily usable or has an 
er can be re-sold immediate value, For example 


make 


it my busines how him ou 
to ow! it i } find 


down payment.’ 


. 


is, and you have to go out and 
find him, but I've found that witl who had heard of Dunn a knew Florida, ha 


little extra effort I can easily un that he often had lives sales represe! 
he bti Pump & Mfg 


+ 


load every piece of equipment that sale 

I pick up.” through his barter stem according 
It seems that there is more trutl Usually, the 

than fiction in Dunn’s reasoning close to 20 percent of the 

Three years ago, he allowed a mat of the piece of 

$50.00 on a World War I horse- This represents 

drawn ambulance and later re- 1e entire profit in the sale 

sold it to a boy's ranch near Warn “It's good business 

Springs, Ga., for the money he 

had in it. Another time, a womar 

Was granted an allowance on an 

old harrow lying in the weeds as 

credit on a new one. The new 


piece of equipment was delivered o his growi busine il Laseter served 


and the old harrow was trans- proached me with a long list years in 
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When a man hangs out his Shingle... 


Thousands of them started that way... with 
a hole in the wall and a slab of cedar, hung over 


the canopied boardwalk. 


They were men of every sort, in businesses of 
every sort. And most of them had some things 
in common, like vision, initiative, and faith in 


the future. 


But each that lasted had still an extra quality 
in common with the other an acute Conscious 
ness of the responsibilities he assumed when he 


went into business. 
He knew that the day he “hung out his shingle 


he did more than announce a new venture—he 


announced his willingness to plight his tuture 


JOHN 


Mo! 


with his community and with his neighbors . , 


to live with them, to work with them, and to 


serve them. 


Now the signs have changed some. But though 


neon has supplanted the cedar slab and the 


modern store front has replaced the canopied 
boardwalk, the philosophy ot the successtul re 


mains the same, 


It’s the philosophy that admits to the re 


sponsibilities issumed when a man “hangs out 


his shingle the 


responsibilities to his neigh 


bors, to his community, and to his country 


It’s the philosophy to which the John Deere 


] 
dealer subscribes 


[ay 
rr 
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D. W. Easom, Sr., 
right, responds to an 
emergency request 
for field service. 
Here he _ explains 
proper operation of 
harvester to custom- 
er. Company has sys- 
tematic plan for pro- 
viding dependable 
field service—day or 
night 


Three-point service program brings 


30% Boost in Shop Volume 


wm JUST a little extra effort 
the average farm equipment 


dealer can increase his service 
volume ubstantialls At least 
that is the opinion of D. W. Easom 
co-owner of the Easom Implement 
Co Columbia, South 


result of 


Carolina 


who as a emphasis on 


«or Ri 


Company bookkeeper is familiar 
with parts department and often 
fills orders when parts man is 
out on service call. Often all 
seven male employees are out in 
field making service calls 


100 


By Theron Garvin 


reent 
other word in al 
actior where all othe: 
are equal the dealet 
erves the custome! 
There 1s 
ales approach other than the 
that 


come 


nothing new In 
serving the farmer has 
vstematized in 

pany 


As machinery b 


and by fe 
became more plentiful and as con Where a 
petition standby 
strong, the owners of parts 

pany looked for that extra mechanic, 
thing” that would serve as an lr As a further service 


equipment 
became increasing|h 
this com manage! 
some make 
ducement for farmers to buy their 
new equipment from the companys 
upon it for their service As a second pal 


ements plan, the 


the company make 
charge for these 1 
and rely t 
requll 
Eventually the company set 
plan which insured the 
pendability that all 


wh 


ervice 
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oT ae 

ake it from us, the regional mana 
gers, New Holland’s °54 line of grass 
land machinery packs the solidest 
sales punch we've ever seen in any 
line. 

Improvements 

And you 


‘“‘New machines? Yes 
on existing models? Certainly 
can bet that these machines and im 
provements will be right down the alley 
for farmers who want to push down pro 
duction costs and increase yields at the 
same time. After all, New Holland has 
been in the grassland business right from 


Regional Sales Manager, Brantford 


OO fun. 


Regional Sales Manager, Minneapolis, Minr 


MDD oecmaed 


Regional Sales Manager, Kansas 


VA / 
EL, DOT _ 


r 


Regional Sale 


saer. Denver 


Jott - bf er coed 


+ 


Regiona 





“Wait 'til you see 
NEW HOLLAND!” 


the start. And the fastest selling balers 


in the country are New Hollands 

‘Are New Holland dealers proud ot 
the title ‘First in Grassland Farming’? 
Naturally 


renewed by their customers’ appreciation 


and each year this pride is 


for the improved quality of beef and 
dairy products in which they had a part 

‘Great machines, plus the greater farm 
reputation these machines have fostered 
Holland 


dealers the right to 1954’s promise of 


have earned authorized New 


greater profits.”’ 


/VE lth Q 
Cn, 


ge 


VSG 
Regional Sales M 


hun od Vell, 


3 
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because KEYSTONES 
y 954 PROMOTION 
" HELPS MOVE 
54 ITEMS 


year ahead for poultry Growers 


Ecc prices are high. Demand is growing steadily. People eat 
more poultry every year. Hatcheries are ready for the biggest year 
in history. No wonder there’s so much business in Poultry 
Supplies. Government reports show that 84% of all farmers 
raise poultry. They're good prospects for you 

And spring is the time to push for sales. Just look at all the items 
you can sell... brooders; beak trimmers; coops; disinfectants; 
fans; feeders; feed scoops; feed supplements; fence; fly bait, 
electrocuters and sprays; fountains; germicidal and heat lamps, 
Actually, there are 54 items you can sell 

Your opportunity is to be local headquarters for poultry 
supplies. That is what Keystone will help its dealers do... 

to move al/ your poultry supplies. 


is going all oat forte dealers 


Yes, and here’s how. In leading farm and poultry magazines 
we're telling poultrymen to go to their Keystone dealers for better 
values in poultry supplies. We're taking the story to millions of 
families. Many of them can be your customers. 

We're giving Keystone dealers sales building tie-ins... 

window posters ... strings of colorful pennants. ..ad mats 

and point-of-sale displays. 


It’s all included in a complete merchandising package. All we 
ask is that you stock and display Keystone Poultry Netting. If 


you get the poultrymen’s business, we know our sales 
will boom along with yours. For full details, , 


call your Keystone jobber or write direct. 


Keystone Poultry Netting 
by the Makers of Red Brand Fence 


Red Brand Fence * Non-Climbable Fence * Ornamental Fence 


Red Top Posts * Keymesh * Keybead « Keycorner * Gates * Nails j 
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As an additional service company encourages customers with equipment to sell to use its display lot. At no 
obligation to customers, company will make effort to sell equipment for them 


parent that. the customer can op company gives a picnic once | Ford Tractor Division, Ford Motor 
erate it successfully year and invites all custome: Co 

“We try to allot at least three o1 within the trade territory. There Originally introduced in Sep- 
four hours to each farmer on every are no demonstrations or sale tember through Ford tractor deal- 
major sale,” Easom_ explained talks. The picnic is given during ers in ten Southwest and Western 
“Often, we have a farmer who the month of July when _ the states, the Fordson Diesel has been 
wants to try out a piece of ou! farmer has a breathing spell prior so well received by farmer in 
equipment along with several to harvest time. This annual event those areas that the distributior 
other brands in order to compare which the company also con area is being expanded, Mr. Wigton 
the results. Many of them have siders an important part of it said. The tractor, made by Ford 
told us that our mechanics’ willing ervice program, has been an im Motor Company, Ltd., of England 


ness to stay for many hours to as- portant means of further cement now will be available to farmers 
sure proper operation of the equip- ng friendly relations with cu the entire area west of the Mi 


ment made them decide to buy our tomers sippi River plus Michigan, Wiscon 

equipment.” During _ the winte mont} sin, Illinois, Indiana, Ohio 
The company has devoted the whenever there is a temporary part of Mississippi 

entire front display area to used lump in the service shop, th* e 

equipment. As an additional serv- company offers to check any ty 

ice, customers are invited to bring of farm equipment for needed 

in any item they would like to sell pairs free of charge. This f: Bon D. Grussing Resigns 

and display it on the lot. A large ervice is promoted through ra F.E. I. Advisory Post 

blackboard is located in the dis- and newspaper advertising 

play room and farmers are invited brings in sufficient new business Bon D. GRUSSING, adve 

to list items they have for sale to keep the shop busy until tl sales promotion, and publ 

This also works to the advantage planting season begin tions manager of the Minneapolis 

of the company, for often when “The time of shortages is def Moline Co has submitted 1 

customers sell some item they use nitely over and a dealer must give resignation as chairman of the ad 

the money to purchase some type his customers something extra if visory council of the Farm Equip 


rti 


1¢ 


of equipment from the company his business is to continu ment Institute 
“To better serve our customers grow, Easom said. “We hav He has served 
we try to persuade them not to found that these extra service since 1946 
bring their equipment to the shop cost very little to provide, but car During the seven vears 
for repairs during the busy season make a big difference in winnins chairman, several educational 
if it can possibly wait,” Easom new business and insuring futu: projects, such as the preparation 
said. “Almost every day, without business.”’ and distribution of the F. E. I 
fail, we have all three mechanics publication Land of Plenty, and 
and the parts manager out on calls other progressive public relatio 
and there is no one left in the projects were initiated and cal 
shop. Both my son, D. W. Easom ried out under his direction 
Jr., and myself make service calls Distribution of Fordson Grussing expressed sincere ap 
when none of the mechanics are Diesel Tractor Expanded preciation to the member! f the 
available. We find that customers 
really appreciate our desire to re AN EXPANDED distribution pro- received, but 
pair their equipment on the spot gram for the English-made Ford time to pass 
and we find also that we can serve son Major Diesel farm tractor t chairmanshi 
more customers faster and bette: include 15 states in the Midwest will continue 
in the field.” and Midsouth is announced by O of the advisory 
As a gesture of appreciation, the L. Wigton, general sales manage! F. E. | 


group for the cooperati 
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New hitch uses tractor's hydrau- 
lic power for raising implements 
With new hitch some implements 
can be attached or detached 
without leaving tractor seat 
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left, John Deere tractor 
equipped with new No. 800 Hitch 
pulls No. 813 Three-Bottom Truss 
Frame Plow, one of the various 
pick up and go" implements de 
signed especially for use with the 
new three-point hitch. New hitch 
is for tractor models ‘50, "60," 
and "70." A three-point hitch for 
John Deere ‘40° series was in- 
troduced in 1952 





Company's 44 Special tractor 

has 277-cubic-inch engine, de- 

velops 45.85 drawbar horse- 

power, 50.29 belt horsepower. 

Tractor has Two-Way Follow-Up 

hydraulic system for control of 
tools 


wa ebee <nnong ; 


Left, below: The 1-2 plow Pacer 
tractor has 20-1 2 inches of 
clearance to give ample room for 
row crop work. Front tread ad- 
justs from 41 to 68 inches. 91- 
cubic-inch engine develops 16 
horsepower on the drawbar, 18 
horsepower on the belt 


Massey - Harris Announces ‘54 Line 


THE DEVELOPMENT of 22 new ma 
chine and implements for 1954 
has been announced by The Ma 
ey-Harris Co. of Racine, Wiscor 
in 

Among the new Massey-Harri 





New 60 Pull-Type Combine is 
available in engine-driven or 
power take-off models. It fea- 
tures 7-foot table which adjusts 
from three inches to 28-inch 
straight through design, and a 
25-bushel grain tank 
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You'll see more and more of 


FERGUSON: 


Ferguson System are now perfecting still newer 


Here are the straight facts: Production of Fergu- 
son Tractors and Ferguson System Implements is 
moving ahead! The compact, powerful tractor 
behind the famous Ferguson name plate will 
continue to earn an important place on an ever 
increasing number of farms 

And you'll be seeing “Ferguson” on a bigger, 
more complete line of Ferguson System Imple 
ments—every one of them expressly designed 
for use with Ferguson Tractors . . . past, present 
and future. 


The same men who first developed the famous 


and even more revolutionary Ferguson farm 


equipimc nt 


Find out how YOU can profit— with FERGUSON! 


A few choice Ferguson Franchise opportunities 
are open! If you are a farm equipment dealer 
with financial stability and a record of sales lead 
ership .. ind if you are located where a 
Ferguson Franchise would be good for you and 
for us we want to hear from you now! Write 


or wire directly to 


Harry Ferguson, Inc. * Racine, Wisconsin 
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high as members of 
Farm Equipment 


New officers of the Georgia Farm Equipment Association are, front row, 

left to right: C. C. Giddens, director; Joe F. Pruett, secretary-treasurer; 

Alvin C. Wigh!, president; and directors George F. Nunn and W. L. Hol- 

brook. Back row: W. C. Holman, A. P. McKinley, Candler Jones, L. H. Mc- 
Cauley, J. H. Beasley and J. D. Cruce, all directors. 


Georgia Convention 


in Atlanta. Ga., December 7-i 


Georgia their tenth annual convention 
met Despite lowe! incon 


REACHED a_ record 
the 


Association 


ATTENDANCE 


cash farm 








MR. DEALER we want YOU to Distribute 
The SOUTHLAND Implement Line 


3-POINT MOUNTED SPRING - SPIKE & DISC HARROWS 
MOLBOARD - DISC and WHEATLAND PLOWS 


1-2 & 4 ROW SPRING OR TRIP SHANK CULTIVATORS 
NO MIDDLEMAN, Here's YOUR Chance To Receive 


DISTRIBUTOR DISCOUNT 


Exclusive Only One Dealer Distributor To An Area 
YOU NAME YOUR OWN PROTECTED TERRITORY 


This is your opportunity to make 1954 your Best and Biggest Year, 
while sales volume is dropping for other dealers. 


ALL SOUTHLAND Implements are fully adjustable. 


All our harrows are made to float with the ground contour. 


SOUTHLAND is the only low priced line having all the best operating 
features, plus greater strength and longer life. 


UNCONDITIONALLY GUARANTEED against wear or breakage from any 
normal operating hazard for six (6) months after retail sale. 


SOUTHLAND IMPLEMENT CO. 


709 9th Street North, Birmingham, Alabama 
Birmingham 9%. Alabama 





and the accompanying decline in 
sales of farm equipment there was 
little undue pessimism. Delegates 
acknowledged the need for more 
aggressive salesmanship and a 
tighter control over business costs 
The outgoing president, M. A 
Nuckols, urged members of the as- 
sociation to set their houses in 
order for the long pull ahead 


Harkness Speaks 


pr inted ( 

cribed plans of tl 

which 

would mak 

to find } 


r 
iment 


Justice 


for communists 
inder the Fifth Amen 

Othe the 
day program included T 
de ll, Dean, Abrahan 
Agricultural College, T 
cribed a cour 
tudent 


the retail 


spe ake1 


who de 
abl to 
tering 
business 
St eake I 


delegat 
tic Steel 

The 
December & 
Gary S 
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...f0r your customers! 


Guaranteed performance A 
fertilizer spreader tte y tomer A 1 with the t f producing 
y 

} 


Model SD 


SOA. Rear n 
U Or rord a 


what New Ipe 
es doubd 


ors 


NEw [prea 


FARM EQUIPMENT COMPANY Patented Agitator 
VCO ‘ mming 
COLOWATER OHIO, U.S.A 


— 


> 


new Ole 


‘ 


Better Equipment for MORE PROFITABLE farming ... that’s why NEW IDEA is a good idea for you! 





New officers of the Deep South Farm Equipment Association, from left, are: 


John J. Crawford, Alexandria, La., secretary; R. I. 


Pritchard, Jackson, 


Miss., president; John H. Meyers, Alexandria, national director, A. A. 
Spurry, Jennings, La., vice-president, and J. H. Neathery, Plaquemine, La., 
treasurer 


Deep South Convention 


_— AMERICAN farmer has been 
able to maintain abundant pro- 
duction despite a constant decrease 
in available farm labor because of 
the help of farm equipment deal- 
ers, according to Senator Allen J 
Ellender of Louisiana 

Senator Ellender made this ob- 
servation before the 9th annual 
convention of the Deep South Farm 
Equipment Association held De- 
cember 7-9 in New Orleans 

Approximately 300 dealers from 
Louisiana and Mississippi attended 
the meeting 

“I am sure that as our Southland 
grows and prospers, more and more 
farmers will turn to you for ad- 
vice,” Senator Ellender told th 
delegates. “They will want to 
know the advantages and disad- 
vantages of various pieces of farm 
machinery; they will want help in 
balancing the investment a partic- 
ular device involves against the 
benefits it may achieve.” 

Dr. Raymond P. Witte, directo: 
of evening classes of Loyola Uni 
versity of the South, urged the 
dealers to help in the move to keep 
the nation’s farm youth from mov- 
ing to the city. He asked that they 
slant their advertising to sell the 
rural areas 

John L. McCaffrey, Chicago 


110 


president of the International Har- 
vester Co., told the association that 
the development of new industrial 
methods and techniques in the 
Deep South since World War II 
is the miracle of our age 

“No man can estimate what the 
potential of this area is, nor what 
the eventual development In ag 
riculture and industry will be, 
he stated 

The New 
frontier of America,” he aid 

Advice on salesmanship was giv- 
en by I. W. Patterson, Baton Rouge, 
general 


South is the new 


La., vice-president and 
sales manager of the General Ga 


Corp., who suggested a training 


program for new salesmen 

Techniques on how to put 
across should be taught all 
comers to the sales field, h 
especially at the presen 
when the field has change 

market to a selle 


National 


lipment Associa 


rs ted R 
Miss., thei 
lected were 

La., vice- 
Plaq 1c 


and John J 


Profits Go Up 


(Continue 


irged to partic! 


his own opinion 
From these meetings | 

new policies and oper: 
which have m 


several 
tional 
proved service to the ¢ 


resulted in added profit 


method 


stomer and 
for the 
company 

For example, the organiza 
at one time, 


tion 
local 
shop 


practice 
town’s 


on Thursday 
afternoon off. At one of the dinner 
decided that com 
hould rotate thei 

would al- 


which is the 
meetings it wa 


pany personnel 


onnel or 
hand to maintain satisfi ry serv 
ice to the cu 
Frequently 
equipment is disci If 
the mechanics wants a new 
ine or tools, all othe mechanics 
le that the equipment 
that the sh p 
the 


must deci 
needed. The result 
one of the best equipped 
area, vet all equipment 
Frequently, when Norman 
to talk over a problem wi 
staff membe1 he calls a 
meeting 


t Monte 


unplanned dinnet 
Norman point 
field, the company 
as a good example 
cooperation em- 


and managemen Mavy- 


close 
ployee 
field started as a mechanic. His 
job sheets disclosed that he worked 
swiftly, did not wast naterial, 
and never had ti » a job over. As 
ilt he 
i reward o 
romotion 
she 


illv each day 


et whl 
full 
compensati! 
employee works 
individual basis, known only 
nanager. He does not discuss 
h other employees 


jealous\ 
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another reason why 
you make more profit selling 
DEMPSTER WATER SYSTEMS 





Whatever a customer's water sup- 
ply problem may be, Dempster 
dealers have the best and latest 
pump to answer it! In more than 75 
years of design and manufacture of farm 
Water Supply Equipment, Dempster has 
established a reputation for sound engi- 
neering and construction. Excellent 
examples are these new multi-stage 
Jetmasters, designed for deep wells down 
to 350 feet and for shallow-well demand 
up to 4,000 gallons per hour 


This means more profitable dealerships— 
with sales at a maximum and service at a 
minimum and a single line (with many 
parts interchangeable) to meet every 
requirement of your customers 


Dempster builds trouble-free performance 
right into every Dempster water system, 
with simplified design, tested materials 
and complete scientific quality control for 
every step of manufacture in Dempster’s 
own modern plant 











It will pay you fo investigate the valuable 


Dempster franchise. For full details write 


DEMPSTER MILL MFG. CO. 


BEATRICE, NEBRASKA 


f.ces in Omaha, Nebr Kansos City 


r 
nver olc tichome 
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CONTINENTAL ENGINES 
ARE BACKED BY 


GENUINE PARTS AND RED SEAL 


AUTHORIZED SERVICE 


IN EVERY COMMUNITY FM" Tao) 9 wy Ps 


(AIR-COOLED) 


A HUSKY 3 h.p. ENGINE sean Secaenetrth oe 
COMBINING EASY sovagh omg se sy fae field e 
impie, Nas ice I é 
STARTS HIGH TORQUE hour duty for custome a o nee 
7 ’ . 
LONG LIFE ‘ rveee a is his number that ‘ u 
omers call at night when there is 
a need for emergency repairs 
such instances, Mayfield takes on 
if the company’s three full) 


IT’S WISER THAN EVER, TODAY, || 2° ‘©, company’s three fully 
10 HANDLE THE MAKES OF the rice planter having mechanical 


difficulties with his equipmer: 


EQUIPMENT THAT FEATURE = || Sia “wnaices the repairs “Mey tls 
CONTINENTAL RED SEAL POWER || 's particularly fitted for such ser 


ice as a result of previo 
© DEPENDABLE SINCE 1902 as a mechanic 
These monthly meet 
benefitted employees in 
a ! ways. Though Mayfield starte 
[ontinental/ Motors [orporation aN a mechanic, the dinner meeting 
= } which he often has ¢ xpresseda 
/ own ideas, have helped him t lk 
12800 KERCHEVAL AVENUE e¢ DETROIT 14, MICHIGAN ( Z sesily. As » result be hee becom 
. an accomplished salesman id 
volume in the parts department 
flects his ability 


; , 
GT _ MILKING MACHINE ees es, 
ea an old-fashioned. front i ride the 
oor: PARTS store is neat and appealing to farn 
700d display t the 


customers. Goo 

















AIR-COOLED INDUSTRIAL ENGINE DIVISION 





ant 


place of fancy fixture Why 


34x 2R| 3R RS 426R 13R doesn’t this prosperous busi 


roe build a new store or at 


‘SuRct PERFECTION PERFECTION mite way MINMAN Comoe a. 
ae —— = modernize the front 

Mc mice won loOwerr t war rrr CwoaRt BOY MARLOW 

DEERING wano NDERSO ObBu i That question has been dis 


| 10 STAR < a thoroughly at a number « 
ly meetings and the concensu 
: : —_ — opinion is that We don’t need 
6M ’ new building now. We just need t 
sting : k on giving the customer th 
‘ 


foe ACC p 





UNIVERSAL UNIVERSAL | cc Dt Lav DE LAVAL DE LAVAL best service possible. He'll 
A © Mognetic O06 Swe 


DE LAVAL . r . 
. SMELLS a } 08 SHELL with 
Colf Mose | oa, | ANDERSON ft WITH6DA 
{Shert Tobe } 02977 Put TRE ADAPTER 
or | 
aeaer al wooos | i 
| 


Deere's New 
3-Point Hitch 


Get this Display Board FREE! 


Sets you up as Rubber Replacement Parts Headquarters for all leading 
makes of Milking Machines. 


Write today for full details. 


CROWN DAIRY SUPPLY CO. 


327 W. College Avenue, os Waukesha, Wis. 
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ve added weight 


L. M. Sweeney Named = 
New F. E. 1. Chairman 6 : 
f A handy ste}; 
nting and front 


AT THE ANNUAL fall meeting of plate for easy mounting 

the Farm Equipment Institute, and rear lights are standard equyy 

held recently in Chicago, L. M ment. The 44 Special is available 
Sweeney, vice-president in charge in Row Crop, Hi-Arch, Standard 
of sales of The Massey-Harris Co., an if Fror ty le 

was appointed chairman of the 

Power Machinery department of 

the group. His association with the 

farm equipment business date 

back 35 vears, when during hi 

youth in his father’s store at Belvi- 

dere, Illinois, he acquired a first 


hand pr: 





HERSCHEL 
CH 


PEORIA. TLL. U.S.A 


. Sweeney 


HERSCHEL Knives, Sections 
and related cutting parts are available to 
fit ALL MAKES of mowers & combines 


You can profit by bringing uninterrupted service to ALL your farmer 
friends and customers. Display and SELL Herschel dependable 
knives, sections and other repairs. Order now to complete your 
Massey-Harris Co. stock of cutting parts to fit ALL MAKES of mowers and combine 
Announces ‘54 Line make 1954 YOUR big year for repair busine 
| lO DEALERS! Herschel Catalog N 


nart 





FACTORY AT PEORIA, ILLINOIS 
Branches: Omaha, Nebr.; Minneapolis, Minn 


Toledo, Ohio; Harrisburg, Pa.; Auburn, WN. Y 


DISTRIBUTORS: R. C. Cropper Co Mecon, Ge 
NCORPORATE Southern Supply Co., Delles, Texas 


HERSCHEL PARTS 
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THE FINEST 


STEELS 


A 


ARE MARKED: 


La 


~de, 


Planet Jr. 


There are over 200 specialized 
shapes and sizes for your cus- 
tomers to choose from. All are 
“Planetized’’—an exclusive hard- 
ening and tempering process that 
results in long wear... tough- 
ness without brittleness. Write 
for our special Steels folder. 


Finest in the Field 


S. L. ALLEN & CO., Inc. 
342! N. Sth St., Phila. 40, Pa 











New officers of the Alabama association, front row, left to right: Mrs. 
Euna G. Ramsey, secretary-treasurer; R. B. Crain, vice-president; W. R. 
Taylor, president. Rear: Solon Phillips, Paul Chism, Albert Nettles, and W. F. 
Meigs, all directors. Not shown are directors Ray Morgan and Charles Rollo 


Alabama Convention 


ore of the Alabama Farn 
LVEEquipment Association, meet- 
ing in Birmingham, November 19 
20, elected as new president W. R 
Taylor, Taylor Tractor and Impl 
ment Co., Montgomery. Taylor 1 
the son of the late W. R. Taylor 
Sr., founder of the organizatior 
Walter J. Randolph of Mont 
‘omery, president of the Alabama 
State Farm Bureau, listed these 
factors as likely to contribute to 
further good busine continued 


high level government spending 
reduced taxes, growing population, 
continued supports, more pensions 


and unemployment insurance 
long-term mortgages on home and 
farm, bank deposit insurance, and 
absence of speculation 

I. Y. Dean of Eufaula, president 
of the State Bankers Association 
urged a national security built on 
faith, service, unity and sharing 
while Hope White, Alabama Maid 
of Cotton, told of the economic 
importance of cotton in Alabama 

P. O. Davis, director of the Ala 
bama Extension Service described 
how Alabama farm equipment 
dealers are working with farmers 
in boosting farm production 

W. Ted Hedden of Huntsville, 
the retiring association president, 
urged members to know their 


re-elected 11 
directors Phillip 
Motor Co., Gurle\ aul Chism, J 
D. Pittman Tractor & Implement 
Co Tuscaloosa Albert Nettle 
man, Peterman Agricultural Co 
Peterman: W. F. Meigs, Farmers 
Tractor Co., Selma: Ray Morgar 
Robbins Machine & Supply C 

Oneonta: and Cha Rollo, Mont 
gomery. J. G. (Charlie) Scott of 
Mobile was elected national direc 


‘ 
( 


~ ] 
Solo! 


oe 


Deere Introduces 
Model "N" Spreader 


THE NEW John Deere Model “N” 
introduced recently and 


built especially for the use of large 


Spreader 


feeders and dairymen has a capac- 
itv of 120 bushels, and is equipped 
with the new PTO drive which op- 
beaters and permits 
spreading in any weather and un- 


erates the 
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ding performance 


dable outstan 


+ 
~ (o> tia 


up to 66 feet wide 
with one nozzle 


4 


New Two-Bottom Plow 
Announced by MM a 
= ; Ss 


\ NEW TWO-BOTTOM } vy. f interchangeable 
ve tree fro ! ee orifice 
I Dee! nnoul 1 tips 


ne and 


cision 


eeee eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


ily built, heavy-duty 
orchard ivestock 
spraying. Adjust 

spray Hardened stair 


rive e tips Fu 


e*eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 

Spraying Systems products are installed as original 
equipment and supplied as replacement parts by most 
of America's leading manufacturers of farm spraying 


equipment. Write for information 


Rondo!ph Street 


SPRAYING SYSTEMS CO. ;))).°o°° oe" 
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YEARS OF BARREL 
AND KEG MAKING 


What does it 


Pioneer 


Stock and display Pioneer Kegs 
for profit and customer satisfaction. 


RAILROAD WATER KEG 


5 to 50 gallon capacity 


See your distributor or write fo 


name and address of nearest source 


450 North Hoyne Avenue 








COOPERAGE COMPANY 


r display in Room 20 at the 


T 


Chicago 172, Illinois 


exas Hordware 


SOUTHERN 


New Dallas Facilities 
Opened by J. I. Case 


APPROXIMATELY 200 
wives and guests attended 
were served a buffet-style lunch 
at the formal, day-long opening of 
the Case Co., branch 
building in Dallas, Texas, or 
December 11 

Fifteen key men from Wisconsi 

re in attendance, including J. T 

resident; L. R. Clausen 
= C. G 
a f 


} Charee Ol 


dealers, 
and 


new J. I 


’ TY 


S10] anager, 
embled dealers 


rmer bri 
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#4 Soil Loamy ? 
'Or Sandy? 

. S Or Rocky? 
\\Y 


‘EMPIRE 


Gade Tillage Tools are Custom 
Made to Fit “x Cultivating Need! 





it Pays to Sell the Line with 
Ready Trade Acceptance! 








, Heat Treated 
A FOR TOUGHNESS JME 
~~ Tempered ile age Ya . 1940 W 1954 











4 Great Retail EA Builders for 1954 


New Models Attractive Prices and 
Better Than Ever Discounts — Substantial 
in Design and National and Local 
Performance : Advertising Support 


Garden and Small Farm TRACTORS 


Sturdy 1's, 2's, 3, 5 H.P. Rugged, Low Cost 2°s,5, 8 H.P. Powerful 8 and 12 H.P. 
Walking Tractor Streamliner Riding Tractor 


-—-%4y 


Powerful 
with variable } ; 
heel widths, individual gang 


vag? Dealerships oe- Wr rr cor t rofit NTILUER:-- LAWN MOWER onl 
SH aw !! MANUFACTURING CO. =. | xe 
8301 Front St., Galesburg, Kan. = "*";°' - & 
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MM flexible discer 





year ‘Round 


<4 Sell 
MIDLAND 
DANDY BOY 


Year ‘Round Garden Tractors 








Sales are yours every season of the year when 
you sell Midland. You offer 31 different attach- 
ments for year ‘round jobs. You offer 214, 3 and 
5 hp. models, each with 5 forward speeds, 11% 
to 9 mph., plus reverse. 
Use coupon today for complete details of 
Midland dealer plan. 

1, EXCLUSIVE 

FRANCHISE 


2. COMPLETE LINE THE MIDLAND CO., Dept. SH-1, South Milwaukee, Wis. 


Send me complete dealer information 


3. Merchandising plans 
that help you sell. Name 


4, Active field repre- Street 
sentatives to help City 
you. 





Flexible Discer 
Added to MM Line 


A NEW FLEXIBLE discer has been 
added to the line of farm imple- 
ments manufactured by the Minne- 
apolis-Moline Co. It is called the 
FD Discor and has been designed 
for large discing jobs and com- 
bined discing and seeding. 

The new Discor is available i 

l»s-foot and 14-foot models 

flexible disc gangs thi 


ndependent « 


foot model has four gangs of five 
discs each and the 14-foot model 
has five gangs of five discs each 

According to company 
neers, the FD Discor 
with pressure springs and 
rods to keep the discs operating at 
a uniform depth. Two adjusting 
nuts are provided on each lifting 
rod so that disc penetration may 
be adjusted to the soil condition 
All of the gangs are under com 
plete control of a hydraulic unit 
This unit can be used to lift the 
gangs evenly or apply equal dow: 
pressure. 

The main frame, running the 
full width of the Discor, is a steel 
tube, six inches in diameter. The 
rear frame support is also a steel 
tube, four-and-one-half inches in 
diameter. Other parts of the 
Discor are double-welded to these 
frames 

The 1112-foot model can be ad 
justed to discing widths from 10 
to 1212 feet, and the 14-foot model 
can be adjusted from 12%4 to 15% 
feet 30th units can be reduced to 
a 9-foot width for transporting 

The new FD Discor can _ be 
equipped with a seeding attach- 
ment to prepare the soil, seed, and 
cover all in one trip over the field 
A galvanized steel hopper, steel 
seed tubes, and an automati 
eeder engager are used. The 
seeder engager starts the seeding 
mechanism when the discs are 
lowered and stops it when the 


dises are raised 


New Idea Introduces 
New Fertilizer Spreader 


NEW IDEA Farm Equipment Co 


introduced a 


Coldwater, Ohio, ha 
new five-foot. rear-mounted side 
dresser and broadcast 


spre ider designed 
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WATER SYSTEMS 
FLINT « WALLING MFC CO imc 
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customers ne ed in 


ra 


de pe ndability 


It's the one great quality your 


a water system. And with the line you sup 


whether 


ply them with unmatched 


they have a deep or shallow well and whether 
they prefer a centrifugal-jet or piston type pump 


- And all these F&W water systems are great 


two-stave 


performers Typical is the new FaW 


icep delivers 


deep well pump shown on the left. It 


apacities at depths formerly reached only by 
Gso on down 


CXPCNsive three-stage pumps 


FaWw 
rh performance and that vreat quality ot de- 


whol« line and you'll find the same 


endability that your customers need and want 


Drop us a line and we'll be glad to send you full 


the ling that sells Nae 


ation on 


FLINT & WALLING MFG. CO., INC. 


119 Oak Street, Kendallville, indiana 


& 


WATER SYSTEMS 


DEPENDABLE 
FOR 
88 YEARS 


1954 





Ford and Ferguson tractors, with 
or without cultivator. 

The machine has high clearance 
which allows cultivation and side 
dressing of mature crops. Row 
width adjustments range from 6 to 





72 inches 

Drive of the new spreader i 
actuated off the brake drum. The 
machine is designed for driving in 
side or outside the tractor wheel 
according to row widths. Othe 
patented features include the cam 
agitator and “positive control’ 
feeding mechanism found on othe: 
New Idea model 


+ 


New Strunk Chain 
Saw Now Available 


THE 1954 VERSION of the Strunk 
model 3-19 chain saw is now on 
the market. Several key changes in ficiency. Engine holding devices lubrication and float-type carbure 
the design of the 3-19 have given have been strengthened to take the tion, placed for easy two-position 
its successor, the P 3-19, more extra horsepower. A positive chain cutting. 
power and cutting speed, according tightener has been added, and 
to the manufacturers, the Strunk guide bars for the P 3-19 have been 
Equipment Co. of Coatesville, treated with an alloy to prevent 
Pennsylvania them from “burning.” 
Bore size is a full 2” with a cor Features of the 3-19 that have 
responding increase in cutting ef been retained include automatic 


hm BIG ORANGE FY)» 


YOU BUY THE BEST 
FORGED OF 4c-Screagth STEEL 


Tractor, Plow and Harrow Clevises—Hay Hooks 
Trailer Hitches—Hitch and Clevis Pins ; Oliver Corp Acquires 


EXTRA STRONG | =a) Be-Ge Manufacturing Co. 








4178 


<3] 
THE OLIVER Corp. has acquired 


_ 
—344 | , ; 
34 
bnstent Locking EXTRA TOUGH ; rd the outstanding capital stock of 


Pin %” or % o78 3 . . . . 
ertnann teen 20 4 TYPES BIG ORANGE CLEVISES Be-Ge Manufacturing Co., Gilroy, 


725 14 Numbers Up to 1” Body with 1" Pip California, manufacturer of 








con- 


For Big Orange Hi-Strength Products struction machinery and farm 
Ask Your Jobber or Write Us 


= We" orenatee 200 MIDLAND INDUSTRIES, INC. 
3 Sizes Hitches Cedar Rapids, la 


equipment, according to Alva W 




















WATCH this water system! W. R. C. Smith Publishing Co. 


Department SH-10 

It’s going places .. . and 806 Peachtree St., N. E. 
you can get your extra Atlanta 5, Georgia 
profits by ordering to- 
ee your Goulds Please enter my subscription to SOUTHERN HARDWARE for 3 years 
Watch the other de- | 
pendable Goulds pumps Name 

. . « the complete profit 

line for '54. Hop on the P.O. Box 
Goulds brand-wagon! Street and No 


Goulds Pumpsinc. — EQULDS Balanced-Flow JET my 


Seneca Falls, N.Y. “ 
for Shallow Wells Firm 


GOULDS Water Systems | Enclosed find $2.00 
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ee OMA U Tear (amey | Wherever Moldboard Plows 
are used, you can Sell... 


—_ ELANTZ 
LANTZ one | 2-Bladed Coulters 


The best 
COULTER BUY 


Suiugs 
In and Ovt... 
Grunds 


Coming and Going 





NEW Model B 
: | LANTZ COULTER 
‘ r I ’ 


Aa 
WRITE fi lineata’ giving full details on this fast selling item. . | 
Write? fit 


LANTZ MFG. CO., INC., Dept. SA-720, Valparaiso, Indiana 











» Make ¢ all 


of AN} , EVERY FARM 

Tractor Seat Sa AND CITY 
mit wagaoaes_ : PROJECT NEEDS 
sit ts protic es) "| WHIZ ROTARY TILLER 


So easy to tie on... 


7 WORKS LIKE A SMALL TRACTOR 
Adjustable to fit EASILY ATTACHED TO WHIZ UNIT 


a ee 
: : 
7 asf 
j vii 











A} 
: /: 
FOAM RUBBER 
POSTHOLE 


TRACTOR CUSHION oe See Oe " 7 DIGGER 


COVER OF PLASTIC-COATED 


FABRIC-—WATER RESISTANT! 
cor TODAY trom your laces dnrtater« A MANUFACTURING CO., INC. 
write os for your seerest source of tepply 


127 East Eleventh St. ee i ae 
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NOW! SHAWNEE |) 


REAR END BLADES 


AS LOW AS 


$19500 


FOB Topeka 


tions. Mold board length 6 ft. heig 
trolied from tractor seat. Fits all 3-¢ 
installed in a few minutes. Ecce 


oles Model 200 
REAR BLADE 


Shawnee 


ANGLE DOZER 


UF angle R iH 
ancle | E rT T, a 
or_rolied fr 

Blate may be tilte 
tended right or left man 


INSURE YOUR 
PROFITS WITH FAST 
SELLING LOW COST 


SHAWNEE 
ba 


1 or ex 


TOOLS... 


Write for Information 


SHAWNEE MFG. CO., INC. 


1949 Topeka Topeka Kansas ] 














a 
So Check Your Supply of 


SsSDAISY 
HOG prculnh~ nal 


There's a 
Daisy for every 
watering need 


You can always depend on Daisy Hog and 
Poultry Waterers for fast turnover, nice 
profits and year-‘round sales! Keep a good 
supply on hand at all times and display one 
or two on your floor. Your suggestion will 
usually close a sale. Daisy 
waterers are also available = 
with heater attachments SS) 
for winter. Write for the rr 
name of your nearest dis 
tributor who handles the 


Daisy Line—the first name | CALF WEANERS 


~ cee for over 45 | ANOTHER FINE 
PROFIT ITEM. 
QUINN WIRE AND IRON WORKS 
DEPT. 1643 BOONE, IOWA 


122 














Ww ide 


tion 


ganizi 
numberins 


pected thre 


lairman of the 


McCord 


of the Cn 


ial equipme! 


npany said that 


president and 
of the Califor 
delivered t¢ 


tanaing nal 


42 OOO 


ugh Oliver 
ition east of the 
approximately 





AS SPRAYERS 


“Since 1888° 


RITESIZE SPRAYER 


2 GAL. COMPRESSED AIR a 
; ah ) 
slg : ‘ al 


‘ 


Complete line of sprayers and dusters 


As advertised in House & Garden, House 
Beautiful and Many other National Publications 


D. B. SMITH & CO. Send 
' 
428 Main St., Utica 2, N.Y Cetales 
“Originators of Sprayers” 


Canadian Rep. G. tL. Cohoon 
1265 Stanley St., Montreal 2, Conade 














New Idea Fertilizer Spreader 








Pictured above is the fertilizer spreader introduced by New Idea Division, 


Avco Manufacturing Corp. during 1953. 


In an article on page 125 of the 


November issue of SOUTHERN FARM EQUIPMENT a description of this 
equipment was accompanied, unfortunately, by a picture of the company’s 
manure spreader. Though the editors’ faces remain a deep crimson it is 
hoped that this picture will set the record straight. The spreader which 
is available in three pull-type models—8, 10 or 12-foot spreading widths— 
will spread from 10 to 5,000 pounds per acre. Its patented “positive con- 


trol" 


rate dial can be set according to the rate needed per acre and also 


according to the kind of fertilizer or seed. Other features of the unit include 
a tractor seat control lever, a heavy gauge steel all-welded hopper and 


removable shutters 
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> Bolens Means Business 


OFFERING 9 GARDEN TRACTOR MODELS 
LOADED WITH NEW: ADVANCED: SALES FEATURES 


\ 


FEATURING 


@ ACCIDENT-PROOF REVERSE CONTROL 
@ INFINITELY VARIABLE FORWARD SPEEDS 


@ SINGLE LEVER CONTROL 


A MODEL FOR EVERY CUSTOMER NEED 


POWER-HO SUPER VERSA-MATIC ATTACHMENTS GALORE FOR ‘54 
MODEL 15 FD , 














YOU'LL MAKE MORE WHEN YOU OFFER MORE... BOLENS COMPLETE LINE! 


6 SIZES OF CHAIN SAWS Q REEL & ROTARY POWER 4 M-E ROTARY TILLERS 
MOWERS 


6 models inc i 
with new features and oftered it a rot ( 
new low price to help 


WITH. BOLENS you’ LL OFFER MORE...MAKE MORE IN ’54 


Mail Coupon Now for details on 
{ BOLENS POWER PROFIT PLAN 


BOLENS PRODUCTS BOLENS PRODUCTS DIVISION 
DIVISION FOOD MACHINERY AND CHEMICAL CORPORATION 
227-1 South Park Street, Port Washington, Wisconsin 


! 
| 
| 
FOOD MACHINERY AND Please send information on BOLENS money moking Dealer snchise Offe | 
| 
| 


CHEMICAL CORPORATION Nome 
Compony 
Address 
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ADVERTISER’S INDEX 


Kar 
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SERVICE 


SHARES 


Patterns are available 
for practically all 
plows, listers, middle- 
breakers in No. 1 soft 


center or No. 2 


Fully 
GUARANTEED 


AS TO QUALITY, 
FIT, AND 
FINISH 


cru- 
cible steel of the high- 
est quality obtainable. 
Send today for catalog, 


STAR MANUFACTURING COMPANY 
DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, ILLINOIS, U. S. A. (EST. 1873) 





You Will Do Fine 
Selling the 


LU 


NITRO SHOOTER UNIVERSAL 
BLUE METERING PUMP 
A 


. 
WRITE for NEW 
Complete Catalog 
> 
FERTILIZER DISTRIBUTOR 
and SIDE DRESSER 
h the a ate Auger Fee 


for all popular tract In 


JOHN BLUE CO., INC. 


TRACTOR DRAWN OfSa HMARBOWS 
MORSE DRAWN DISA HARBOWS 
TRACTOR CROP DUSTER 


HUN TFTSYWELELE ALABAMA 


Dependable Farm Equipment § 


TRACTOR STALE CUTTERS 
MORSE DRAWH DISTReUTORS 
TRACTOR MOUNTED SPRA TERS 


TRACTOR FERTILIZER DISTRIBUTORS 
HORSE ORAWN 
LIQUID FEETHIZER OS areUTORsS 

| Anbyd ows Ammome) 


SOUTHERN FARM 





EQUIPMENT Section for JANUARY 


lanet Jr. 
HELPS YOU 
INCREASE SALES AND PROFITS 


Selling Planet Jr. Farm and Garden Equipment 
is easier, much easier, when you make full use of 
Planet Jr.’s Sales Aids. Powerful national adver- 
tising in leading farm and garden publications 
sets up sales and makes live prospects of millions 
of readers. But making customers out of prospects 
requires sales promotion in your own territory .. . 
day in, day out. To help you, Planet Jr. offers 
advertisement reprints, mat ads, catalogs, envelope 
enclosures and folders. Write for what you need 
and see how easy it is to up your sales . . . increase 
your profits. 


a 
" a 
| ap a - 
7 i : ; 
7 
lown Mower Muln Row 
Hitch Drift 


Hand 
Seeder 


Tillage 
Steels 


S. L. ALLEN & CO., Inc., 3497 N. 5th Street, Phila. 40, Pa. 


Finest in 


the Field 


S. L. ALLEN & CO., Inc 


3421 WN. Sth Street, Philodelphic 


Gentlemen 
Please send me your lotest information, plus promotion helps on 
Planet Jr 

Planetized Steels Cultivators 


Tractors Multi-Row Drill 





guacau OF THE -_ 
ot © Gurgeee = 
MENT OF COMMERCE Robe 


pS DEPART oly tere | 
a ot x NO “BACES FoR UNDUSTRY 
— t “INTERNAL IAL COMBUSTION ENGINES 
ed ers ip a EXCEPT ane 


AND AIRCRAFT 


More than 50% of Carburetor Type Engines 
from 3 to 40 H.P., Produced and Sold in 1952 


for Re-Sale or Original Equipment Power “222 


WISCONSIN ENGINES 


Does not include automotive, aircraft, outboard marine or “captive” ; ; Models ABN, AKN. AEN 








engines made by manufacturers for use on their own equipment FX 4-cycle single cylinder, 
_ Mes 


Again official U. S. Government statistics provide positive proof of Wiscon- 
sin Air-Cooled Engine leadership, based on figures contained in Bureau of 
The Census release, dated Oct. 5, 1953. 

These statistics, compiled from reports received by the Census Bureau from 


: : odels AFH G 
94 manufacturers of Internal Combustion Engines, indicate that Wisconsin a oe on 


Motor Corporation produced more engines within our horsepower range, to 9h 
than all other engine manufacturers combined. This includes all Census 
Bureau classifications from 11 to 175 cu. inch piston displacement, al- 
though the smallest Wisconsin Air-Cooled Engine has a displacement of 


13.5 cu. inches, and the largest 154 cu. inches. 
The breakdown, based on Census Bureau groupings is as follows: 


11 to 50 cu. in. displ., Wisconsin's share 54.22% 
51 to 100 cu. in. displ., Wisconsin's share 72.51% 
101 to 175 cu. in. displ., Wisconsin's share 29.44% 


The aggregate average of Wisconsin Heavy-Duty Air-Cooled Engines, 
within the above power classifications, amounts to more than 50% of the 
total . . . in excess of the combined output of the other 93 engine manu- 


facturers covered by the survey. 


This Proof of Preference should be of special interest to all original equip- 
ment purchasers, users, distributors and dealers because it is indicative of 
outstanding Customer Satisfaction . . . based on Wisconsin Engine Struc 
tural and Operating Power Advantages. It pays to back a winner! 





WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 
MILWAUKEE 46, WISCONSIN 


Kd 
~ 
4 


a 
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LaBelle 
< ; i Say C * Gy 


available for all makes 
of harrows and plows 


LA BELLE 
DISC ADVANTAGES Crucible’s full line of LA BELLE dis 


a full line for all soil your custome! requirements no matter what type 
conditions equipment they uss 

ty = And LA BELLE discs find ready acceptance 
available for most makes: of everywhere. Farmers have been specifying them 
narrows GAS plows ince 1870, with the assurance that every disc will 
penton age + cgay e long, dependable discing life 
finished disc Be 
made by the most experienced 
producer of farm implement 
steel—since 1860 


‘ sure and specify Crucible LA BELLE when 
you order replacement dis« 





CRUCIBLE first name in special purpose steels 
AGRICULTURAL STEELS 











CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA. 


REX HIGH SPEED * TOOL * REZISTAL STAINLESS * ALLOY * MAX-EL MACHINERY * SPECIAL PURPOSE STEELS 
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MAKING FARMS BIGGER 





+ 


Today’s better farmers many of them in soil In selling and demonstrating this 
conservation districts are adding to their mounted subsoiler, Allis-Chalmers dealers are 
adding new depth to their own operations by 


farms without extending the line fences. They 
increasing the production acres on their cus- 


are increasing production and cash income by 
expanding the third dimension of their land tomers’ farms 
... its depth. 


Home-owned subsoilers can open the way to 
higher returns from millions of acres where a 
layer of “tight” soil below normal tillage depth 
limits the penetration of rainfall or restricts the 
drainage of low spots. 

Tests have shown that tightly compacted 
soils will absorb water 3 to 4 times faster when 
subsoiled. Now, this deep tillage can be done 
to depths up to 18 inches or more with regular 
wheel tractor power. The low-cost subsoiler for 
Allis-Chalmers CA, WD, or WD-45 Tractors is 
pulled successfully by means of the Traction 
Booster system on these models. 


With home-owned equipment like this, sub- 
soiling is within reach of every power farmer, and 
may be done economically as often as needed. 


Erosion and floods can be reduced: excess 
water kept out of low spots; and rainfall held 


ote 


"her <a 
UP ON THE HILLSIDE OR DOWN IN THE BOTTOMS, subsoiling 


boosts vields by giving greater control of water. It increases 
the land’s capacity to absorb and store rainfall; provides crops 
with easy access to a reservoir of life-saving subsoil moisture 
during dry spells. Another advantage of subsoiling is protect 
ing new terrace and waterway construction by reducing run- 


TRACTOR DIVISION + MILWAUKEE 1, U.S. A. off and soil washing. 


on drouthy hillsides. 





Quality—from design to finish 
has made Red Devil the most asked 
for cutlery on the market. Blades 
are made of high carbon tool steel, 
highly polished. Oil hardened and 
tempered and full taper ground 
under water. Red Devil's full line 


7 contains a wide range of sizes, 
Pl Series— 


Putty Knives and Wall Scrapers 


An example of mechani cutle 


styles, and prices to svit 
every requirement 


best. Available in a 

P25— 4° blade width and 

Burn-Off Knives —stiff, flexible, and su 
Extra-long handle 


(7!2") prevents burned 
fingers and skinned 
knuckles Provides a P23 Series- 
long reach for those p - 

utty Knives 
hard-to-get-at places y e 
Blade tang fastened and Wa! Scrapers 
secure.y to : 
slotted beech 
handle wittl 
3 large brass 
compressior 
saw rivets 
2% 


P15—Putty Spreader 
Extra heavy taper ground. A 


TT echar ic $ ool des 1e¢ 
ae aoeiar en P2 Series— 
who want 72 Wall Scrapers 
the best . . oye 
Extra strength provided by solid the 
brass ferrule. 1'»” blade is made 
of carefully hardened tool steel 


: i 


’ blad ives 
P19—Bent Knife ' spatula ies 


Perfect tool for 244 to 4 
steel sash work \-A } blade widths 
filling floor - = 
cracks pointing 

up wall board joints, “spachtling” 
trim, etc. Tool steel blade is tem- 


pered and ground have the 


available in stiff, flexible 


or superflex tempers 


right “hang.” 135 nd 1!” width 


P17—Putty Chisel P105—Putty Knife 


e€ 


i 


SEND FOR RED DEVIL'S 
NEW CATALOG 21—WRITE DEPT. SH 


Irvington 11, New Jersey, U.S.A. 


OM 6023 Pili Pil P23-3 «0 U 4 13 RAZOR GLAZIERS x 3 
_GLASS PUTTY PuT WALL wooo ) PAINT PAINT FLOOR FLOOR 
CUTTERS KNIFE CHISEL SCRAPER SCRAPER SCRAPER HOLDER PUER CONDITIONER CONDITIONER WEDGES SANDERS POLISHERS 


SOUTHERN HARDWARE for 








HANSON SCALES 








. NOW MADE IN THE NEW HANSON FACTORY 
AT NORTHBROOK, ILLINOIS. 





4 qpavererttT e~— debe FT Pre re 


Hel Ch) eet ie 
i 


iat ie ee SS 
— 
em 
EE 7s Ft 


_ OF SPECIAL INTEREST TO OUR DEALERS and 
JOBBERS—ereatly enlarged manufactur 


' nr enable 
precAT Tt Pid Pics 


HANSON BATH SCALE 


Address all communications and shipments to 
Hanson Scale Co., 1777 Shermer Road, Northbrook, Ill. 
Phone Northbrook 1100 


HAWN S ON S CALE co., NORTHBROOK, #ftt. 


i SOUTHERN HARDWARE for JANUARY, 1954 





